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and now a change in name to 


SCHEUER CREATIONS, INC. 


In connection with the reorganization of our company we have modern 
ized our name to SCHEUER CRIEATIONS, INC... and are expanding 
our manufacturing facilities, enlarging our statf to greatly improve our 


service and design departments. 


The continuous growth of our company and the ever increasing demand 
for our products ts an incentive for ever keeping abreast of new mer 
chandising and display needs, new design developments and new techni- 
cal skills. All of this to insure the leadership of the name SCTIEULER 
in the field of plastic display units, where originality and experience play 


such an important part. 


Visit our exhibit at the 


Houston Display Conference 
April 22-26 





SCHEUER 


FIXTURES 
semen teeter 


SeeATIONS, INC. 


307 WEST 38'' ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 











For Your 
MEMORIAL DAY 


MAY 30th WINDOWS 
Siateen Oil Colors... Size 30'%90" 


es 
TO THE MEN AND WOMEN 
OF OUR ARMED FORCES 
WHO GAVE SO GALLANTLY 
TO UPHOLD THE HONOR 
AND FREEDOM 


OF THEIR COUNTRY 


IN MEMORIAM 


With these sincere words, combined with majestic beauty of design, this 
Comura gives fitting homage to our heroes. Reproduced in sixteen flat 
and half-tone oil colors, on flexible Comura stock. Background of bright 
and midnight blue sky studded with stars, silhouettes, marble shaft and 
dove of peace, while inscription gives reverence to those who died in 
the armed services of our country. Laurel leaf spray at base of shaft in 
blending tones of gray and off-white. Sculptured effect technique used 
in screen process gives illusion of actual depth. 


G-566—"IN MEMORIAM” Comura, Size 30”x90” 
In stock, available, immediate shipment. 


ORIAM 





SPRING AND SUMMER CATALOG 
150 SCULPTURED PROPS AND COMURA DESIGNS 
75 “HOW TO USE” SUGGESTIONS 

WRITE FOR YOUR COPY TODAY 


Suggested Use 


. STENSGAARD AND ASSOCIATES, INC., 346 N. JUSTINE ST., CHICAGO 7, ILL. 














Display’s Great Monthly: Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 

You get the most value from DISPLAY An article elsewhere in this issue describes You've heard a lot about the display department 
WORLD when you share id with others. See in detail how The Boston Store, Milwaukee, of Lord & Taylor, but in an article by Lewis Belmore 
that it reaches other executives of your organi- bil, tie: easeiaiiak Wiad Cate” | next month you are taken behind the scenes and 
zation and the members of your department. ee Se ET —— given the complete department operation in detail. 
spite of the scarcity of materials. The cover ... A similar article deals with display at Young: 
0 * illustration shows one scene in the Colony, — Company, Minneapolis, one of the nations 
7 ; inest stores. . . . There will be a complete report 
0 where customers shop for merchandise rang- on the Houston Conference. ... And a wide variety 


0 ing from $75 to $200 in price. of other features. 
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GREETINGS $.D.A—SEE YOU IN HOUSTON 





a 






There’s more play in display than ever — a healthy 





Se a 


national trend. For a touch of humor can 
lift a presentation, and still the product is taken 
seriously. This playful feeling is just one of the 
many moods captured and translated by 
imaginative display people. It marks the way toward 
greater achievement, larger scope and 


finer subtlety in an ever-growing art. 


DISPLAYFULLY YOURS 


Gi Whhiousdue. 


498 Seventh Avenue, New York 18, N. Y. 








CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW °* MARY BROSNAN STUDIO MANNEQUINS «+ CYRILLE STEINER FIXTURES 


ntire Contents © 1946 by J. B. W., Inc 












SWEATER FORM ... Full round paper mache. 
Hand-fitted fine grade white jersey covering. 
Sizes 36, 37, 38. With plain collar........$5.50 

With wood collar block........$6.75 



















SHIRT FORM . . . Full round pape, 
mache. Hand-fitted fine grade white 
jersey covering. Sizes 30, 32, 34 
36. With plain collar.............. $5.25 
With wood collar block... $6.59 


TRADE MARK 


TRU-SIZE MEN’S GARMENT FORMS 
AND AMBASSADOR LIMED CAK ENSEMBLE 











Visual merchandising directors and merchandise men of America’s 
leading stores specify Samson Visual Display Fixtures .. Samson 
Tru-Size Garment Forms, masterfully fashioned of lightweight, 





hand-molded paper mache ... and the new Samson Ambassador 
Limed Oak and genuine Grained American Walnut Ensemble, 


hand-turned, hand-made and finished in an authentic pattern reflect- 


COAT FORM Hand-molded 
lightweight paper mache. Hand- 
fitted fine grade jersey covering 
Conservative, medium, _ full-drape 
models. Sizes 35, 36, 37, 38. With 
ca | ee re ... $6.25 

With wood collar block $7.50 





ing sturdy masculinity. Sold only by mail or Fren-Zee associates. 





MEN’S TRUNK FORM Full round, 
hand-molded lightweight paper mache. Self 
standing. For shorts, supporters, etc. Suntan 
or flesh tones . $10.50 





SAMSON AMBASSADOR ENSEMBLE IN LIMED OAK 
OR GENUINE GRAINED AMERICAN WALNUT 


> egg ne 





A © Costumer, 66 inches high......................... ...$28.95 eo. 
ey Trouser Stand, extends 12 to 24 inches.... 6.25 ea. 
, *Coat Form Base..... Tada eeaeCte Neceeetceias 8.75 ec. 
| “Drape Stand Extension with drape top....... 9.75 ea. 
re "Divider, 30 inches high, 36 inches wide..... 45.00 eo. 


Bae 
a 


Ip 


Plateau, 12 x 24 inches, 7 or 9 inches high 18.50 eo. 
Plateau, 15 x 30 inches, 7 or 9 inches high 23.50 eo. 
3-Way Hat Tree Stand, 11, 17, 24 in. high 9.75 ea. 














Tie Stand, double bar revolving top............ 11.25 eo. 
Pedestals, sizes 9, 12, 18, 24 inches.......... 5.95 ea. 
*Shirt Stand Extension, metal or wood top.... 6.25 ec. 
MAORI MUN LCLID  o oo 50535 assavWatouss bucks ace 2.75 eo. 
*Collar Stands, sizes 6, 9, 12, 15, 18, 24 38.75 doz 
Hat Stands, sizes 12, 18, 24 inches............... 36.75 doz 
*Shoe Stands, 2 single tops, 3-way adjustment 5.95 eo. 
Shirt Form Base, inch diameter base........... 8.75 ec. 






Sweater Form Base, same as coat form base 8.75 e0. 
*As Illustrated 





WRITE ON YOUR BUSINESS LE! 
TERHEAD FOR FREN-ZEE CATA 


LOGUE NOW IN PRODUCT 


STORE EQUIPMENT AND FIXTURE COMPANY 
MAIN OFFICES 223 ORANGE STREET, NEW HAVEN, CONN 
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The transportation facilities 






would not permit me to 


SO I RY bring my many mirror dis- 


plays to Houston. See you 








See ae 
oe 


in New York, June 22-28. 








Frederic Shipman’s Patented 


“NEW USE OF MIRRORS” 







i-molded One 
>. Hand- 


covering Franchise 
full-drape 


38. With Only 
$6.25 


$7.50 Sold to 
Each City 







ED OAK 


95 ea. 
25 ea. 
}.75 ec 
.75 ea 
}.00 eo. 
}.50 ea 
}.50 ea. 
.75 ea. 
25 ec. 
95 ec. 
25 ec. 
1.75 ea. 
75 doz 
75 doz 
95 ec. 
75 eo. 
.75 eo. 


Two recent mirror windows shown at Lord & Taylor, Fifth Avenue, New York. One figure 





only was used in each window. 











Now entering our third year, which promises to exceed the number 
of franchises sold in both preceding years. 





SEE OUR MANY MIRROR INSTALLATIONS 
IN THE 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVE., NEW YORK 18 
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Yeu have the Fright Sdeal 


The Display Profession has grown to heights 
that ten years ago would have seemed impossible 
...and, we assure you, it has been you, the Display 
Manager, and your ideas that have spelled the 
difference. 

During this period of advancement, we of 
Dazian’s have done our best to he!p you—with 
fabric suggestions, applications and innovations. 
All of our ingenuity would have been for naught, 
had you not the artistry to adapt it to the right 
idea in the right way. 

We plan to continue to bring you new trends 
in fabrics, as well as the old...and ask you to call 
upon us at all times for however we can be of 


service to you. 


FOR THE LATEST IN FABRIC DEVELOPMENTS 
PLEASE CONTACT OUR OFFICE NEAREST YOU 


DAZIAN'S wwe. 


ESTABLISHED 1842 











THE WORLD’S OLDEST DISPLAY FABRIC ORGANIZATION 


142 WEST 44th STREET 


260 TREMONT STREET 


222 N. MICHIGAN AVE. 


731 SO. HOPE STREET 
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Our New 
Carrata California Cameos 


.. You ve been wanting 


IN CAREFREE, RELAXED 
LEISURE-MOMENT POSES 


WITH COMPANION PROPS 


















FIRST PREVIEW SHOWING 
SOUTHERN DISPLAY 
HOUSTON... APRIL SPACE "V" 


SECOND PREVIEW SHOWING 
MARKET SHOW 
NEW YORKER HOTEL, NEW YORK 


* REPRESENTATIVES 


JACK CAMERON 
2420 RIDGEWAY AVEN 


LOTHAR F. DITTMAR 
174 EST oleolom 10) tones tt dal 2 


CREST W 
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If you're looking for 
something NEW... look to 





display creations 4 


*(The Symbol of Our Trademark) 


As usual, we are always looking for something new ... or improving the old. Our 
Fall and Christmas lines, now in production, will have something new to offer— 
something better than ever! PLUSHEEN, in Fall and Christmas colors, will be 
available in greatly improved form, as will a flexible SNOW FABRIC and an im- 
proved METAL CLOTH in new beautiful colors. Our distributors and jobbers, 
(to whom we sell EXCLUSIVELY), rate us highly. Ask your favorite supplier of 
better fabrics for the GUSTAVE RUBNER line. 








HERE ARE JUST A FEW OF | Li OUTSTANDING DISTRIBUTORS 


Vemh ARROW DECORATING & FIXTURE CO. ART R. COHEN 
— Phila., Pa. Baltimore, Md. Pittsburgh, Pa. 


GATIONAL ASSOCIATION 


ss isuaskn auamiinice SYLVAN COHEN DISPLAYS DAZIAN’S, INC. 
San Francisco, Calif. New York, N. Y. — Boston, Mass. 
/ JAMES A. COLE CO. Chicago, Ill. — Los Angeles, Calif. 
New York, N. Y. GARRISON-WAGNER CO. 
y MAHARAM FABRIC CORP. St. Louis, Mo. 
\ New York, N. Y. Chicago, IIl. NEW ENGLAND DECORATORS’ SUPPLY CO. 
} \ Los Angeles, Calif. Boston, Mass. 
PROGRESSIVE MERCHABDISE 
PRESERTaTOS 
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Spirit--Action--Glamour 
ACTION MANNEQUINS BY DURABLE 
ey i% oe” The Nation-wide 
; SENSATION 


die e 
/ ‘ in mannequins 


WWI ; 


S ° 
D » zy 
¥ 2 


r 
> 


LEN 


Write for Photos and 


full information 


Manufactured and Sold By— Also Sold By— 


DURABLE OFSPL ATS, Unc. NAT SIEGECU Ihe. 
2010 S. HALSTED ST. CHICAGO 8, ILL. 39 W. 37th ST. NEW YORK, N. Y. - 
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Macy's New York uses Wabash- 


Birdseye Reflector Lamps to high- 
light this interest-arousing display. 





Windows that attract ... excite... sell... owe their glamour to 
efficient display lighting. Wabash-Birdseye Reflector Lamps give 
windows this “sales appeal” . . . dramatize every display with 
exactly the lighting desired. 

You can use Wabash-Birdseye lamps right now .. . in your 


present fixtures . .. with no increase in wattage! What's more... 


you can be sure of peak illumination throughout the long life cf 


Wabash-Birdseye lamps. Built-in silver reflectors prevent “dim- 
ming” from dust and dirt... give more light on the seeing area. 

Follow the example of some of America’s finest stores. Give your 
windows “sales appeal” with Wabash-Birdseye Reflector Lamps. 


Write for complete information. 


Wabash Corporation, 345 Carroll Street, Brooklyn 31, N. Y. 


A Subsidiary of Sylvania Electric Products Inc. 


SPOTLITE: SUPER SPOT: FLOODLITE: CONCENTRATOR: TUBULAR: 
Moderately concentrated Highly concentrated beam For general window illu- For interior store lighting For showcase and cove 
beam, feathering away in to highlight single item mination, supplementing and background window lighting. 

soft diffusion. in display. Spotlites or Super Spots. illumination. 


DISPLAY LIGHTING 


WABASH-BIRDSEYE eeriector 1amps 
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SPORTSWEAR 
Stluer Abuutvensany 


Window 
Display 
, Contest 


IF . you are willing to dig in... 


FOR ENTRY BLANK — Other details, write Mel Gussow, Contest Manager _ 


DAVID D. DONIGER & CO., INC., 303 Fifth Avenue, New York 16, N. Y. 





APRIL, 1946 


DISPLAY WORLD 


IT’S A PLASTIC AGE 


PROVIDING NEW AND BETTER DISPLAY EQUIPMENT 





mm 


New All Plastic 


KIDDIE HANGER 


12” length, with bottom notches for bathing and 


sun suits. Colors: Baby Blue, Pink and Ivory. 


Per Hundred $16.50 


PLASTIC HANGER 


Right Out of the 
Mould Our latest 
plastic hanger, com- 
plete with top and 
bottom notches for 
ladies’ dresses, slips, 
etc. 16” length. 





Per Hundred $27.50 


Plastic 


HANGER 


Sturdy 


COAT 


a, * 


Here’s a sturdy, braced plastic hanger, to hold 
heavy. garments without sagging. 16” length. 
Clear polystyrene. 


Per Hundred $25.00 





CELLOPHANE GARMENT COVERS 


We are large distributors of store equip- 
ment and display specialties and are serv- 
ing retailers and displaymen from coast 
to coast with these garment protection 
items. Use them freely to prevent mark 
downs. 


NOW IN STOCK 
For Ladies’ Garments 


Dress Size—8 in. x 21 in. 
Order Now While Supply Lasts 


Per Hundred $11.50 


For Men’s Clothing 
Large Size—9 in. x 23 in. 


Per Hundred $14.50 





A STORE NECESSITY 


SIZE DIVIDERS 16 


To Make Selling Quicker, Easier 
} 





Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 2%” diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, I 

12” high by 4” wide. Either style, each Oc 





DRAMATIZE YOUR LIGHTING FOR BETTER SELLING 





PUT COLOR IN 
YOUR DISPLAYS 


And Here's the Equipment for 
Best Results 


Color Kit With Spotlight Holder . . . Just what you 
need for decorative lighting and to spotlight a 
special portion of your display. . . . The following 
lenses are furnished with each kit: Red, Green, Bive 
and Amber. Color Kit, complete, $1.50. Spotlight 
Holder, complete with cord and plug, $1.50. Birds- 
eye Reflector Lamp—1!50 watt—95c each. 





“NIMBLE-LITES” With Hood Shade 


and Porcelain Keyless Socket 
Wired—Ready to Plug-in 
(BULBS NOT 
INCLUDED) 
Hood Com- 
pletely En- 
closes up to 300 
W att Spot- 
Light or Flood- 
Light Bulb. 


*7.50 


EACH 


H607GR 





POPULAR No. 1200 


SPOTLIGHT 


The last word in 
hooded 


units. Made of spun 


spotlight 


aluminum with high 
chrome - like finish. 


For the better store. 


Each $9.50 


For the BEST in 


MODERN 
Display Equipment 


Consult 


NATIONAL 
HANGER CO., Inc. 


250 W. 26TH STREET 
NEW YORK CITY | 








SUPERB No. 1100 


SPOTLIGHT 


Our finest, with 
special concentrat- 
ing grill. Throws 
sharp beam. Deluxe 
in every respect. 
Highly polished 
chrome-like finish. 
Color lenses to fit 
—blue, red, amber 
and green. 


Ea. $11.50 


Color Lenses, each 
$1.50 
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COMPOSITION OR PAPIER MACHE 


Prisco Bros. Mannequins are Main Street Stars, the kind that makes one stop, look 
and buy. 


“See them where they are MADE," we say, and you will soy (emphatically), ‘Buy 
them where they are made!"’ Pictures do not reveal their full beauty and charm. 
Come for a personal "introduction." 


(rise ka00# 


293 Seventh Ave., 8th Floor, New York City | 


MISSES @ JUNIORS e TEENS e CHILDREN 


Creators and Manufacturers of Mannequins Since 1909 
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THE PAYROLL SAVINGS PLAN 
CONTINUED! 


Thanks to the cooperation and encourage- 
ment of America’s industrial executives, 85 
million bond holders have bought U.S. Bonds 
in the greatest savings program in history. 
Employees who have purchased billions of 
dollars of these bonds during the war now 
want to continue monthly purchases of savings 
bonds. Specific evidence of this desire to con- 
tinue saving for personal security and pros- 
perity through the Payroll Savings Plan was 
recently revealed by a survey which dis- 
closed that 90% wanted the Plan continued. 


Every employer can write in his own set of 
reasons why the Payroll Savings Plan should 
be continued as a part of his personnel rela- 
tions program, but the principal advantages 


are obvious: 


A large reservoir of national sav- 
ings; a strong and stable bulwark 
against inflation. 


An “automatic” thrift habit for 
the worker; to increase content- 
ment and satisfaction in his job. 


An opportunity for the employee to 
maintain his “share in) America” 

= with the safest, easiest, most profit- 
able investment he can make. 


An opportunity for the returned 3 
veteran to share in the Payroll 
Plan’s varied benefits. 


Your employees will require little “selling” on the 
idea—they are accustomed to their monthly saving 
habit. With the Treasury Department's savings bond 
program now in peacetime operation, your partner- 
ship is again invited to continue this systematic, con- 
venient means of contribution to a prosperous peace- 
time future. 


The Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD 


This ts an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and Advertising Council 
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ALLIED DISPLAY MATERIALS, INC. 


65 MADISON AVENUE NEW YORK 16, N. Y. 
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Mildred Weatherly Photo 
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T reat your self to a showing of lively ... gay .. . colorful 
Display treasures from our good neighbor, MEXICO. 


Because . . . from this southerly land of snow-capped vol- 
canoes and Indian pyramids, have come beautiful display 
items that will effectively lend a touch of local color and real- 
ism to your windows. 


MAHARAM has captured the entire thought of tropical dis 
plays with this complete assortment of attractive accessorie 
from "South of the Border,’ exhibited in our model ‘Window 


THE MAHARAM "WINDOW OF THE MONTH" of the Month" illustrated on this page. Again MAHARAM 
has set the trend for display! 


The Mexican motif connected with your merchandise is time- 
ly ... timely with America on the move . . . timely with that 
trip you have been dreaming about for years. 


GATIONAL ASSOCIATION 
OF DISPLAY imoUSTRIES 


ANT 
Mv 


PROGRESSIVE MERCHANDISE 
PRESENTATION 





We’ll be looking for you at the S.D.A. CONFERENCE, 
Space No. 26, Houston, Texas 
April 22 to 26 


* 


Come to Rooms 632 and 633 HOTEL NEW YORKER, 
NA.D.I. Meeting in New York City 








Call cn your nearest Maharam Branch or Jobber for: 
: June 22 to 29 
e FABRICS e LEATHERETTES e METAPHANE e VELUR. 
TEX e ARTIFICIAL FLOWERS e DISPLAY PAPERS * 
e KWILT BLOCKS eROPINGS eLUCITE DISPLAYERS 
We Welcome You to Our New York Showrooms 


© WOOD FIXTURES, ETC. 
130 W. 46th Street 


“The House of Service” 





FABRIC CORPORATION 
== @ NEW YORK — 130 WEST 46 ST. — 











i 

















@eCHICAGO — 6 EAST LAKE ST. 
@ LOS ANGELES — 819 SANTEE ST. 





Jobbers in Leading Cities 
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W.M. ZEPPEN-FIELD STUDIOS 


Designers and Creators of 


HOLLYWOOD MANNEQUINS 


923 North Cole Avenue, HOLLYWOOD 38 
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CHICAGO SHOWROOM CANADA SHOWROOM FRED BANTELMANN 
t Monre Street, next to Palmer House 2027 Peel Street, Montreal, Canada 1317 So. 26th Street, Milwaukee, Wis. 
Werner Lewy, Representative Landry & Perry, Representatives Representative 
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Watch for the complete announcement 
in the coming number and drop by our 
distributors. 


27-31 BLEECKER ST. ALgonquin 4-8968 NEW YORK CITY 12 








BOSTON LO$ ANGELES CHICAGO | 


New England Decorative Supply Co., Syd Jatkman Co., The Fixture Mart, I&c., 
268 Devonshire : 113, E. 8th St. 314 W. Jackson Blvd. 


CLEVELAND NEW) YORK CITY DETROIT 


Standard Displays, A. J. Robins & Bros., Standard Displays 
12707 W. 6th St. i 241 W. 36th St. 1550 Broadway 
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When in n. y. visit our showroom! see creative coordinated 
display units in papier mache, wire and fabries 


CLAIRE McKEOWN S. ROSENBERG BOB JOSEPH 
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Now! or the First Time! 


WINDSOR 
FLEXIBLE 


KID MANNEQUINS 
They all but talk! 


ow, for the first time you can display children 
N in natural play positions and activities. These 
new Windsor Flexible kids “outsmart the quiz 
kids” with the things they can do. 


You can display kids just as they really are. 
Bend their bodies forward, backward, 
sideways. Place their arms in positions 

to conform. Group them in life-like, 
realistic “gangs” in outdoor and 

indoor settings. These Windsor 

Flexible Kids will help you make 

displays that live! No longer need 

you have ‘'stiff’’ kids standing 

about aimlessly. 


Having beautifully sculptured, 
deliciously human faces, unusual 
plastic wigs, and most expressive 
hands, Windsor Flexible Kids will 
enable you to achieve display 
effects never before possible. 


They're priced to make buying 
irresistible. For photos of 
entire new line, write today. 
Address Department D. 


THE DISPLAY 
EQUIPMENT CORP. 


Famous for Coronet 


Custom Built Mannequins 


147 W. 37th St., New York 18,N.Y. 
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— Summer and Bathing 


GO HAND IN HAND 
... FOR BEST ACCESSORIES JUST THINK OF 


EVERGLADES PALM 
| ‘Located whore tropical things grow 

























WINDOW BY RUSSELL KEHRT, JENNY'S, CINCINNATI, OHIO 


In the above window are Cypress Knees, Sea Grapes, 
Star Fish, Sea Fans and Spanish Moss. 


WRITE FOR OUR NEW CATALOGUE. 


EVERGLADES PALM COMPANY 


HAINES CITY, FLORIDA 


tative—Anthony Displays, King William Street, Hamilton, Ont., Canada 
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IT’LL PAY YOU TO GET RESERVATIONS NOW! 





» @ )U cannot atford to miss the big postwar N.A.D.I1. Market Week in New York. 
the exceptional, the latest in display trends. Make your plans now, and get your reservations 
The hotel situation is acute, but those who apply now will undoubtedly get rooms, so do not 
.. This year’s meeting will be full of educational value. with visual merchandising 
Qut-of-town manufacturers will exhibit at 


early. 
delay another day. . 


clinics and unusual exhibits by member manufacturers. 


ok 


NEW YORK 


JUNE 22-29 


FEATURING 


KY Ve 
THE 2nd ANNUAL VISUAL MERCHANDISING COUNCIL 


Come and see 


the Hotel New Yorker, and those having show rooms in New York will have their exhibits in their 


own showrooms. 


front by attending N.A.D.1. Market Week. 


Make certain you take advantage of this opportunity to keep your store out in 


Members of the National Association of Display Industries 


Adler-Jones Company 

Advertisers Display & 
Exhibits, Inc. 

Aladdin Fabrics 

Allied Display Materials, Inc. 

American Fixt. & Mfg. Co. 

Ankerum Mfg. Co 

Arrow Dec. & Fixt. Co 

Austen Displays 

C. Barrango Co. 

Bliss Display Corp. 

Eve Brueser Studios, Inc 

Bulkley, Dunton & Co 

The Carrata Co 

L. J. Charrot Co., 

James A. Cole Co. 

Colonial Decorative Display Co 

Cook & Meier 

Emil Corsillo, Inc 

Coy, Disbrow & Co 

Crystal Fixture Co 


Plastics Co 


Inc 


Crystalline 


L. A. Darling Co. 
Dazian’s, Inc. 


Decorative Novelty Co 


Decorative Plant Co. 
Dingleman-Wolff Co. 
Display Corporation 


Display Equipment Corp. 


Display Mannequin, 
Display Products Co. 
Durable Displays, Inc 
Facil Fabrics Co. 
Gardner Displays Co 
Garrison-Wagner Co 
Earl W. Gasthof Co. 


General Display Corp 


General Display Studios 


Grant & Silvers, Inc 
Che Greneker Corp. 


Victor Haida Displays, Inc 


B. A. Jacobs Co. 
The Kawneer Co 
London Displays 


NATIONAL ASSOCIATION 


A. Lutz 

Lynn Display 
Magnani Statuary Company 
Maharam Fabric Corp. 
Majestic Creations, Inc. 
Mechanical Man, Inc. 
Mileo Mannequins 
Modern Art Studios 
Modern Displays 
Mutual Disp. Mfg. Co 
Natural Creations 
New England Deco 
New Style Studio 
Old King Cole, Inc. 
R-Tex Co. 

Radiant Glass Fibers Co 
Reflector-Hardware Corp. 
The Reyburn Mfg. Co., Inc 
Rip Studio 

Royal Paper Corp. 
Gustave Rubner, 


PROGRESSIVE 


Inc 


Supply 


Inc 





| 
MERCHANDISE 
PRESENTATION 


Co. 


Sales Paper & Supply Co 
Schack’s, Inc. 

Scheuer Creations, Inc. 
Sherman Paper Products Corp. 
Frederic Shipman 

Shoe Form Co., Inc. 

Silvestri Studios 

Nat Siegel Fixture Co. 
Silvestri Art Mfg. Co. 
Standard Fixture Co., Inc. 
Staples-Smith Co. 

Starkman Display Center 

W. L. Stensgaard & Associates 
Tabery Corp. 

Taffel Bros., Inc. 

Tally-Ho Display Studio 
Timbertone Decorative Co., Inc. 
Timely Service Co., Inc. 

Jas. B. Williams, Inc. 

W. M. Zeppen-Field Studios 
Display World, Asso. Member 


of DISPLAY INDUSTRIES 








DISTRIBUTED BY: 


New England Decorators Supply (o, 
Boston, Mass. 
Art R. Cohen Co. 
Pittsburgh, Pa. 
The Fixture Mart Inc. 
Chicago, Ill. 
Standard Displays 
Cleveland, Ohio 
Syd Jackman 
Los Angeles, California 
National Decorators Supply Co. 
Indianapolis, Ind. 
Arrow Decorating Fixture Co. 
Philadelphia, Pa. 


Oees bat eat | 
>: “ é 


the magic versatility 


° f mag nani: Fleeting thoughts merge into 
magnificent window displays when aided by the magic fantasy of 
MAGNANI MANNEQUINS. Leading Display Directors have 
MAGNANI as a Sorcerer working for them. 
MAGNANI MANNEQUINS 30 West 13 Street 
. New York 11, N. Y. GRamercy 7-0838 
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SISSON BROTHERS WELDEN COMPANY 
BINGHAMTON, NEW YORK 


Paint your windows ee ee 
] / 
e 
with e Wr. Maurice D. Teichner 


Tllumino Corp. 
1595 Broadway 
New York 19, N. Y. 






























Dear Mr. Teichner: 
FOR THE FIRST TIME IN DISPLAY HISTORY ea CREE meee ema ae 
town seems to love our installation. 





To take pictures of the effect of | 

LIVIN G WINDOWS ARE POSSIBI E Tllumino is like so mich wasted effort. No 
e ‘i picture can explain the color glamour one can \ 

get with these units. It is the finest invest- 

ment of its type that this store has ever made. 








lhis revolutionary system PAINTS your windows with 





Very truly yours, 


ase | lt 
moving, living, ever-changing color. It attracts crowds Nek bjacor~s 
Hal Bacon 
to your displays, pointing up your merchandise and Diegley Beusger 
Pay lending it new glamour, added salability. It’s made in HB/dts 
Fue. 


a variety of sizes to suit every type and size of window. 


ILLUMINO CORP., 1595 Broadway, New York City 19 


Please send me free literature giving full details of the Illumino 
system of window lighting. 


MAIL THIS COUPON FOR FREE LITERATURE 








My) 


Cam 


Title 










Store 





r 
| 

| 

| 

| 

- 

| Name 
| 

| 

| 

| 

| 

| 


City 
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DISPLAYS THAT 
““Sparkle”’ 


Sparkling interior and window displays are e asily 
and quickly made with FLEXGLASS .. . the 
glass that bends. Here the Sel Mor enue Co. 
St. Louis, has used Rose Flexglass with spectaeu. 
lar effect. 






Flexglass is real glass mirror cut into small 
squares or rectangles and mounted on heavy sub. 
stantial cloth so it can be used to cover any 
surface regardless of shape. Remarkable effects 
are obtained in using Flexglass to cover round 
and gracefully curved display fixtures. 


The counter to the right of the photograph is 
made of Flexwood, which is real wood that natur- 
ally surpasses the charm of all imitation wood 
finishes. It is so pliable it can be wrapped 
around a pencil. 

These beautiful combinations bring glamour that 


commands attention to windows and interiors of 
any size. 





The Glass That CS i 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th St. New York 18, N. Y. 

















NEW! DURABLE DORABLE MISS 


Here is an entirely new line of mannequins 
for the MISS, size 12, that will be a win- 
ning companion to the famous Durable 
Dorable Debs. 
See the Complete Line on 
Display in our Showroom 
ALSO ON DISPLAY, THE 
DURABLE DORABLE DEBS & DEARS 

























Come On Fellows 


To the Greatest Display Show! 
NEW YORK 


DISPLAY MARKET WEEK 


JUNE 24-29 


There will be many special features you will want to see and 
hear—and don't forget the big second annual VISUAL MER- 
CHANDISING CLINIC, bigger and better than ever. 


MANNEQUINS .. . 


a or. 





FIXTURES .. . FORMS ... SPECIALTIES .. . 
RACKS ... PLASTIC, WOOD. AND. COMPOSITION. NOVELTIES 


NAT SIEGEL ne. 


70h ST. NEW YORK CITY 18 
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Natural Creations 


are nature's creations 






































Consult us about your problems for Mother's Day promotions, Califor- 
nia displays, and settings for brides. 


We construct bridal backgrounds of all types, such as screens and 
arbors trimmed with natural foliage and Rambler Roses, Baby Breath, 
etc. We specialize in bridal bouquets which enhance the displays. 
To achieve unique settings for your California promotion, we use the 
more unusual type of Cacti and foliage. 


See our show at the New Yorker during the Display Convention in June. 














241 EAST 36th STREET 
NEW YORK 16, N. Y. 
































Member of NADI 
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NEW YORK 


DISPLAY MARKET WEEK 
June 24th to 28th, 1946 


1946 




















































Nember We will be ready with our new colors and designs for | 
WATIONAL AsseGiaTiON fall and Christmas, which will be on display for your ap- 
OF DISPLAY INDUSTRIES 


( proval in Room 608, Hotel New Yorker. 
\ 


Coy-Disbrow & Co., Inc. 


Display Division 
eee nega 686-690 GREENWICH ST. NEW YORK 14, N. Y. 


















































MANVEQUINS 
Papier Mache 


Created by 
Nebo Cherry 


Write us about our Man- 
nequins in SILVER or 
GOLD, with Special 
Hair-do's, also Plaques 
and Statues especially 
designed for Anniversary 
Displays ON THE RENT- 
AL PLAN. 


PLAN AHEAD 
e 


ESTABLISHED 
IN 1915 


Subsidiary of National 
Art Studio 


NATIONAL MANNEQUIN MFG. CO. 2.28.0" 


ad 
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— Byes (ray rrr ey Pe) rs Sree es cree ery ir) Pee See eee Por ret Perr frre oe ceri 


ere Tt Is... 


OHIO’S FIRST DISPLAY 
2 EDUCATIONAL CONFERENCE 


ND 


EXHIBITION | 
We cordially invite every MAY 24, 25, 26 | 


display man, every merchant 


and every manufacturer in C A RT E R 4 O T Cc L | 


Ohio to attend this new type 


postwar display exhibition. CLEVE LAN D, OHIO 


Ohio Display Asseciation 


MAKE YOUR PLANS TO ATTEND 




































































Eg ”y 
HS spring 


When flowers bloom, and robins sing, 
and Timbertone decorated store windows 
flash the news along the City streets, folks 
know it’s time to start spring shopping. 
The wise merchant shows his wares to 
best advantage in windows made inviting 
with Timbertone structural papers... 
Patterns available in every variety and 
texture. Fabriktone, simulating rich fabric 
of gold shot through with gleams of rose, 
blue, green, or white. In lush black, too. 
Metaltone, simulating flashing metal with 
darts of pastel color. Realistic Finishes, au- 
thentic reproductions of natural outdoor 
effects ...stone walls or brick with cling- 
ing vines, or quaint flagstone walks, tree 
barks, and many others. 


Ce ee an Bee 
Hx = k y 
ay. 


wears well 





retains freshness 










easy to install 





| 


ask your jobber for samples 
TIMBERTONE 
look for these labels Timms 
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Metaltone Fabriktone Stone Wall 


Pecky Cypress Oak 








/ , 
a Dou £ Wiss oe 

yh! Coming to New York this June to see the out- 

“standing creations of the Display Industry. 





Don't miss visiting our show- 
rooms—Celebrate our Fifti- 
eth Anniversary with us. 
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DOMINION 


Aluminum and Composition 





DISPLAY WORLD 


4 “fll 


a 


New ... Different... And Exclusively Ours! 
“MIRROR-LITE” 


A smart and practical new display material made 
of plastic. Available in two distinctive designs in 
nine scintillating colors. 


Gold Orchid Royal 
Silver Purple Red 
Cerise Chartreuse Emerald 


Stocked in Sheets — Size 20 x 50 


See It At Your Local Supplier 
Or Write Direct To 


pas Be 
>, 2g ¥ 
Qa By 
. bs 4 
% 2 “4 
AC 


Display Fabrics and checessowes 


WEST 47% STREET, NEW YORK 19, N.Y. 


APREL, 


19 46 





*Reg. U. S. Pat. Off. 


IMMEDIATE SHIP- 
MENT from stock. 


Allow five days ex- 
‘ta ‘or orders in- 


volving a_ special 
color scheme. Per 
shee’. 36x31” $1.50 


225 FIFTH AVE.. 


NEW YORK 10, 


yw. YT. 


THE CREATIVE TOUCH THAT GIVES 
LIFE TO YOUR MOST IMPORTANT 
DISPLAYS. 


Marbalia is not a photographic imitation of 
a marble finish, but is a Decorative Display 
Paper in a class by itself. 


For your selection we carry 150 beautiful color 
schemes constantly in stock—and your own spe- 
cial colorings can be made to your order if you 
wish, and at no extra charge; (the minimum 
order for special colorings is 25 sheets). 


MARBALIA papers are hand-made . . . Wash- 
able . . . Adaptable for every display need. 
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How fortunate that Noah knew 
Exactly when the flood was due. r 
Forewarned, he could in leisure plan 


The safest ark for beast and man. 


But when in °46 there came 

A flood of orders in the name 

Of Timbertone, what chance had we 

To hold our course in such a sea ? 
Unwarned, it struck us fore and aft 

And all but swamped our sturdy craft. 
A head wind of cyclonic force 

Has slowed our speed, but that of course 
Will soon be righted by our crew 


Who work long hours to service you. 


Our ark is overcrowded far 
That’s why this flood was such a jar. 
It’s time that complicates the task, 


So patience, please, is all we ask. 


look for this label ise 


= 








Look. to Timbertone for quality ... eye appeal . . . enduring freshness 
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The Houston Stage 


HE stage is completely set, last minute 
T details have been worked out, and now 
all roads lead to Houston for the open- 
ing of the Southern Display Association’s 
Educational Conference and Exhibition on 
Monday morning, April 22. Months of hard 
work have gone into the planning and ex- 
ecution of this big project, and every indica- 
tion points to the fact that it will be one of 
the greatest display meetings ever held. 
An unprecedentedly fine group of speak- 
ers and demonstrators will provide an edu- 
cational program of much merit, while the 
exhibits of 74 display firms under one roof 
will enable visiting displaymen to make 
their selections with confidence and ease. A 
banner atendance is assured, judging by ho- 
tel reservations and letters from displaymen 
and merchants in every part of the country. 
Following is the official program of events, 
revised and superseding any previously re- 
leased: 

SOUTHERN DISPLAY ASSOCIATION 
CONFERENCE PROGRAM 
Monday, April 22, 1946 
MUSIC HALL 
Morning Session (10 a.m. to noon) 

Master of Ceremonies, 
Edward J. 
Chairman- Director 


Rose, 


Star Spangled Banner 
Houston High School Band 


Invocation 


President, Southern Display Association 
Guy H. Malloy, 
Display Director, 
Neiman-Marcus Company, 


International Association ot 
Display 
Dave Estes, 
Display Director, 
Bond Clothing Company, 
St. Louis 


President, 


The Mayor of Houston, Texas 


Otis B. Massey 

Ted Seiferth 
Houston 
of Commerce 


Convention Manager, Chamber 


A. J. Shudde 
Shudde Brothers, Houston 
and 


Houston Retail Merchants 


Association 


esident, 


Lewis Schwarz 
Sales Promotion Manager, 
Maison-Blanche Company, 
New Orleans 
Laurence Marcus 
livisional Merchandise Manager, 
Neiman-Marcus Company, 
Dallas 
Louis Selber 
President and General Manager, 
Selber Brothers, Shreveport 


By R. K. PUGH, Publicity Director, 
Southern Display Association, Shreveport 


W. E. Lowry 
Executive Director of Texas State 
for Vocational Education, 
Austin 


Joard 


Luncheon (12:15 to 2 p.m.) 


DISPLAY DEMONSTRATION 
WINDOWS, COLISEUM 


Afternoon Session (2:00 to 3:30 p.m.) 
Walter M. Casey 


Blue Book Registered Speaker of the 
National Sales Executive Club 
L. L. Wilkins 


Display Director, Pizitz Department Store, 
Birmingham 

Window Demonstration 
“Silk Draping” 
R. J. Patterson 

Director, Weiss & Goldring, 
Alexandria, La. 

Show Window Demonstration 
“Cotton 


Show 


Display 


Piece Goods” 


Bert Caldwell 
Display, Neiman-Marcus 
Company 
Dallas 
Window Demonstration 
“Men's Wear” 


George W. Kadel 
Nationally known Commercial Art 
Instructor 
and 
Air Brush Artist 
Color Trends and 


Assistant in 


Show 


“Modern 


Practices as 


Applied to the Display Field” 
Adjournment 
Receiving Committee: Mayor Otis Mas 
sey, Ted Seiferth, A. J. Shudde, Lewis 
Schwarz, Laurence Marcus, John B. Pope, 
Walter M. Casey, W. E. Lowry, M. A 


Browning, Louis Selber. 
Tuesday, April 23, 1946 
MUSIC HALL 


Morning Session (10:00 a.m. to 12:15) 


Master of Ceremonies 
Edward J. 
Chairman-Director 


Rose 


The State of Texas 


Stevenson 


Governor of the 
Coke R. 
C. M. Cutler 
Illuminating Engineer, 
Electric Company, 
Cleveland 
“Store Show Window and Display Lighting” 


General 


Irwin A. Shane 
Televisor Magazine 
and 
Television Work Shop, 
New York City 


“Television for the Average 


Editor, 
Founder, 


Store” 


Luncheon (12:15 to 2:00 p.m.) 


37 


Is Set 


DISPLAY DEMONSTRATION 
WINDOWS, COLISEUM 
Afternoon Session (2:00 p.m. to 4:30) 
Master of Ceremonies 
Edward J. Rose 

Tom Lee 
Vice-President, W.  L. 
Associates, 

New York City 
Store Planning Expert 


Stensgaard & 


Lolita Staines 
Co-Display Manager, Vandever's, Tulsa 
Third Vice-President, Southern 
Association 
Chairlady, Women's Division 


Display 


Suzie Kuhn 
Manager, 
Shreveport 


Display Sears, Roebuck & Co., 


Thelma Spence Malloy 


Assistant Display Director, 
Neiman-Marcus Company, Dallas 
Lolita Nelson 


Display Department, Maison-Blanche 
Company, New Orleans 
Marian Wilkinson 
Manager, The Boston Store, 
Fayetteville, Ark. 
Adjournment 
MERCHANTS AND MANUFACTURERS 
DAY, COLISEUM 
Wednesday, April 24, 1946 
(9:00 a.m. to 12:15 p.m.) 


Inspection of Manufacturers’ 


Display 


Exhibits 


Merchants and Manufacturers 
Luncheon (12:25 to 2 p.m.) 


Served on the Mezzanine 
luncheon made possible through the 
courtesy of the Display Manufacturers, the 
Southern Display Association and the Hous- 
ton Display Club.) 

No charge to merchants, display people 

or manufacturers 
(2:00 p.m. to 8 p.m.) 


(This 


Inspection of Manufacturers’ Exhibits 

(The Coliseum opens at 9:00 a.m. every day 
and remains open until 8:00 p.m. during 
conference). 

DISPLAY DEMONSTRATION 
WINDOWS, COLISEUM 
Thursday, April 25, 1946 

Association of 
Program 
\ngles 


International Display 


“Display from Every Angle” 


Master of Ceremonies 


Joseph Apolinsky 
First Vice-President, 
and 
Chairman IAD Program, 


Display Director, 
Loveman, Joseph & Loeb, 
Birmingham 
[Continued on page 90] 
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—Used as background atmosphere for a series of vacation window displays, each of 
the settings shown below was carried out in tints and shades of a given color—the 
apparel, figures, background—everything— 








From Zurich comes this group of 
fine men's wear displays, shown both 
in close-up and in full detail. There 
are numerous ideas illustrated which 
could be well adapted to American 
display of this kind of apparel. 


SWISS MEN’S 


UMOR is found quite frequently in treatments, from the faces and hands of the and woman were a “Symphony in Violet,” 
displays of this country, and Over caricatured mannequins down to the rail- while the setting for the single figure next 
Wollweber, who directs display for way carriages themselves, were handled in a to them was in = green. These instances 
PKZ” (Burger-Kehl & Co. Ltd.), of Zurich subtle and almost roguish veil of color cited here are in the nature of backgrounds; 
ised it to especially good effect in a recent What we wanted to suggest was a styliza- a complete display of the series is seen in 
series of windows. As Wollweber explains tion of the forms and colors of Nature, the photograph showing a traveler mop- 
“Our display imagination anticipated the since these are in so many instances the in- ping his brow. The large letters “PKZ’ 
vacation season, suggesting that a man’s © spiration for fashion; the playful high spir were covered with travel posters, hotel stick 
holidays from the every-day surroundings its of creative improvisation.” ers, and time tables. 
are made far more enjoyable if it is at the \t the extreme upper left, for example, During a recent window display competi- 
ame time a vacation from the tamiliar suits these three figures, the carriage frame, tion held in Zurich, local display people out- 


} 


and accessories he has been wearing. In — gloves, shirts, ties, heads, eyes, and back- did themselves to create especially fine dis- 


otl words, that vacation time calls for grounds were all done in various shades of | plays. Curtains were drawn on the windows 
new and refreshing garments red. In a similar way, the display at. the of leading stores, and then at exactly 10 

“We decided on railway settings as_ the extreme upper right was in shades ranging o'clock one morning all the displays were 
euiding theme of these displays. All the = from yellow through deep brown. The man unveiled and the judging committee began 


—For a window display competition in Zurich, Over Wollweber greeted the judges with one window laden with materials for a display (and with 
caricatures of the judges in the foreground), one partly finished, and one completed as seen below— 
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—One of the completed vacation displays, using the type background pictured in 
close-ups on these pages. The large letters were covered with travel folder clippings, 
time tables, and hotel stickers— 


—lIn this particular setting, still carrying out the 
vacation via railway theme, only shades of yellow 


and brown were used— 


> |WEAR DISPLAYS y heaenarharsr 


iolet, tour of the windows. The judges were They were, too, it is reported, but 
next mazed when they reached the first display the first shock had worn off they started splendid use of miniature settings to drama 
ndow of PKZ—which is shown in the first to grasp the joke. It was intensified by the  tize its men’s wear. Three of the five minia 
otograph at the lower left on the opposite second window, which was 


aiter PKZ likewise deserves tribute for its 
tances 
vunds ; ; : : 

a little more tures are pictured here, each one showing 
ige—because the display was apparently along the way to completion, but still was 
PK?" st getting under way instead of being not nearly as complete as it 


sede one feature of the merchandise or tailoring 
should have which had been played up in prior advertise 
6 mpleted. There was a hodge-podge of _ been. ments in the newspapers. For example, one 
stick setting shows the strength of the fabri 
another its quality, and a final one depicts 


unt buckets, tools, coat hangers, fixtures, The completed display was finally reached 
lressed mannequins and all the other in the third window, as pictured on the op- 
araphernalia needed to make a_ window posite page at the lower 


1 
1 


mpeu- right. A rather a group of experts surrounding a tiny form 
But in the foreground, right next modern treatment was used, including the clad in half a suit-coat. This series of 
the window glass, stood three mannequins “picture” on the wall next to the manne- miniatures appeared under the general slo 
— well-dressed, but caricatures of the judges  quin; this was made of suit lining material gan: “The Opinion of the Performance.” 
: lves. A scroll showcard explained by and horsehair. A threaded needle and a Figures used in these settings were especi 

tones on the ally well done, being naturally posed wit! 


vere oT 
\ sAVING Che 
right background. extreme 


e out- 


e dis- 


, honorable judges are em- spool were painted in light 
vegan " 
ssed ! attention to realism 


d with 


~An outstanding series of five miniature displays is used by PKZ to show the qualities of its men's wear—rather reminiscent of an American firm's way 
of showing its ties’ ability to withstand knotting and wrinkling. Three of the five are pictured— 


ae : Dee, 





HE display director of R. H. Macy & 
Co., New York City, knows that the 

first step in selling is to focus atten- 

tion on this or that article, and hold it there 
He and his staff have 
made their exterior displays so attractive 
that Mr. and Mrs. Public feel the urge to 
store for a view of the 


window display 


enter the closer 
articles displayed in the window. 

The interior display carries on from there, 
and Macy's interior 
to shoppers as are the windows 


displays are just as 
irresistible 
permit the 


limitation does not 


writer to describe all the intricate and mul- 


Space 


tiple interior displays at Macy's, but a tew 
can be described and illustrated. 

Macy’s does not waste any Every 
whether it be the 
needed for 


space. 
inch of the building 
floor, the wall, or the columns 
structural 


\ll of these are 


support is potential display 


space used in one way 01 
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Macy's S 


By LEWIS BELMORE 
New York City 


another, with ingenuity, throughout the store. 

Around every elevator-exit there is a 
display of some kind. In every department 
displays are placed either on top of display 
cases, or used to break up the wall space 
between display cases and the ceiling. They 
also are seen placed at the aisle end of 
showcases. 

Speak ng of the columns of Macy’s build- 
ing, they have been utilized interestingly for 
many of the store’s interior displays such 
as the grouping of mannequins placed on 
different levels built around 
columns decorated with gar- 
which display 


platforms at 
the columns; 


lands of flowers; columns 


—Macy's regards every foot of interior space 

as having display possibilities; these photo- 

graphs show how the store makes use of col- 

umns, niches, wall area and counter tops to 
sell ideas and merchandise— 


944 


tar Attractions 


huge wire umbrellas covered with flowers 
or different materials and attached to the 
posts at the ceiling; glass showcases built 
around the columns and attached to the 
pillars; all these show how the space be- 
tween the floor and ceiling has been used, 

These exhibits are so placed in strategic 
positions and at such high levels that they 
are constantly arresting attention 
They are truly silent salesmen. 

In using any of the escalators in the store 
one is constantly looking at a different 
cyclorama of interior displays. Here the 
visual psychology of selling has been per 
fected to the nth degree. 

When Macy’s was founded back in 1858, it 
was as a specialty shop selling small fur- 
nishings. Gradually department after de- 
partment was added to this one shop, until 
today Macy's has 300 different departments 
however, is never 


one’s 


Its vastness in size, 
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mtrusive because Macy’s is really a= ser- 
shop-within-a-shop, within-a- 
shop, and so on. And the displays in each 
the individual shops have been de- 
according to the merchandise which 
isto be sold in that one department or shop 
Each interior display throughout the store 
has been individualized, but all interior dis- 
plays at Macy's 
much as possible. 


les Ol a 


one of 


signed 


have been correlated as 

The secret of popularity is to make every- 
body you meet feel that you are especially 
Interested in him. The power of retail dis- 
play is to everyone feel that 
stores management had him, or her, indi- 
Vidually in mind when the display staff 
the setting. Macy’s interior displays 
accomplish this in excellent fashion. 

In ‘he cosmetic department Macy’s does a 
This department has 
tne showeases placed at waist- and eye- 
evel. Currently, each case display is cen- 
fered with the head of a mannequin, with 
he rouge and lipstick properly blended; 
dressed in the latest coiffure. 


make your 


Creat 


Super’) job of display. 


Ir 1S 


This ‘ad is leaning against a white satin 
back und, hand-painted in a leaf design. 


ne lors used are yellows, pinks, blues, 
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—The Sun Shop welcomes shoppers with a wall 
motif of seaweed surrounding plastic domes con- 
taining merchandise. . . . For the spring season, 
elevator banks are topped with garden imple- 
ments and fruits and vegetables. . At the 
right, the Slalom Inn entrance had a display 
of a ski-lift, skiers and giant snowballs. ; 
Lower right, a typical interior treatment— 


and other pastels. At the bottom of each 
display case are placed three or four articles 
of the line featured. Contrasts 
in color and line are made by 
toilet water bottle having a blue top along- 
side a pink powder puff in one corner of 
the showcase and a bottle of perfume with 
a pink top placed in a box which 1s lined 
with blue satin in another. The entire case 
is lined with white satin and lighted with 


cosmetics 
placing a 


concealed baby spots. 

The general color scheme in this depart- 
ment is pink and blue—the material used 
to upholster the chairs is pink satin, and 
boudoir tables are surfaced with blue placed 
underneath plate glass. All mirrors 
are encircled in gold colored frames. 

Another display which shows great origi- 
nality is that of two feminine mannequins. 


used 


4\ 


both dressed in skiing costume. One is 
seated in a ski-lift which is suspended from 
a rope stretched between two pillars. A 
“block-and-fall” is attached to the chair 
which gives one the impression that the girl 
is being drawn up to a mountain top. The 
other mannequin is standing on a platform 
at floor level. Decorative details of this 
display are two giant snowballs with one 
big snowflake (a cut-out) leaning against 
them. 

Macy’s interior displays never let one lose 
sight of the fact that “It is smart to be 
thrifty.” 

Just one description of how this 
is carried out in the displays will be cited. 

February is the month when Macy's “Mid- 
winter-Furniture Show” takes place, and 
displays called the shopper's attention to this 
fact. On leaving any of the elevators on 
the ninth floor one felt that he was entering 
one vast room with fascinating de 
tails. (Here, the selling floor space and the 
displays were so coordinated and blended 
together that the entire floor first 
viewed as a unit) 

Interior displays made up the details in 
These included a 
precision-built home (a model 
lawn built on a raised platform) The 

[Continued on page 98] 
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THE BOSTON’S “FASHION 


SHORTAGE of decorative materials 

Not necessarily look what the Bos 

ton Store of Milwaukee did to its 
second floor Fashion Colony, right at the 


height of wartime shortages! 

Phe Fashion Colony is an entire floor ot 
60,000 square teet \s its name indicates, if 
is a Colony of fashion shops tor sportswear, 

isual and dressy dresses, bridal salon, furs, 
footwear and millinery Store officials de 
cided in 1945) that the Fashion Colony 
needed a tace litting; it got it It also got 


the Boston Store an enviable reputation 
tor not only having the fashions, but pre 
senting them  beautitully, excitingly and 


dramatically And how women love. the 


feeling that what they buy is indeed some 


thine out of the ordinary ! 
Store Start 


\ssoctates 


Phe Boston made no ordinary 
It engaged Raymond Loewy & 
of New York City, 


mM paper ; then the 


to do the designing job 
plans were turned ovet 


to the Boston Store’s crew of 


carpenters 


—Upper left, a portion of the millinery de- 
partment. Upper right, ‘Fashion Aisle," 
with entrances to the various shops. . . . Lower 
left, part of the fur salon. . . . Lower right, 
entrance to the bridal shop— 


painters and decorators in carrying out the 
the 
wood! 


work 
( ok I 
fabrics: 


getting 
substitute 
Upholstery 


enormous job of actually 
done. No 
effects ; 
‘Gee 


Captivate 


metals; 
use paint! 
satin, homespun, smooths, roughs 
the 


the sophisticated look for (¢ olony 


saucy feeling for junior wear, 
Room ex 
Clusive 5! , 

Colony Room : Look at its entrance 
photograph on the front covet 
the 


the soffet, painted deep violet. 


shown in the 
gigantic sweep ol 


Look at the 


Let vour eve follow 


walls and imagine them soit gray, the deep, 


lounging chairs and sotas in dark green 
satin, the case facings rose striped. Color: 
Here is a room that lives! And see what 
happened to that bugaboo of store decora 


tors, the old supporting pillar, once it is 
faced with mirrors—things of beauty, reflect- 
ing the color and charm of the Colony 


Room, and reflecting, too, the distinction ot 
customers women 
who want fashions at from $75 to $200 
Step for a moment into the Junior de- 
partment, home of the college and caree! 
girl, and imagine the soft walls with 
their painted gray and violet streamers and 


the Colony Room’s 


rose 


pastel flowers. It’s young, vivacious, mod- 
ern. So are the blond wood cases, the home- 
spun chair coverings in deep and_ pastel 
greens—and there's a mirror for every gitl. 
dozens of them, so she may see herselt as 
others will see her. 

Robert Burns said: “The best-laid plans 
of mice and men go aft a-gley.” A bank 


of mirrors went a-gley in the Fashion 
Colony’s millinery department—a huge cit- 
cular that looked 
wonderful on paper but developed a terrif 


series of irritating lighting reflections, onc 


arrangement of mirrors 
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e. Paint and a lot of ingenuity solved 
but 


problem, as the photograph shows; 
hotograph can’t show the really charm- 


effect the gray and green squares make, 


vened with a bunch of pastel flowers. 
the flowers were painted, a display 
ent artist scraped just a hint of out- 
vith a> sharp blade, and the result? 
irror sparkles through like rhine- 
than at first. 

into the Fur 
the flaring soffet, 
cep brown. Rising to it 


prettier now 
tor a Salon. 


this 


moment 
time 
mak- 
interesting background for display) 
painted aqua blue; 
itch the aqua wall, complement the 
ind-wheat and the 
ood atmos- 
flattering in 


gain is 
(and 
ir large bows 
coverings 
regal 
the browns 


And look what happened 
a mirrored pillar; it simply disap- 


chair 
Here is a 
color to 


cases. 


k of furs. 


\ilkaukeean Room, housing better 
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By DAVID L. OSTLUND 
The Boston Store, Milwaukee 


—Some interior display figures stand on thick 
plate glass sheets, supported by glass bricks. 
... Upper right, part of the footwear depart- 
ment. . . . Lower left, the elevator hallway. 
Lower right, the sportswear section— 


dresses, looks like a marble hall, but don't 


let it fool you; it’s really covered with 
paper, interestingly and effectively, especi- 
ally when combined with the blond wood 


sunburst wall cases, the rich Oriental rugs. 


Here the chairs are raspberry and deep 
green satin and wheat-colored homespun. 
Notice two things; the interesting corru- 


gated display background, made of ordinary 
l-inch half-round moulding, hundreds of 
strips together, and the clever note of seven 
convex mirrors, buttoning down the wall at 
the left. 

Speaking of improvised display materials, 
The Boston Store uses %-inch thick plate 
glass for two island displays, raises them 
from the floor glass bricks. It’s 


on ex- 


pensive looking and it’s modern and it 
suits the Fashion Colony tempo of exciting 
things a little off the beaten path. 
Beckoning to brides is the Bridal Salon, 
more than a little sentimental looking with 
its papering of pink 
blood-red. The display cases, mirror-framed, 
are painted blush pink inside, and the fur- 
niture is blond and definitely feminine look- 


big peonies in and 


ing. 
Enter Pine Manor, and yours is a casual 
feeling! Here are wood and brick effects, 


striped awnings, benches with a rustic air. 
The carpeting is gray-green, the soffets in 
chartreuse and deep green . outdoorsy in 
effect, just a bit tailored like the apparel it 
offers. Casual directly into 
sportswear, again with the “life is gay” at- 
titude ... with chartreuse and white striped 
awnings, a ceiling and Masonite 
walls painted to look like stone. Back of 
Pine Manor there developed another of 
[Continued on page 103] 
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ou York Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York 


City 





the 
win- 


URNISHED COPPER” 
headline in the Franklin Simon 
Display Director James 
Gosling used an interesting architectural 
form as background, in effect suggesting a 
doorway as seen in the first photograph. 
Wide wood planks, stained a golden tone, 
were separated by heavy rope which gave a 
The floor, abundantly 
filled with dark wood shavings, was 
spaced with sections of the planks. A great 
cluster of magnolia leaves, partially sprayed 


was 


dows when 


note of distinction. 


brown 


with copper, was centered with a lamp post 


and the color mood was sustained through 


the polished copper kettle 
the 


CC yl yr 


use of a highly 
tray against 
illustrating the 
costumes of the two mannequins 
Phird depicting an 


market, a grill 


and placed leaves and 


further name chosen 
for the 
\ Scene on 


a iruit 


avenue 


shops, bar and 


tique 


Display Di- 
Taylor's 


was the background used by 
rector Henry Callahan at Lord & 
when the message painted on the white floor 
read “The short coat is what you make it.” 
The little shops with their window wares 
and interior views, the living quarters above 
the shops and the structural supports of the 
Third avenue elevated were all suggested 
through art work done on the panels and 
the angles which the panels were 
placed. The examples of the short 
coat were in aqua, blue and gray. (Second 


with 
three 


illustration). 


—Upper left, by James Gosling, Franklin 

Simon's. .. . Upper right, by Henry Callahan, 

Lord & Taylor... . Lower left, by Joseph Dultz, 

Bloomingdale's. . . . Lower right, by A. Haver- 

back, Oppenheim Collins, Brooklyn. . . . (All 

photographs by courtesy of Virginia Roehl 
Studio, New York City) — 


“Springtime charm of this new—yet old 
neighborhood” was the theme chosen by 
Display Director Joseph Dultz at Bloom- 
ingdale’s and given as an assignment to a 
neighborhoed art school for execution. 
Familiar neighborhood scenes were imag- 
inatively depicted in miniature stage-like 
settings measuring 4 feet by 5. The cut-out 
figures in the foreground of this vista of 
Park in the display pictured 
here were made of clay on a _ cardboard 
base, painted with oils and sprayed. The 
cardboard cutouts representing the apart- 
ment buildings were painted and _ toned 
down from the foreground to achieve the 
feeling of depth. On a sloping and curved 
line panel extending right from the 
walks of Park avenue to the foreground 
of the window were grouped the pairs of 
shoes. Potted growing plants softened the 


avenue used 


side- 





en cee 
et old 
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outiines of the gray ramp-like unit and six 
dificrent styles of footwear were similarly 
prescuted in six windows with the legend 
“Cause for Parading.” 

Spring millinery windows at Oppenheim 
Coliins, Brooklyn, received a fanciful treat- 
ment when Display Director A. Haverback 
showed a proud Easter bunny wheeling a 
cart of flower-trimmed hats. The pastel 
and antique gold papier mache cart was 
made even more festive for the ‘Easter 
Honeys on Parade” through the use of 
paste! tulle and tissue paper flowers outlin- 
ing the wheels, the bunny also in pastel 
papicr mache with net wrist ruffles and ap- 


pliqued waistcoat. From the seat of the 
cart emerged copper tubing painted white 
and bent on curved lines to support the hats. 
The yellow of the backwall was softened 
by spraying the lower half in white—white 


paper also making the floor covering which 
was well scattered with confetti in which 
yellow predominated. A light cloud of 
pastel green spun glass carried across the 
floor continued the pastel color theme and 
the feeling of lightness. The wire mesh 
valance, painted white, was 
green and rose tissue paper flowers. 
\bstract referred to as “light 
bulbs” due to the design of the head, were 
John Robert Riley, in 


spaced with 
figures, 


used by 


effectively 
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charge of interior display at Lord & 
Taylor’s, on the two platform stages directly 
facing the third floor elevators. (First pho- 
tograph, page 45.) The wire bodies were 
combined with white papier mache heads and 
limbs, and each of the two modeled a spring 
costume in black with pink or purple ac- 
cessories. In this instance, pink was the 
chosen color for blouse, gloves and little 
hand bouquet of roses. 

On the semi-circular white backwall was 
painted a reproduction of the figure, main- 
taining the pose and the costume colors 
with the abstract face shaded a dim yellow, 
suggesting the light of a bulb. Pink flowers 
and yellow butterflies were painted lightlv 
here and there on the backwall, all the art 
work done in a manner to create a three- 
dimensional effect. The 
rose color on a black platform. 

Definitely spring in feeling were the white 
used by Display Director Sidney 
Ring at Saks-Fifth Avenue when presenting 
double 


hassock was in 


arbors 


a spring collection of suits. The 


—Upper left, by John Robert Riley, interior 

display manager, Lord & Taylor. Upper 

center and right, by Sidney Ring, Saks-Fifth 

Avenue. . . . Lower left and center, by Gene 

Moore, Bonwit Teller. Lower right, by E. 
W. Woolard, Arnold Constable— 
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width of the arbor provided for a tier of 
white pots of trailing ivy, the design termin- 
ating in a small slated canopy. Thin white 
roping, stretched diagonally on either side 
of the arbor, made a surrounding screen. 

“When Monte Sano looked for a red to 
spice navy—Eureka, paprika,” set the tempo 
for a series of Saks displays, one of which 
is shown in the third photograph on this 
page. A panel of plywood, with curved 
edges, was painted black and showed 
through decoupage an elevated and labeled 
shelf of spice jars while the Hungarian 
chef of paper sculpture was resplendent as 
he stepped on the plaid footstool holding a 
large red pepper on a gold platter. In the 
other hand he held a branch of a real pepper 
plant and under his arm a green canister 
marked “Paprika.” 

“These plaster moulds looking like men 
from Mars are casts from our window man- 
nequins,” was the apt message in the Bon- 
wit windows when Display Director Gene 
Moore striking and unusual 
props for a_ presentation of “the 


used these 
spare 
clipped silhouette emphasized by big sleeves 
that look full of wind- 
liberated suits.” The 
was white inside with painted decorations 
flowers and 


page 109] 


Maurice Ren‘ner’s 
life-size half-mould 


of green ferns, insects. The 


[Continued on 
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DISPLAY AT SIMPSON’S, 


“TER walking around the three sides lone leaf on the barren tree trying its best ference depends the number of windows 


of the big Montreal department store to detach itself and blow away; such sim which will be evolved and the dates for the 
of Robert Simpson, Ltd., and noting ~~ ple action as this is what stops the passe advertising and displays to “break.” 
the distinctive displays one sees in each one by and helps create so much comment. fot With this information tucked under his 
t the many windows, it is very pleasing the store’s windows. arm, Archibald Hosking, the display d! 
l] 


indeed to reca 


the entire lack of crowded There is a reason for Simpson's good win rector, goes back to his office. calls in his 
settings ual the windows at Simp dows: there is conference after conference artists, and they set out to prepare prelimi 
single or double manne It all starts off with a conference of mer- nary sketches for the backgrounds, appro- 
d nothing 1s allowed to  chandising managers, who decide what. the priate for the kind of merchandise to be 
f the shopper from. thi promotion is to be. After their decision, a promoted 
motion which the windows — second conference 1s called at which = tim: \iter final approval of the proposed dis 
week the display director and advertising man plays the artists then go into the « 
ound treatment plays a ager are included, and there the real plan scheme, lighting and action, if any 
in the Simpson windows — ning starts. Upon .the outcome of this con should) mention here that lighting 
mninating to such an extent Hosking is down to a science. For at 
ention trom the merchan ainple, some time ago Simpson's put o1 
—Simpson displays begin with a conference elizabeth Arden promotion using fot 
window displays is a very between buyers, advertising manager and dis- displays 
curence witk this steve: Bor tx play manager; Archibald Hosking, in charge 
of display, is at the extreme right in the first 
photograph. . . . Upper right, Jerry Archam- 
bault makes the preliminary layout. . . . Lower ; : : : 
left and right, part of the spray room and York called to see Hosking to find out wha 
carpenter shop— shade and kind of paint he used to produce 


some large papier mache 
which were pure white yet the col 
they put in an autumn or winter lighting effect was so real that Eliza 
window, the chances are you will \rden’s director of promotion from 
tree branches swaying, or the spun 


t 
t 


mw slowly moving, with that one 











Y 








ndows striking results. The young lady was 
or the d when told no paint at all was used 
olored lighting. 
r his ting back to the program followed at 
Ny dt . on’s, at this point another conference 
a and the promotion is discussed as a 
cri costs, estimates, and plans in ever) 
Appros Referring to costs, Simpson's dis- 
to be lepartment works under a_ budget; 
h the store has never actually held 
( - ng down to this set figure, it is a 
color credit to his management that the 
;. tment never exceeds it. 
’ je he conclusion of this final conference 
on al ere are no last minute changes—the 
- plans go on to the construction de- 
pee nt where actual work on the back- 
slored Is starts and securing or making the 
. etl iry props commences. 
New completely constructed display then 
hat : n to the paint department, where the 
uct ‘| gun and brush get busy, adding what 
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ever may be necessary to give the display 


its finished appearance. 


\t this point the merchandise is selected 
and Hosking’s assistants get busy prepar 
ing the mannequins for their appearance 


before the public. 

While all of 
and the advertising department get togethet 
on the that 
will be periect between 


this is going on, Hosking 
there 
them 


matter ot showcards so 
coordination 
and newspaper advertisements. 

Shortly after this the display 
begins to move 


department 
preparations towards the 
windows; the backgrounds and all accessor 


ries are given a final check-over so there 


will not be any last minute delay after the 


—Sign and showcard copy is prepared by the 
display and advertising departments, working 
together, after which the cards are produced 
as seen above. . . . Upper right, one of the 
finished displays. . . . Lower left for a promo- 
tion on prints, and at the right, for navy— 





By HUGH G. JARMAN 
Montreal 


present windows have been pulled and_ be- 
fore the new ones go in. 


Now come the final touches; the win- 
dows have been pulled, glass washed, light- 
ing connections all checked. The back- 
grounds are moved into the windows, light- 


ing is adjusted and checked for color effects, 
the outfitted mannequins are put in 
other 
Then everything is checked with the 


place 
snow or covering scattered on the 


floor. 
original sketch and, when Hosking gives the 
final OK, the curtains are drawn back and 


Montreal gets a view of some of Simpson's 


new merchandise 


Thus vou have a brief outline of how 


Simpson's puts on one of the store’s famous 
simple. But 
there is the 


promotions It sounds 
behind all of this 


which 


very 
experience 
and knowledge came after many 
vears of hard work, worries, and heartaches 
Archibald V. Hosking, display 


started trom scratch and had to learn dis- 
[Continued on page ror] 


director, 











cage Display Scene 


By JACK POLLARI 


Madigan Brothers, Chicago 











OHN T. MOSS, Marshall Field & Co., 
installed a perfectly detailed replica of 
a church vestibule to promote bridal fash- 
Washington and State 
The setting and figures are 


ions in the streets 
window. 


arranged as though the bridal party was just 


corel 


getting ready to start down the aisle of the 


church. In the boxes in the foreground are 
actual plants, and through the open doors 
in the background a glimpse of the flower- 


arch effect 
third 


dimensional, and giving a nice sense of per- 


This 


though 


arched aisle can be seen 


recedes, growing smaller as 


spective. Further atmosphere was created 


arches out near the glass 
display 


by building thre« 
through which the public views the 


This kind of a peek-a-boo aperture always 


ittracts the curious in shoppers and 1s sure¢ 


fire as an attention-getter. The whole set 
ting was done in an. off-white tone, and 
note particularly that the entrancing copy 
vas done in gray on an engraved invitation 
stvle card: it read, “The Moment Before 
| evel Her Comes The Bride.” The 

le windo is so completely detailed, it 
eft nothing to be desired on the part of the 


own the first 





nl 


Chicago as a fashion center is being pro 
oted more nd more by the large Loop 
tores. The photograph shown at the upper 
t on the opposite page is of a display at 
Field’s—one of a series of five windows 


—Immediately below, by John T. Moss, Mar- 
shall Field & Co. Upper right, by Reed 
Schlademan, The Fair Store. Below, by 
Ray Bianchi, Goldblatt Brothers. . . . (Photo- 
graphs by courtesy of F. A. Kuehn & Co., 
Chicago) — 


setting featured a different type of 
apparel and a dressmaker was shown fitting 
the dress or suit on the mannequin. The 
large wood frames were in various colors. 


each 


Enlarged pins, needles, and thread gave the 
emphasis on fashion and_ the 
The floor covered 
with light gray crushed rock, with patches 
here and there in alternate shades. A blow- 
up photograph of the Art Institute implies 
the art element in fashion and also pegs the 


window an 


apparel industry. was 


merchandise as a home product. The sign 
to the right read, “Salute to the 
Industries of Chicago.” 
Ray Bianchi, display 
blatt’s, featured blouses 
woodland seen in the 


Fashion 


director at Gold- 
effectively in a 


setting as third il- 


lustration. The tree seat was built around 
the trunk as a mannequin seat and _ also 
as a merchandiser. Large cut-out leaves 


were in various pastel tones to match the 
blouses, and a birch log effect to the right 
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1e display supported blouse forms in a 

casual manner. The floor was grass 

red, the background a dark green, and 

sign read, “First Signs of Spring— 

erta Lynn Blouses—So Becoming and 

med to Spring in Rightly Bright Pas- 
and Always Right White.” 

ed Schlademan, display director for The 

Store, created a very spring-like set- 

with the use of scatter grass patterned 

the floor, and an expansively branched 

le tree at the rear center of the window. 

ird photograph.) The unusual branch 

igement on the tree was done by insert- 

ing dowels into the trunk, thereby controll- 

ing the effect. Hyacinth blooms bordered 


below, by Marjorie Smith, 

Steven's, Evanston. Lower left, by Guy 

C. Bowen, The Hub. . . . At the upper right, 
by John T. Moss, Field's— 


—I|Immediately 
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the scatter grass, while the clouds were of 
cotton. The background was in light blue, 
and navy blue merchandise was featured in 
all the windows. The card read, “It’s a 
Spring for Looking Pretty—It’s a Spring 
for Looking Poised — In Versatile Navy 
Suits that Switch Smartly From Daytime 
to Dress-up.” 

Miss Marjorie Smith, at Steven's in 
Evanston, achieved a_ beautiful and un- 
cluttered effect with an ornate papier mache 
frame in the center of each window, high- 
lighting one mannequin. Violet corsages 
were interspersed on the frame. This sim- 
ple picture was further enhanced with col- 
ored spotlighting from the floor and ceiling. 

In line with the “pack-up-and-go” spirit 
that has permeated all of us, Guy C. Bowen, 
display director at The Hub (Lytton’s), came 
forth with the most novel travel windows 


seen here in years. The heads of the men 


mannequins have been removed and replaced 





eT aces Seem 


ve 


yt 


with third dimensional dioramas in_ fish 
bowls representing scenes of Mexico, Ari- 
zona, California, New Orleans, Florida, and 
New York. This installation had a three- 
fold purposes: (1) To bring resort areas 
to your front door by using the “Swift” plane 
The Hub has for sale in the store; (2) To 
show merchandise appropriate for use at a 
resort area; (3) To tie in with the sports 
and travel show recently held in Chicago. 
The theme used was “Lytton’s Fashions 
Take Wing” lettered over a blow-up of the 
world map. Large airplane propellers used 
in the foreground helped to bear out this 
theme. As noted in one of the ‘men’s win- 
dows, shown here, the large papier mache 
globe has an open drawer from which mer- 
chandise was displayed. Another window 
featured a _ half-world in papier mache 
against the background. Note, too, that 
the small dioramas set on the ledge in the 
foreground tie up with the globe heads in 
the man figures. The windows showing 
ladies’ apparel showed two differently sized 
suspended atlases at irregular heights and 
depths, with the diorama also suspended and 
matching the foreground setting on the 
bulkhead. Each window background set- 
ting represented a country or locality and 
its associated color, such as: 
orange; Arizona, blue; California, yellow; 
New Orleans, pink; Florida, green, and 
New York, smoky blue. 
judgment in not employing the glass ball 
treatment on the which 
might have distorted an otherwise perfect 
picture. 

The following displays are not illustrated: 
J. W. Campbell, at Carson Pirie Scott & Co., 
made an artistic, orderly presentation of 
fabrics and the ready-made costume in a 
tie-in with travel. The riser on the floor 
was shaped in a “blob” pattern, as were the 
shelf at the right and the high-hanging shelf 
at the left from which the fabric was draped. 
Travel posters were used as mountings for 
the message: “Air-Minded Fashions for 
Your Pan-American Clipper Trip.” Peggy 
Sage’s “Flying Colors” nail polish was 
fitted deftly into the scheme; little airplane- 

[Continued on page 99] 
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From Sunshine’s Home 


By G. EDWARD BEDINGER 


Pan American Airways System, Miami 





ISPLAYMEN in Dade county, Flori- 

da, are again back in the swing of 

cisplay-selling to flush tourists. Al- 
though merchandise is still spasmodic in 
arriving, the merchants here are selling as 
fast as the clerks can make the sales. Dis- 
play of course is doing its large share in 
reminding the tourists that fashion is again 
spotlighted on its high pedestal. 

Nearly all of the larger stores in the 
Miami area are frantically pushing expan- 
sion programs. Many of the smaller stores 
are remodeling, with more window and in- 
terior display space. With servicemen re- 
turning more--and more, increased display 
activity is evident; The Greater Miami Dis- 
play Club, incidentally, is doing its share to 
help these returnees get established. 

From the start. of the year with the 
“Orange Bowl Festival,’ Miami display- 
men have been kept: busy with the various 
promotions here. Some of these have been 
the “All American Air Maneuvers,” the 
“Mactadden-Deauville Water Show,” the 
Newspaper Editors’ convention and _ the 
Press Photographers’ convention, fashion 
shows, the fishing regatta, the speed boat 
races, and many others. Right at the mo- 
ment the Red Cross drive is occupying the 
display spotlight. 

The accompanying photographs — show 
some of the outstanding displays used re- 
cently by local displaymen. John Chalmers 
and Bill Hortis, his assistant at Sears, Roe- 
buck & Co., had a really nice series of win- 
dow and interior displays on their “Fun in 
the Sun” promotion. (The Sears’ displays 
are pictured at the upper right and the left 
and right center on the opposite page.) For 
the interior, the circular plaque was hung 
from a mast arrangement with rope and 
float decorations; these were on each post. 
The “Catalina’s Charming Styles” window 
(upper right) was exceptionally nice and 
especially so at night. This window had 
papier mache tropical fish, a floor of sand 
with seaweed and coral rock, and the back- 
ground was painted in greens, covered with 
wavy cellophane which reflected the light, 
and had white cutout lettering. Forms were 
suspended and painted in such a way as to 
seem reflecting light on water. 

The other Sears’ display shows a beach 
wear window using a large white anchor, 
black chain, fish net, cut-out fish, and coral 
rock. The background was in seafoam 
green. Night-time illumination was in blue. 

Bill Klein at Richard’s used a soft drink 
bar to create a leisurely atmosphere for his 

[Continued on page 90] 


—The three displays pictured on this page 
and the one at the upper left on page 47 are 
by Harry Eastham, Burdine's. . . . Upper right 
and left and right center, opposite page, by 
John Chalmers and Bill Hortis, Sears, Roebuck 
& Co. ... The photographs at the lower left 
and right are of displays by Bill Klein, 
Richard's— 
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[.ouis Gehring 


Display Designer and Consultant 
New York 


Arrangement: The school stage setting depicted in this 
sketch is a tie-in with Shakespeare's ‘Midsummer Night's 
Dream''—a very appropriate setting for June and gradu- 
ation. The arrangement consists of two main units. 


Properties: Against the back panel a scene from Midsum- 
mer Night's Dream is enacted by two mannequins. To 
the left is a bust of Shakespeare on a marble pedestal. 
Rich-toned drapes strike a decorative note and vases of 
flowers grace the foot of the pedestal. An easel type 
copy board announces the title of the play. Footlights 
add further to the stage setting. A wide assortment of 
jift items should be displayed throughout. 


Arrangement: This sketch consists of four teen-age 
manne Quins who ore in the act of throwina pen- 


ils and school books into a waste basket. 


Properties: The backdrop is light blue. Pencils 
and books are suspended in mid-air above the 
waste basket. Caption may read: ''No more pen- 
cils, no more books. Manneauins should be of the 
junior type placed in action poses to give them a 


a r ‘. 
teeling of reality. 


Arrangement: It will soon be June and the month 
of brides again. This window is made up of a single 
unit with accompanying elements. 


Properties: A large wedding band encircles the 


bride, who appears to walk in a cloud made of 
white spun glass. Wedding bells suspended above 
her head are rung by two cupids. The pink and 
blue streamers connect all elements, leading finally 
to the copy card at the lower right. 


1944 
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COMING UP 


L, 19s 


Arrangement: June also brings to mind Father's 
Day, and this window made up of several elements 
forming a single unit is for that occasion. 


Properties: Five heads of different types and ages 
are painted on an irregularly shaped panel. The 
ribbon streamer runs across the bottom of the panel 
and bears a caption, ''For Summer coolness, give 
Dad a bow-tie.' 





Arrangement: This men's shirt window consists of 
three definite units: two merchandise and one man- 
nequin. It may also be used as a special Father's 
Day promotion. 


Properties:. Screen to the right is constructed of 
bamboo in three panels, each sectioned off to dis- 
play shirts. A group of shirts and half-form are 
displayed to the left. Copy card may read: ''Cool 
comfort is the feeling you get in a ‘Blank’ shirt. 











Arrangement: Three units are noted in this display 














of men's brown and white shoes. ‘tt 

Properties: Shadowboxes have bamboo frames and 

post supports. Interior of boxes are painted in two Yo) n orarn/ Ce 

colors: white for the top and bottom, tan for the WU re cape ee 


sides. To the left a large irregular panel bears the 


descriptive caption: ‘Portraits in Brown and ah SX 7 bi Mes | 
Whites.’ A ribbon streamer connects all units. ai é ‘/) 4 





















































































































































































































































































In the preceding article, Ritter pointed 
out the background of modern design 
and its relation to today's display. In this 
second and concluding article he discusses 
the use of modern design for different 


forms of display, both window and interior. 


ART I 


Display is a 


Design in Display 


highly specialized field 


The designer in the field of the modern 


building and industrial design is pretty well 
set today. Postwar products are going to 


pattern. We 
more bus stations built to 


follow a pretty definite aren't 
voing to see any 
look like Greek temples, or sugar bowls dis 
stuffed 


continue to get the 


guised as birds. But in display we 
stuffed 


prints for dresses, and 


will bird on 


women's hats, flower 
period designs ranging from the cave man to 
styles of the last 


the postwar generation. 


And displays of these styles will be in keep 
ing 

In merchandising, and in display, new 
ideas are welcomed with more enthusiasm 
than in almost any other field. Styles and 


that we not 


SCASONTIS 


rapidly 
to keep up with them, we have 


progress SO 
only have 


to keep ahead. What was used last spring 


can't be used this spring. The display de 
signer must think of a new idea; he must 
present new material in a new way Repeti 


tion is precluded 


—The author cites these displays as good modern design in display. 





They are by Walter Smith, Jaeckel's, New York City— 





AN OUTLINE OF 


Paper and casein, angel's hair and corn 
flakes, plaster and papier mache are all im- 
permanent materials, to be used more or less 
briefly and cast aside. 

The architect and the industrial designer 
work in permanent mediums, and their de- 
signs are to be in use for a longer period 
That is 


than those of the display designer. 
why their styles must be more or less “set. 
with a measure of 
today that there is only one acceptable style 
for the design of a building or an electric 
iron—the modern—but in a window display 
There are thousands of 
building. In 
ideal field for the ex- 


We can say assurance 


anything goes. 


done for 
respect it is an 


windows 
that 
perimental designer. 


every new 


\rchitecture and industrial have 


evolved a 


design 
and a set of 
Functionalism, 


series of shapes 
them. 


the clean surface, avoidance of balance and 


principles governing 
the geometric, elimination of applied orna- 
resulted 
from the developed use of structural steel as 
a building Streamlining contrib- 
uted the contained form and suggested the 
bullet 
plied to 
nated 


ment, and a feeling of lightness 


material. 
basic shape, and comomn sense ap- 
elimi- 
Vic- 


con- 


manufacture and materials 
much of the 


torian era 


eclecticism of the 
Display, however, makes 
stant use of period, designs, and of simulated 
materials. The 
and the 
permanent or semi-permanent units the prin- 
industrial design hold 


consider a few of them = in 


general feeling of lightness 


clean surface carry over, and in 


f modern 


ciples « 
Food Let us 


terms of form and color. 


Line can play a greater part in displays 


than is often utilized; stripes, mouldings, 


panels and patterns should be used in a way 
complementary to the merchandise 
Broad, sweeping, horizontal lines 
the wide open spaces of the prairie to us— 
a feeling of horizontality tends to expand, to 
make a given shape seem larger. Vertical 
lines on the other hand tend to compress, to 
suggest the itimacy of an interior, with 
formality and stability. Diagonals convey a 
feeling of movement, of excitement, especi- 
ally when used with strong color. A_ plain 
surface is in keeping with a horizontal, a 
broken pattern with the vertical, and a 
large, bold pattern with diagonals. 


shown. 
suggest 


Man-made objects tend to be rectilinear 
whereas Nature never produces a straight 
line. Man works with instruments and ma- 
chines, the drawing board and the T-square, 
while Nature vibrates with life. The de- 
signer should be aware of inherent shapes. 
His design can be rectilinear, formal, stable, 
composed of straight lines, vertical or hori- 
curvilinear, free and 
The biomorphic shape (from living 

free irregular. It 
with the and 
should be combined with caution. 


zontal—or it can be 
flowing. 

things) is 
sharply 


contrasts 
the two 


and 


geometric, 


A photograph of a circle would give no in- 
It might be very large 
That is true of all purely 
usually best to 
avoid them in designing units, as they lack 


dication of its size. 


or very small. 


geometric shapes. It is 


distinction and = grace. Think, rather, 1 
terms of the space involved, in terms 0! 
the pattern the unit will make when seen 


from different angles. 


Lead the potential buyer's eye. When 
driving on a highway, a large arrow point- 


ing to the right is a universally underst 
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—The display immediately above is by Walter Smith, Jaeckel's. At the right, by Paul McCobb for pet accessories— 


MODERN DESIGN 











nh a Way mbol Suppose we made a= series of side by side one will appear cooler or Color has a functional value, a_ spatial 
shown. irge arrows leading in a curved path across warmer than-the other. Now, in the winter value, too. The cool colors recede while 
suggest sheet of paper, interspersed with drawings we want to be warm and we want to look the warm ones project. A room painted a 
to us— objects. The eye, falling upon the | warm, just as in summer we want to appear cool blue or gray will seem larger, while a 
pand, to amiliar symbol, would follow from one to crisp and ceol. So in displaying a warm very positive yellow or brown will seem to 
Vertical the’other, inspecting the objects in order. winter ‘garment a cooler background will compress it. These functions of color 
ress, to vindow or interior display can be ar- accentuate its warmness. For cool summer should be used in conjunction with a com- 
r, with need in the same way, but without the wear, however, an impression of warmth plementary arrangement of shapes and pat- 
onvey a bvious symbol. Suppose we start with a in the whole display is likely to defeat its terns in display. Put a blue dress against 
especi- rightly colored sweater at the front of | purpose—an impression of coolness through- an orange background and you will be ad- 
A plain vindow, arranged to catch the eve and out is more desirable. Store interiors should vertising the background, not the dress. 
tal, a cct it inward to a second object, folded in not be painted in either extreme, too warm One of the fascinating aspects of display 
and a rh a way that it in turn points to a or too cool [Continued on page 106) 

ird, and so on. The bright color catches 
tilinear the eve of the shopper who, instead of a 
straight urried and vague impression of the window 
nd ma- sa whole, is deliberately directed to  in- 
square, spect the merchandise precisely as the de- 
he de- signer desires. Interior and counter dis- 
shapes. ‘ays can of course utilize the same metho] 
stable, ! directing attention. Copy cards inserte| 
r hort- { proper intervals will both aid and = ex- 
ee and | 
1 living Most of us think we have a pretty good 
ntrasts nate sense of color, and probably we do 
le two it relatively simple study of the psy | 

cal use of color will carry the possi 

no in- lit bevond mere good. taste. 
y large Distant blue-green hills or the depths of 
purely ( invariably seem cool to us, and fire, 
est to ror te-long association, seems hot. From 
y lack Cs ssociations, if for no other reasons, 
ler, In ve of greens and blues seem cool to 
‘ms of ; le the reds, orange, and browns are 
n seen atively warm. The relationship is a 

tive one. When two colors are used 
Whe 
point- , = 
eatcall ~ modern presentation of traditional pat- 


terns, by H. J. Laird— 

















By HERB CROSS 
"Dick" Whittington Studio, Los Angeles 












OR the spring fashion opening in this theme told by the showeard: “Here's the construction blocks served to highlight the 






cit i] windows at Bullock's used an fashion story, as spring makes its bow: next display, by Harvey Pettit, J. W. Rob. 
identical background treatment, name Sport shirts, jackets and sweaters in bright inson & Co., and this same treatment was 
ly a circular shadowbox arrangement with hues to spark up your wardrobe.” The used throughout the six windows devoted 






tL mannequin standing in the opening and = displayers were bright, irregularly shaped to “Your Easter Bonnet.” <A tree stump 








with part of the foreground treatment con cutouts, flanked with large vucca_ leaves ferns, and natural flowers were around the 
tinued within the circle. For the display finished in pastel tints. central base of the background, while the 
shown in the first illustration, Mrs. Laura \ background section made of simulated ferns were continued around the circular 






Wallbridge used two rubber plants at. the 






sides of thir window, and old wooden fence 






posts as the sole properties Keach display 






in this group had a given color theme; tor 
the one pictured it was “Drift Wood,” while 






other windows played up “Candlelight.” 
‘Plaid Gray.” “Theatre Black,” and so on 


[lumination was entirely by spotlights. 






“Spring is a Sissy” was the theme used in 


ill the windows of J. J. Haggerty’s, where 






Marv Kerwin and Robert Gibson are co 





display directors (;reen papel covered the 






background, and the slanting floor was cov 






ered with grass, ferns and = snake-plants 
Millinery was teatured here Note that the 
circular object at the lower right, which 







loes not show up too clearly in the photo 





graph, is in reality an open watch case 






with its springs jumping crazily into— the 






air and serving to support the hats. On the 






background is an elaborate, stylized cuckoo 







clock, also with springs protruding and 
holding millinery The same treatment was 
given each window 












Krvin Walden, at Brooks’, did the display 
shown in the third illustration, with the 












opening in the rear. This particular display 
was to feature copper tones, while others 
had as the main motifs “A Rosy Glow o1 
Black,” “A Bright Red Flame,” “Puts 
Black Halo Around Your Head,” and sini- 
lar themes. 





















The Red Cross drive in Los Angeles re 
ceived wonderful support from displaymen, 
some stores giving over all their windows 
to the campaign—Silverwoods, for example. 
\t Mullen & Bluitt, John Milton used the 
display pictured in the final illustration. It 
was simply done, with a nurse at the left, 
cut-out letters to spell out the word “Give” 
at the right, and a crippled soldier shown 
standing on top of the world in the central 
foreground. Back of the globe was a small 
red cross, this motif being picked up by a 
very large one done on the background. 


Not pictured, but very interestingly done, 


—At the upper right is a display by Mrs. Laura 
Wallbridge, Bullock's... . At the left, by Mary 
Kerwin and Robert Gibson, J. J. Haggerty’s 

At the top, on the next page, by Ervin 
Walden, Brooks’. . . . Right center, by Harvey 
Pettit, J. W. Robinson & Co... . Lower right, 
by John Milton, Mullen & Bluitt.... (All photo- 
graphs are by courtesy of ''Dick'’ Whittington, 
Los Angeles) — 
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is a display used by Bullock's for a men’s 


swear display featuring “Sweater Luxury.” 


\ knitting frame stood in one corner of the 
window, with lengths of yarn running from 
tto the background. In a related window, 
ior hand-woven robes, a= spinning wheel! 


Fiurnished the principal property interest. 


Carnival was the theme of a recent J. W. 
Robinson & Co., window for the presenta 
ion of sportswear. The showcard copy 
read: “Pat Premo looks to the Mardi Gras 
for a Colorful Summer Series.” Confet 
serpentines and carnival masques were 
ised for atmosphere. 
For a display of patent leather bags, J. J. 
Haggerty’s had an interesting window in 


vhich black seamless paper covered the 


background, but was broken away at the 


wer right to show a patent leather bag 
ind was similarly torn in the center to re- 
a mannequin posed before a sketch of 
Biltmore theatre. The figure stood as 


il 


recelving a shoe-shine from a small boy, 
the showeard caption read: ‘Shine, 
with patent bags and shoes that cast 

right spring reflections.” 
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The Designer's Page 


By A. EUGENE CLAUSSEN, Art Director, 
J. Rogers Flannery Jr. & Associates, Pittsburgh 


These timely display ideas on travel can be used for any type of merchandise pertaining to traveling. 
The size may vary; they could be reproduced in miniature as well as for full size windows. Parts or 


all of these same ideas can easily be used as interior spot displays. 





































The background of this window is covered with 





yellow seamless paper, the ends of which are 


curled round, as shown, forming a niche for con- 








cealing lights. The lines on the background are 

















a darker yellow with the word ‘Travel’ either 
hand-lettered or cut-out and painted a dark brown. 
The striped pole is a cardboard tube painted 
white with red stripes, and the long arrows are 








of wood dowels or | x | wood strips painted 
black. The blurb shape panels on the arrows are 


cut from wood and may be covered with photo 





blow-ups, maps, or travel posters. Copy is hand- 
lettered or may be wood or wallboard cutouts. 
The floor of the window should be yellow in color, 
the same as the lines on the background. Spot- 
lighting the feature items in this window will give 


it a more dramatic effect. 





The background of this window is covered with light blue 
paper or fabric. The floor is medium gray. The word 
- "Travel'' is cut out, painted dark blue and mounted ono 
| x 4 inch wood shelf, which is fastened to the background; 
face of this is covered with a red and white striped awning 





which conceals lighting. The panel with the circular open 
ings, shown on the floor, is painted white with dark blue 
edges. The curved panel indicated in the center of the 
window is a piece of unframed wallboard painted light gray; 
this is held in place by forcing it underneath the shelf on the 
background and the panel on the floor of the window. The 
four folded heavy paper copy panels are yellow with copy 
hand-lettered in red. Fastened to the curved panel are 
time tables and travel folders. The panel in back of the 
four copy strips is white wallboard with a heavy edging of 
dark blue. The sloped display board in the lower left hand 
corner is wallboard, painted light blue. Indirect lighting 
from underneath the awning and behind the right wall panel, 
plus spotlighting of the featured items in the window, vill 
provide a dramatic effect. 
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Springlike... exciting 
are our 


BLITHE SPIRIT 


mannequins created by 


hughhorner 


Fresh...new 

are their 
NEOPLASTIC WIGS 
(our origination...and 


forget redressing expense!) 


“Ss 


ene. 
‘ eller is thrilled 





With thetrs. Delivery Ls 


amazingly quick. 
(Let us tell you more 


at the Houston Conference.) 


NAEGELE-HORNER wwe. 
164 West 24th Street, 

New York City, 11. 

CHelsea 2-3736 
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h To Be Theme 


f Display Market Week 


WO vears ago this coming June, some 


1500 displaymen heard (and saw) a 
two and one-half hour show entitled 
the “First Annual Visual Merchandising 
Council,” sponsored by the National Asso- 
ciation of Display Industries in New York 
as part of the first June Display Market 


Week. 

A questionnaire was sent out by the ASSO 
ciation later to find out what the protession 
thought about that Out of almost 
400 answered questionnaires, only two said 
“would not attend 


show. 


they “did not like it” and 

another.” The balance said the “show was 
inspiring and informative” and_ that the 
dignity and impressiveness with which it 


was produced did a great job of publicizing 


the importance of the display profession. 


The title “First Annual Visual Merchan- 
disine Council” implied that there were 
more of them to come . each year. This 


discarded in 1945 because ot 
restrictions. But in June, 1946, there 
“Second Annual Visual Mer- 
again sponsored by 
Display In 


idea had to be 
wal 
is to be the 
chandising Council” 
the National Association of 
dustries and to be produced during the Dis- 


play Market Week in the theatre at Man 
hattan Center, on Thursday, June 27 at 2:30 
p.m. It is to be followed by a reception 1n 


the ballroom of the Hotel New Yorker ad 
joining Manhattan Center. 

~ The job of producing the first Visual Mer- 
was the responsibility 
committee of NADI 


difficulties 


chandising Council 


small members. 


of a 
This method 
the job required many 


had to be taken from business routines. In 


because 
that 


resented 
] 


hours of work 


an effort to relieve the committee of the 
back-breaking work, and to produce a show 
with more professional finesse, it was de 
cided that this NADI would en 
gage a highly qualified man to do this job 
They wanted a man who first of all had the 


kind of as the displayman, 


vear the 


instincts 


same 
with experience which would provide not 
only a thorough working knowledge of re- 
tailing, but an understanding of show bus1 
ness 

The man selected is Dana O’Clare—art- 
ist, designer, displayman, craftsman. His 
many years as display director of Lord & 
Taylor give him top priority on practical 


visual selling showmanship, and his recent 
experience in with the U. S. Army 
has given him the broad outlook that every 
(; I. 
merchandising 


Europe 


will understand. He is now a _ visual 


consultant for several na- 


tional advertisers, as well as several large 


department stores 


\fter the NADI comimttee engaged 
O'’Clare, they called a meeting of the fol 
lowing New York display directors: 

Leigh Allen, Macy's: Sam Blum, Bloom- 


ingdale Brothers: Henry Callahan, Lord & 


Taylor: John Foley, Macy's; James Gosling, 
Franklin Simon & Co.; John Rosenberg, 
Abraham & Straus, Brooklyn; Rose Van 
Sand, Lerner Shops; Louis Villela, B. Alt- 





man’s; George Wells, McCreery’s; Sidney 
Ring, Saks-Fifth Avenue; Carl Haecker, W. 
T. Grant Company, and Arthur See, sales 
promotion manager, Saks-34th Street. 

The purpose of this meeting was to es- 
tablish a general theme for the “Second 
Annual Visual Merchandising Council” and 
to discuss actual material to be presented 
was decided that the 


on the program. It 





—Dana O'Clare, NADI to 


retained by 
produce the Second Annual Visual Merchan- 
dising Council during Display Market Week 
in New York City the latter part of June— 


theme should have publicity significance, 
that it should accent the wide range of con- 
display thinking, and that. it 
should be specific enough to permit those 
on the program to get their teeth into the 
subject in the short time allotted them. The 
committee of display directors decided that 
the theme should state that the display pro- 
fession is alerted to the necessity for re- 
search that will give it facts relating to its 
medium. It 
agreed that the display profession, through 
the agencies of professional groups and the 
NADI, justify its 
through research based on scientific method, 


temporary 


productivity as a_ selling was 


should strive to being 


just as the newspaper publishers and radio 

syndicates justified the 
their media. There- 
fore the theme of this meeting is to be re- 


broadeasting have 


claims of respective 
search and the broad object is to prove the 
contentions of the theme of the first Visual 
Merchandising which defined 
play as visual selling or visual merchandis- 


Council dis- 
ing 

The problem of picking up the theme “re- 
search” and putting it in a program two and 
one-halt hours long was the next point. in 
Among the many ideas for con- 
sideration were: 

1. Color—its application to visual selling 


discussion. 


Modern Illuminating Techniques 
Plastics 


Z 
3. Modern 





4. The need for 
sale fixtures 

5. Fashion is Your Commodity. 

While discussing these possible subjects. 
the point was emphasized that no one can 
pack much specific information into a 20- 
minute presentation, and that therefore the 
“educational” value of the ma- 
terial was of little importance. It was de- 
cided that whatever subject was finally ac- 
cepted must be primarily inspirational and 
must help to show us the way to conduct 
our research according to scientific method 
—and the presentation must be 
(Speeches were ruled out.) 

After this preliminary meeting of th 
NADI committee, O’Clare and the New 
York membership of the NADI met at an 
informal dinner to hear the report of the 
chairman of the show comimttee, Ralph 
Adler, Jas. B. Williams, Inc., who was ap- 
pointed chairman during the December. 
1945, meeting of the NADI. Adler appointed 
L. Carl O'Keefe, L. A. Darling Company, 
temporary treasurer for the and _ re- 
ception funds. Sylvan Freund, Decorative 
Plant Company, as chairman of the hotel 
arrangements committee, reported that space 
had for the Market Week. 
He reported that he had engaged the theatre 
in Manhattan Center for Thursday, June 27, 
for the Visual Merchandising Council, and 
that arrangements had been completed for 
the reception to be held in the ballroom 
after the Council. It was decided that the 
show would start at 2:30 p.m., and the re- 

5 Adler appointed 


new types of point of- 


so-called 


visual 


show 


been sold out 


ception will begin at 5:30. 
the following members to serve on his show 
committee: Albert Bliss, Bliss Display Cor- 
poration; L. J. Charrot, of the company of 
that name; Warren Gallagher, Coy, Dis- 
brow & Co.; Eugene Jacobson, Facil Fabries 
Company; Sidney Messer, Display Equip- 
ment Corporation, and Edgar Rosenthal, 
The Greneker Corporation. 

All the New York members volunteered to 
supply and materials for the show 
and for the program. All agreed that the 
research theme was right. 

Adler appointed Albert 
Dr. Herman F. Brandt, 
Research Laboratories, 


props 


contact 
Director of Visual 
Drake university, 
Des Moines, with the object of inviting him 
to take part on the Visual Merchandising 
Council program. Ralph A. Meyer, W. L 
Stensgaard & Associates, suggested that top 
management also be invited to speak at the 
meeting. 

After this informal session of the New 
York members of the NADI, O'Clare invited 
the local directors to his studio 
to discuss more concretely the subjects for 
the program. By the time this group met, 
Dr. Brandt had agreed to take part on the 
program. quotation from his 
letter of acceptance: 

“In speaking at your convention, I would 
show by means of colored slides the sciet 

[Continued on page 97 


Bliss to 


display 


Here 1s a 
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CRYSTALLINE PLASTICS C0. 


. 1026 VENICE BLVD. 
LOS ANGELES 15, CALIF. 


Creators of Distinctive Line of 


MODERN PLASTIC 
DISPLAY FIXTURES 


See Us in Houston, April 22-26 
Booth 9 


See Us in New York, June 22-28 
Hotel New Yorker, Room 507 





WRITE FOR COMPLETE DETAILS AND PHOTOGRAPHS 


| | BI FLORENCE AND GILBERT LAURENCE 
| \\ 1h 164 WEST 25th STREET + N.Y. C. 1 
, a TELEPHONE: CHELSEA 3-1550 
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—These three displays are by Sol Kamensky, J. A. 


Kirven Company, Columbus, Ga.— 


Display Here And There 


N these six displays by four different dis “Shining Black,” Kamensky 
in stepped-back sky in the second display, for “Classic 


playmen there is one characteristic com columns of varying sizes 


placed three three additional ones, were used by Kamen- 


mon to all—an interesting use of pillars fashion on the floor of the display; paintings | Modern’—one of four windows based on the 


or columns of various types, ranging in siz of similar Corinthian pillars were done on almost classical combination ot black and 
from tiny, purely decorative units to large the upper background, with tapering lines white. The only color relief in these win- 
ones which have a functional purpose as leading to the floor for a forced perspective dows was the use of green magnolia foliage 


well as an ornamental one effect which gave an impression of distance. and gold jewelry. 


\n especially fine use of columns has Faceless millinery heads in the display were \ large, tapering pillar was used by 


been made in the first display pictured, the likewise duplicated in the background paint- Kamensky for a series of Directoire dis 


work of Sol Kamensky, J. A. Kirven Com ing 


plays, as seen in the third illustration 


pany, Columbus, Ga. For a promotion of The same small pillars, supplemented by [Continued on page 99] 


—At the lower left, by Frank Vermilye, Maison Blanche Company, New Orleans. . 


. . Center, used by The Celanese Corporation of America, New York 


City. . . . Lower right, by Guy Malloy, Neiman-Marcus Company, Dallas— 
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P. C. MILEO 


7 WEST 36TH STREET, NEW YORK 18, N. Y. 


~ 


Ne Summer Vacation 
for Mileo Mannequins 


summer long, Mileo Mannequins in your windows 


ve be doing their jobs of enhancing the charms of 
the garments they display—actu 
ally selling merchandise. Summer 
garments, filmy, light-weight, deli- 
cate in texture, line and color 
need to be displayed on the right 
mannequin—and hundreds of dis- 
playmen attest to the advantage 
of Mileo Mannequins, not alone 


for summer styles, but for every 
type of display, for every season 


and for every garment. 
Men, Misses, Juniors 


Teen-Agers, Boys and Girls of 
every age, and Infants from six 


Women, 


months up. 


A visit to the Mileo Studios will 
be rewarding—or write for photo 





Just off Fifth Avenue grapns. 





a 








GENUINE STRUCT 


O F 


VURAL p 


REGISTERED TRADE MARK 


ENDS ORIGINAL 


TEMPERED MASONITE 


For Moderu Remodeling aud New Courstruction 


In Stock 
Available 
Immediate 
Shipment 












DESIGN 
1-24 





Structural 
with Smart Lighting Effects. 





































Bends Create Modern Electric Appliance Store 
Trock Appliance Co., 
Chicago, Harry Meyers, Display Mgr. 


Made of strong. tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
remodeling construction. They are flexible easy to cut construct finish and install 
; Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
available in 8 foot and 12 foot lengths Any height any shape any size area 
e POPULAR DESIGN can economically be treated. They are designed to meet the requirements of modern construction 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Il. 


Send for 
Catalogue 
Blueprinting 





Seventeen 
Basic Designs 
Available 




















'H HUNDREDS OF for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
paLeeae USES. durable modern extremely practical . .. affording almost unlimited opportunities 
for creating outstanding effects . .. at low cost. They are in stock, available for immediate DESIGNS AVAILABLE 
shipment. Plan vour needs Place vour order now! 
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...on and oft the record 


















—Described as having “a tremendous 
lot of talent’ by those who know her, this 
is Jane Reich, first assistant at Harzfeld's, 
Kansas City. Apart from display, she 
likes to make hats (which she wears, 
too!), likes to cook, and has a suppressed 
desire to design costume jewelry, of which 
she is inordinately fond— 


—Another fisherman is R L. Paxton, dis- 
play director for Shudde Brothers, Hous- 
ton, shown here while on a fishing trip 
with his two grandsons, David Carl and 
Billy Paxton Geise. Paxton, who is taking 
an active part in preparations for the 
Southern Display Association Conference 
in his city, confesses that “these two 
grandsons work me for everything they 
want ''— 





—And this is L. J. Dwiggins, of the Chicago branch of 

Reyburn Manufacturing Company, caught in the act of test- 

ing the design 1.Q. of members of the South Bend Display 

Club. Dwig's own quiz program on design has proven im- 

mensely popular; it has been presented before several 
different display organizations— 
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—Jack Nichols, who recently became display director for 
Higbee's, Cleveland, is shown receiving a drum-head court 
martial: before being issued his membership card in the 
Cleveland Display Guild. Top row, E. A. Osterland, Tay- 
lor's; Frank Collins, The May Company; R. D. Fenton, The 
Distallata Company, and E. J. Mosher, American Decorating 
Company. Lower row, Carl Himmelman, Cleveland Plain 
Dealer, and Jack Nichols—with an extemporized D'Artag- 
nan hair-do— 





—Eldon L. Keidd's vocation is designer for 
Cook & Meier, Chicago, but from the evi- 
dence of this photograph he would be 
equally successful as a professional fisher- 
man. His daughter, Susie, is plainly 
thrilled by the size of the muskie. When 
he can't get away to the North woods for 
a fishing trip, Keidd finds almost equal 
pleasure in gardening— 


—Andrew Matzer, display director for 
Rollman's, Cincinnati, first entered display 
with Macy's, New York City, and has been 
with such firms as The Fair, Chicago, 
Hudson's, Detroit, Lazarus, Columbus, Jor- 
dan Marsh, Boston, and Thalhimers, Rich- 
mond. A native of Budapest, Andy is an 
avid stamp collector. He is president of 


the Cincinnati Display Club— 
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R. sdom News Notes 
By McCarter 


hn D. McCarter, of the Atlanta display 
of that name, reports on news items 
red here and there throughout his ter- 
rry Lenhoff, Hartley's, Miami, has 
( his display department to the new lo- 
m at 112 Southeast First street aiter 
owing the old stand on the second floor 
e store. In the new location, they oc- 
10,000 square feet of space, with the 
modern display department in the 
South. Lenhoff has nine able assistants. 
S. Bonnette is back with Gordan’s, 
Miami, after a sojourn in the North. 
velson Huber stopped all traffic before 


Dickson-Ives Company, Orlando, Fla., 


by putting a live chimpanzee in a clever 


pical window. 

“Ray Putnam recently had a fine series of 
displays in at Yowell-Drew-Ivey, Orlando, 
showing points of interest in Central Flor- 
ida 

“Ralph Morris has just returned to Ker- 
rison’s Department Store, Charleston, S. C., 
ifter having served for three vears in the 
civil service in Panama.” 


Neaves Once More 
With Halliburton's 

\fter three vears of army duty, M. Neaves 
has rejoined Halliburton’s, Oklahoma City, 
in his former position as assistant in the 
lisplay department. 


Rosen Now With 
Stillman Art 
\be Rosen, free-lance ready-to-wear dis- 


playman operating as Coronet Displays, 


Brooklyn, has joined the staff of Stillman 
\rt Display Exchange, 354 West 42nd 
treet, New York City, to combine an in- 
illation service with a sales service. The 
mpany is now prepared to meet all re- 

ements in construction and installation 


t displays. 


Fort Worth Store 
Appoints Rose 


R. EK. Cox Dry Goods Company, Fort 
Worth, has appointed Meredith Rose as 
display director. Rose served for three 
vears with the Army Air Forces, and prior 
to the war was first assistant in the display 
department of John Gerber Company, Mem- 
phis. At various times he was connected 
with the Denver Dry Goods Company, and 
Wolff Brothers and Harzfeld’s, Kansas City. 





Decorative Displays 
Announces New Line 

\ new summer and fall line of display 
novelties has been prepared by Decorative 
Displays, 56 Thomas street, New York City 
7 | will be announced soon. 


Caialogue Issued 
By More Displays 

ery complete catlogue featuring natur- 
‘play properties has been released by 
Mo Displays, Medford, Ore. 
nt on request. 
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JAY THORPE, N. 


SYLKGLASS 


. creates stunning summertime display with mannequins standing in sea of Sylkglass 


Fiber Floss 


America’s Loveliest Display Material 


America’s finest stores prefer the original and genuine Sylkglass because it is the softest and 


silkiest spun glass made. In white and a 


waterfall, snow, dream and ethereal effects. Write 


wide range of colors. Ideal for wave, cloud, smoke, 


for samples 


RADIANT GLASS FIBERS CO. 


208 EAST 27TH STREET 


NEW YORK 16, N. Y. 
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Women’s, Men’s and Children’s 


Mannequins 


in the modern manner 





Shur-Nuff Display Materials 
20 N. 6th St., Minneapolis, Minn. 


Ely & Walker 
1520 Washington Ave., St. Louis, Mo. 


The Fixture Mart, Inc. 
314 W. Jackson Blvd., Chicago, Ill. 


Lewis Fixture Co. 
224 E. 9th St., Los Angeles, Calif. 


Archway Supply Co. 
616-618 Arch St., Philadelphia, Pa. 














DISPLAY M 


257 W. 17th STREET 


-—- — 





) WEEKS 
DELIVERY 


Or less, if necessary 











Our production facilities en- 
ables us to maintain an ‘'ex- 
cellent" schedule. We de- 
liver, as promised, in 3 weeks 
or less! Write us or our near- 
est jobber . . . we'll reply 
promptly . . . giving guaran- 
teed shipping date. 


VEQUIN, INC. 


NEW YORK CITY 











a 


$55 OTE 








Ke ect We 
_Hlarvect- LVay 


cordially invites you lo their 


Crhitit 
MD A. DS. Market Weck 

at the 
Yorker Hotel, Rooms I01 and 30 
June 22 W 26, 1946 
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ATLANTA . 
Melvin S. Roos 


BALTIMORE 
Williams Corp. 


BURLINGTON, N. C. 
Mac Thigpen 


BOSTON 


Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 


Florida Branch: 
3750 Royal Palm Ave., 
Miami Beach, Fla. 


CINCINNATI 
General Display Corp, 


CHICAGO 
Hecht Fixture Co. 


‘ CLEVELAND 
Pribil Display and Supply Co. 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 
Grant & Silvers, Inc. 


MEMPHIS 
Wray Williams Display Co. 


MINNEAPOLIS 
L.E. Heir Display Equip. Co. 


PHILADELPHIA 
Naythons Display Fixture Co. 


PITTSBURGH 
DeWeese Display Equip. Co. 


SAN ANTONIO 
Fox Display Sales and Service 


SAN FRANCISCO 
Kehoe Display Fixture Co. 


ST. LOUIS 
Midwest Display Equip. Corp. 

MONTREAL 2s ee 
Miller's Display Fixture, " Eeeee. 
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Governors to Judge 
Window Contest 


Governors and state officials throughout 
the country will serve as judges in the $33,- 
500 window display contest sponsored by the 
Reynolds International Pen Company, Chi- 
cago, it is announced by Franklin Lamb, 
president. 

Lamb said state officials had been chosen 
as judges because of their “keen interest in 
stimulating industry within the 
various states.” 
spokesman says the firm al- 


10,000 entries in 


postwar 


A company 
ready has received nearly 


its nation-wide display contest in which 
790 cash prizes will be awarded. In addi- 
tion, 10 prizes of $1,000 each are being 


awarded to salesmen who turn in the most 
entries. 


The contest closed April 1. 





Gardner Announces New Division 
For Merchandise Promotion 


A new division offering a 
complete visual promotion for 
the manufacturer of consumers’ products 
has been inaugurated by Gardner Displays 
Company, Pittsburgh. 

This project includes a complete service 
of point-of-sale merchandising embodying 
analysis, planning, development, design. 
production and distribution. An unusual 
itinerant display program of national scope 


merchandise 
service of 


is one of the outstanding features of the 
service. 

The merchandise division will be under 
the direction of Horace A. Franklin, who 


was recently released from the army, where 
he was a _ lieutenant-colonel as Chief of 
Counter Intelligence on the staff of General 
George Patton. Prior to the war, Franklin 
spent many years in the merchandise and 
display fields and is particularly well 
equipped to handle this new assignment. 


Color Movie Features 
Store Lighting 

Lighting influence in selling is dramati- 
cally portrayed in a new full-color movie, 
“Seeing Is The Biggest Thing in Selling,” 
recently released by the Lamp Department 
of General Electric from Cleve- 
land headquarters. 

The 20-minute sound movie is designed to 
point out the advantages of adequate, proper 
lighting in interior 
and exterior lighting applications illustrate 
the major role of lighting in selling. 

“Seymour,” an animated character 
tured in the film, points out that 87 per cent 
of customer impressions are made through 
The three services modern lighting 
performs are illustrated by views of modern 
lighting applications. The film 
a simple formula for adequately 
specific store areas. 

Lamp Department advertising executives 
have made premier the 
movie throughout the nation to leaders of 
the lighting industry as part of the indus- 
trv-wide theme of “Relighting America.” 
Aggressive publicity has accompanied film 


Company 


stores. Examples of 
fea- 
seeing. 
also gives 


lighting 


presentations of 


showings in every section of the country. 
The movie is part of the major G-E store 
lighting program, “Seeing is the Biggest 


Thing in Selling.” 





















VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47-West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 


Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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On the Grand Scale 


—Consider for a moment the problem of W. Rasconi, display director for Innovation, Lausanne, Switzerland, to create dis- 

plays on a Gargantuan scale for the store's big rotunda which is four stories tall. In the first setting, the fishing scene is com- 

plete with boat, men, bulrushes, poles and floats. It gives an immediate idea of the size scale involved. For a “White 
Festival'’ Rasconi used the court scene pictured next, while other settings are for other seasonal events— 
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Oberor Returns 
To Libson Shops 

\Ipvonse Oberer, holder of the Bronze 
Stat the Okinawa campaign and recently 
opnorably discharged from the armed serv- 
ices, Has resumed his duties as display de- 
partment head at Libsgn Shops, midwestern 
chain of women’s specialty shops. In addi- 


tion to his display duties, Oberer has been 
signed the duties of supervising Libson 


Shops large remodeling and expansion 
plans 

Inducted into the army early in 1944, 
Oberer trained in Ordinance at Mississippi 
Ordinance Plant, then was transferred to 
Schofield Barracks, Hawaii, and then saw 
service with the 5223rd Engineering and 


Construction Brigade in the Ryikyus cam- 
paign on Okinawa. He was a staff sergeant. 
Oberer was born in Germany in 1909 and 
United States in 1929, after 
six years of intensive study in languages, 
istory and art. Prior to joining the Libson 
Shops in 1935, he attended Washington uni- 
versity Art School for one year, and gained 
practical experience with the Taylor Display 
Studios and in his own display shop. 


ame to the 


Sketches From Life 

At Chicago Club Session 

Members of the Chicago Display Club 
artists during the organization’s 
meeting at the Morrison hotel the evening of 
\pril 3. With a professional model to pose, 
md with easels, paper and charcoal pencils 
iurnished, members competed for three 
for the most original drawing, for 
the best drawing, and for the “most ama- 
teur effort.” Contest judges were John T. 
hord, Montgomery, Ward & Co.; George 


turned 


prizes 


Hermanson, Republic Shops, and Reed 
Schlademan, The Fair Store. 
Guests at the meeting were Dave Estes, 


Bond Stores, St. Louis, and president of the 
International Association of Display, and 
\! Pollard, Stix, Baer & Fuller, St. Louis, 
managing director of the IAD. In addition 
to talks by Estes and Pollard, a report from 
Guy Malloy, president, Southern Display 
\ssociation, brought those present up to 
ate on plans for the SDA Conference and 
Exhibition in Houston during April 22-26. 
\ number of club members met for din- 
r betore the meeting. 


Sobral Resigns Post 
With Dalton's 
Effective April 18, Kearney Sobral is leav- 
Baton where he had 
en display director for some time. He is 
Wray Williams Display Company, 


ng Dalton’s, Rouge, 


vemphis, as-sales representative for the 
‘tate of Louisiana, with a large modern dis- 
la »wroom in New Orleans. 

lames Kerr, formerly first assistant, takes 


department at Dalton’s. 
cently returned from the armed serv- 
d prior to the war was in charge of 
tor the Bon Marche, Grand Rapids, 


ie display 


vis Club 

To Elect 

for the forthcoming election of of- 
ere discussed at the April 9 meeting 
St. Louis Display Guild, held at the 
de Soto 
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Something New Has Been Added! 










HORSES HEAD No. GGI07 — Height 16 
Width—profile view 12". Width—front view 
6 Base 6 « 714 Beautifully molded 
head in extreme detail, finished in black mar 
ble or solid white. 
Block—complete with gloss 

(10° diameter) 
White—complete with gloss 

(10° diameter) 


4° at the narrowest point 


hanging. Molded in loose graceful leaf de 


$5.00 
$5.50 


MODERN 


1212 G St., N. W., Washington 5,D.C. - - 


DISPLAYS 


109 College Place, Norfolk, Va. 


We are really proud and thrilled to pre- 
sent our new plaster decorative pieces. 
In each you find the careful blending of 
the classics and the modern, carefully 
molded to create that 


hand chiseled look. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


314 N. Eutaw St. Baltimore, Md. 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 


















Reich HLlywoods 
GIVE DISPLAYS 
NEW DRAMA! 


Emphasize quality or style in merchandise by 
using fine natural plywoods in your displays — 
Mahogany, Walnut, Curly Birch, Bird's Eye 
Maple! Wide assortment of panel sizes and 
thicknesses. Send today for catalog of special 
plywoods and materials for display builders. 


CARMEN-BRONSON CO. 
SMTA DEPT. 4-0 SIMUL Deh mmee 








@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Book Review 












DISPLAY WORLD 


“Psychology | 
Of Seeing” 


Reviewed by ALBERT BLISS 
Bliss Display Corporation, New York City 


... there is a strong preference for the left side of the card .. . another eye 


movement tendency is that of preferring the top to the bottom position .. . eye 


movements are facilitated horizontally and inhibited when moving vertically . . . 


visual 


VERYONE in the 
study Dr. 


protession ot 


selling should Herman F 

Brandt’s new work “The Psychology 
of Seeing.” Dr. Brandt is professor of ap 
and director of the visual 
Drake 


and 


plied psychology 
research laboratories at 
Des Moines This 


work, packed with inspiration and informa 


university, 


unusual original 


tion, scribes a clear method for conducting 
scientific research that will, when under 
standingly applied, help us to observe, 
record, and classify the behavior of store 
trathic. 


In briet, Di “Accurate 


observation 1s 


Brandt says that 


essential in obtaining scien 


tific information and differs from ordinary 


observation in six Ways: 


In the purpose of the observer. 

In the selection of behavior to be observed 

In the way conditions are controlled. 

In the kinds of instruments employed tor 
measurements 

In the statistical treatment of the obtained 
lata 

In thre completeness ot the report ot the 


xperimments 


‘The main. difference, then, between or 


dinary and scientific observation lies in the 
tact that the latter type ot observation fol 
lows definite rules and_= restrictions unde 
which the observations are made, while the 
tormer observes (as time and chance pet 
mit). 

It anv observation has been made bv the 
visual selling protession, there 1s no doubt 
that it has been made “as time and chance 
permit.” The fact that little 11 any observa 
tion has been made is no indictment of the 


—This is the device which measures the move- 
ments of the eye from point to point on the 
printed page, and which has much to reveal 
habits confronted with a 


about eye when 


display— 


crattsmen and not 
scientists, and our lack of scientific method 
is excusable. 


profession. We are 


Dr. Brandt's work appears at a time when 
curiosity—about how to proceed to get facts 
that will help us. sell 
to more people, and to reduce selling costs 
through better visual selling—has never 
more and Numerous 
retail syndicates, professional display organ- 
izations, the National Retail Dry Goods As- 

and the National 
Industries have recently announced 
materially to 
will show us 
about getting these facts. We are about ex- 
(and too 
quently witless) opinions about the so-called 
elements of display.” These 
argument 


more goods faster, 


been intense sincere. 


sociation Association ot 
Display 
their willingness 


with 


cooperate 


anyone who how to go 


hausted with the endless fre- 


“principles or 


opinions, based as they are on 
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ind not scientific observation, have ret rded 
any real knowledge. 

This review implies that Dr. Brandt's 
new book gives all the answers quick! 
This is far from fact. His study of ocula 
behavior reports his findings after observing 
how people look at two-dimension .1 fiela 
He explains that “the eye does not glid 
over” a field of vision. “It covers the area 


in jumps and which are known as 


stops 





—Dr. Herman F. Brandt— 


The human eye makes an average 
He also ex 
plains that the eyes make excursions ove 
the field and that 
the movements of the eye 
The distance of the respectivi 


fixations. 





of four fixations per second.” 
these excursions “ar 
from one fixatior 
to another. 
eve movements during the observation of 
given field varies from a few millimeters t 
a distance stretching completely 
His object in study 
ing the fixations and excursions of the eyes 


across al 


entire observed area.” 


“discover whether the eyes tend t 
follow pattern or whether they 
move at random without rhyme or reason. 
\fter photographing the ocular behavior 0! 
page 92) 


Was to 


a consistent 


[Continued on 
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| IN STOCK FOR 
IMMEDIATE DELIVERY! 


Scatter Grass 71.50 Per Pound 


68-Row Grass Mats--- 
6 Feet by 3 Feet *6.00 Each 


MADE OF FLAME-PROOF—MILDEW-PROOF RAFFIA 


Oc ack's 


319 WEST VAN BUREN STREET CHICAGO 7, ILLINOIS 


















For Natural Displays .. . 


|I—COCOANUT 
BRANCHES 


2—DATE PALMS 


Approx. 3 ft. long 
Natural $2.50 
Green Lacquered $3.95 


Approx. 2 ft. long 
Natural .35 each 
Dyed Green only .60 each 


3—SEA GRAPE Approx. 6" diameter 
LEAVES Natural only .75 doz. 
4—STAR FISH Asst'd Sizes .50 each 


5—SEA PLUMES Lengths vary from 3 ft. to 
5 ft. 


Natural only $1.00 each 


6—No. | SEA FANS Natural only  .50 each 
SPANISH MOSS -50 Ib. 
COCOA FIBRE .75 |b. 
SEA OATS $1.50 bdl. of 25 
ROSE CORAL SHELLS -50 Ib. 
HORSE CONKS .35 each 


All available for immediate delivery. 
Packing charges on all orders less than $10.00. 


MODERN DISPLAYS 


1212 G St. N.W., Washington, D. C. 109 College Place, Norfolk, Va. 











Turley, display director 
Ltd., Auckland, New 


showcards repre- 


Y Marcus G 
B for Farmer's, 

Zealand, thes¢ 
sentative of the 


Turley describes them as 
“Simplicity ;” 


are 


cards used by that firm 
follows : 
with 


around 


this is a brown card 
a white mount, air-brushed in gray 
the The lettering is in dark brown 
and tangerine, with the signature in a bis- 
cuit shade; illustrations are done by 

“Simple and Sweet;” 


edges. 


hand. 
hand-painted illus 
trations, lettering in a medium tone of green 
red and navy blue. 

“Maids’ Pastels;”’ this card lot 
of its beauty in plain black and white; the 
white and the right semi-circle is 
midnight blue with lettering in plain blue 
and white; the left-hand 


loses a 


card is 


semi-circle is re 


Cards 


artificial pro 
tsa air- 
brushed onto the upper edge of the white 
card; signature 
“Suited 


cessed, with 


peach blossoms 


truding trom shade of cerise is 


in W ine Ce lc TT. 


for Autumn ;” 


cream colored card 
with a dark brown mount, air-brushed with 
a maize shade; lettering on the mount is in 


white and pastel while “Farmer's” 


is done in dark green; the illustration is by 


green, 


DISPLAY WORLD 


FROM OUR, 


Tors 


Oo , hoe floor up 


AERA ND = 2) 


dark 
red-orange 
“Your Solution;” a white card is used, 
cut away in the form of a holly leaf and a 
holly berry, with a bright red card recessed 
to fill the openings; a bright green ribbon 
is attached to the berry; signature in black, 
with main lettering in white and pale green; 
the leaf is air-brushed around the 


hand in fawn, with ears of corn in 


edges 





From “Down Under’ 


in pale green, and the stars are orange. 

“Captivating Pastels;” the white card is 
air-brushed on the edge with spring yellow, 
mounted on a dark green board; lettering is 
a medium shade of green and dark green; 
signature in white, with the daffodils hand- 
painted. 

“Easter ;” a white card, sprayed with yel- 
low and having a very dark green mount; 


YOUTH STEPS 
TOWARDS 
SPRING IN 


re 
yp lisa) 


, 


FAoOm OuR ; 
LITTLE GIRLS 
Swop | 


{ 
= 3} aT 
CAC OK 


~ 
uf 


sous Sept 


ists 








Traded 


SSS SS 


A°RIL, 1946 


ettering is white, cream and medium 
n with hand-painted lilies. 
erlei;” this is a cream card with a 
brown circle and bars in the same 
e; the upper lettering is in cerise, with 
t on the circle in pale blue and white; 
“lL clei” is in pale blue cut-out letters raised 
ie bars with long pins; the small cir- 
s in pink with purple lettering. 





Arts Association Exhibit 
Inciudes Display 
show how art has applications in in- 
ry, three St. Louis display organiza- 
had exhibits at the Western Arts As- 


ition convention in the Hotel Jefferson | 
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NATURES pest imitaTor 





What is more inviting, more captivating 
than the rich, fresh splendor of a lovely 
flower? General Display Corporation 
manufactures and sells the finest artistic 
representations of foliage and floral de- 
sign for decorative backgrounds. In 
our flowers all of nature's radiance and 












: luring April 3-6. “Art in Mannequin 
| Sculpture” was the exhibit of American | beauty are recaptured and combined 
mi) Fixture & Mfg. Company, with Alvin M. with an unparalleled permanence. 
iy \Mendle, president of the firm, as representa- 
“Professional Paper Sculpture” was 4 : , 
presented by Spiess-Bradburn, with Roland —— anaes i be that —- counter 
Spicss as representative, and “Art in Mer- with a colortul, eye-appec ing back- 
handising and Display” was the exhibit of ground from General Display ee 
the St. Louis Display Guild, with Al Pol- creative sales builder that commands 
lard, Stix, Baer & Fuller, as representative. customer attention at a glance. 
e. " ° ~ sa ; . 
rd is Colo-Mica"’ Added S-118 Cotton Spray. 36" x 18". Br 
ellow, By Malros cloth leaves with green tint and whit 
. ° ee ‘ ° “se . oalis 7 ntea nm borown nang 
ing 1s The addition of “Colo-Mica” to the line ammiais aia alas 
een, i the Malros Company, 509 Hudson street 
; Be diy , $3.50 Ea.—$38.00 [ 
hand- New York City 14, has been announced by 


Hy Malkin. The material consists of glit- 
1 yel- tering crystals used for borders and floors 
ount, ind is light enough so that it can be used 
without causing light-weight 
It is available in 14 colors, 
Vialed samples will 


S-119 Cotton Trailer. 
description as S-118 
$2.25 Ea.—$24.00 Doz 


36° x 8 Same 


flocking 
$-120 Cotton Cluster. 8° dia. Same 


description as S-I18. 


$0.50 Ea 


material to sag. 
plus black and white. 
be sent on request. 


$5.50 


Cecilia Staples Subject 
Of House Beautiful Article 

The April House Beautiful de- 
otes three pages to a summary of the dis- 
play career of Cecilia Staples, Staples- | 
Smith, Inc., 222 East 46th street, New York 


issue of 


S-34 Bamboo Sprout. /2 





; 15". Green leaves with 
City, with especial emphasis on how she has striped center. Tan hand 
carried her originality in display design wrapped wire stem. 
into her apartment furnishings. Cloth leaves striped 

\dditional publicity accorded the well- $0.85 Fo.—$9.25 Dov. 
known display figure recently was a page 


S-35 Bamboo Trailer. 6 x 1/8". 
loth leaves striped $7.25 


Same description as S-34 


ot seven photographs used by King Features, 
Ea. —$84.00 Doz. 


showing her at work. 


Same description as S-34 


S-36 Bamboo Spray. 2! 
Cloth 


ee 











Pritt Reopens eaves striped $2.00 Ea—$21.00 Doz. 

: Display Business 

: lollowing his discharge as a camoufleur 
Bll expert with the 285th Engineer Combat WRITE FOR CATALOG 
ys Battalion, attached to the Third Army in ON YOUR LETTERHEAD. 
i the European theatre, F. Wilson Pritt, Jr. 
has returned to Charleston, W. Va., and his nae i And speaking of Christmas . . . We will show our full 
ye Nusiness of building and designing displays, “Sa ‘ line for Christmas at the N.A.D.I. Exhibit, June 22-28 
; long silk sereen processing, cards and he 1h at The Hotel New Yorker, New York. ; 
| He plans to handle a complete line 7 at ba! 
: it isplay materials and equipment. | | # 
Te foe GENERAL DISPLAY 
ls Planned | 
| 
Hl mald Kester, Rothschild & Son, Kansas | ( ) R p () R ~ if | () i] 
i) ( advises that a Display Directors’ Guild | 
| ing organized in that city. A number | 140 W. 4TH ST., CINCINNATI OHIO 
| cal displaymen are planning to attend | 


CREATORS OF AMERICA’S MOST BEAUTIFUL 
ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 


Display Association Confer- 


\pril 22. 


Southern 
i ' | in Houston on 
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—Iimmediately above, by Frank Vermilye, Maison Blanche Company, New Orleons. 


Men's Wear 
Miscellany 


—At the lower left, by Donald Kester. . 
Neiman-Marcus 


. . Lower right, 






































Upper right, by Donald Kester, Rothschild's, Kansas City— 


WO masculine figures in natural poses 

were the backbone of the display pi 

tured at the upper left, by Frank Ver 
milye, Maison Blanche Company, New Or- 
leans, to feature Palm Beach apparel. Pro 
truding above their heads was a _ leat-like 
cutout bearing the words “22 per cent 
Cooler,” while a similar leaf extended into 
the display from the lower right to carr) 
the trade name of the manutacturer. A¢ 
cessories were grouped below a shirt form, 
backed up with an outdoor scene on_ the 
background. 


Immediately above is a display by Donald 
Kester, Rothschild’s, Kansas City, with 
Dobbs hats as the principal merchandise. 
although ties were given considerable 
prominence. The background treatment con 
sisted of a roll of seamless paper, opened 
so that part of the roll remained intact at 
both top and bottom. The hat forms were, 
for the most part, mounted on columns ot 
simulated marble. 


At the lower left is an elaborate display 
for “King’s Men” toiletries, done by Donald 
Kester for Rothschild’s. Marble plateaus 
were built up in stairstep formation to hold 
the merchandise, while on top of the high 
est level rested a shelf-like displayer topped 
by the horses’ heads which are part of the 
toiletries bottle. The horse head motif was 
repeated on simulated marble columns at the 
left and right, as well as on two of 1 
shelves of the displayer. The backgro 
was of seamless paper, cut irregularly at 
the edges for a deckle effect. 


WT 


The fourth display is by Guy Malloy, 
man-Mareus Company, Dallas, with “H 
for Spring” as the merchandise. Th 
play was very simple, depending on drat 
lighting for its principal effect, added t 
the swagged drape across the top of 
window. 














Ane 
Wi 





APRIL, 1946 DISPLAY WORLD 75 


46 


New Sealed-Silver 

Reflector Floodlight 

De-igned primarily for floodlighting, sup- 
mentary commercial lighting, store in 
terior and display lighting, a new Wabash- 
Birdseye reflector floodlight has a_ pure- 


silver: reflector lining heremtically sealed 
ins! with its filafnent mounted at the 
pro} focal point to project a powertul 
food of light exactly where aimed. The 
light beam is moderately concentrated be- 
tween a zero-60 degree zone and feathers 
awa) to a soft diffusion at its edges. 

The sealed-in silver lining is reported to 


keep the bulb at top reflecting efficiency 
throughout its lite, with no loss of illumina- 
tion due to tarnishing of the reflecting sur- 
iace by atmospheric action. 

The bulb is 5 inches in diameter at its 
widest point, is 614 inches in overall length, 
has a smooth outside surface to retard dust- 
ollecting, and can be used in any standard 
socket, swivel type socket, or ceiling re- 
essed fixture. Four sizes—100, 150, 200 and 
00 watts—are available, each with an aver- 
we burning life of 1,000 hours. The new | 
reflector is a product ot the Wabash Cor- 


poration, Brooklyn 31. 





Statement Released 
On Father's Day 

The National Father's Day Committee 
ports that it has received requests from 





sr al trade sources for a statement which | 
fa uld be used in connection with advertis- | 
ie ng and publicity for this year’s Father's 
—_ Day, June 16, which will be dedicated to the 
like vibes | | 
cent The slogan is: “Honor Our Veterans | 
san (ive Thanks This Father's Day.” Accord- 
wae ngly, the committee has prepared the fol- 
\ ving general statement: “The best way 
ie res can tie-in with Father's Day which 


lonors Our Veterans’ is to see that veter- 


6s us are provided for. ESSENTIAL DISPLAY ITEMS Now AVAILABLE AGAIN 


Merchants: Save your scarce merchan- 
nald se for veterans. Your other customers No. 2044 
with ill gladly wait. TISSUE BALLS 
oe Men : Give the veterans a_ break. Let Sizes: 8”. 11%4” and 19” Diameter 
: nti oe ee ag cage: _ Coters os WHITE, ROY AL BLI E. RED. GREEN. 
see a Wed ; ee ia ae LIGHT GREEN. LIGHT YELLOW. CERISE. PINK. 
ned \ large three-dimensional display which 
t at leatures the official Father’s Day poster of * 
ere, 4) has an overall size of approximately ... and something vibrantly new! 
s ot Steet high, 44 feet wide and 15 inches deep. | sa at 


ktails can be secured from the Father's - ae 
CELLO HONEYCOMB BALL 


Council, 50 East 42nd. street, New 


> rk City 17 Size: 18” Diameter 

vale 

si Colors: CLEAR, GREEN. YELLOW. PINK. 
hold Another "'Larry'’ Charrot * 

ig! With New York Firm cela 


d . TISSUE BELLS 


ype . 
ma rence F. Charrot, the son ot Law- 
F ne PD . has joined the well-known firm ot Sizes: 2”. 10”. 2. *, 18”. 26”. 5 ad in Height 
UW . . + y 
J. Charrot Company, Inc., New York Colors: In White Only. 
lanufacturer and designer of artificial 
{ * 


s and promotional decorative displays. 
Jr. graduated from St. John’s uni- 
in 1942 and immediately joined the 
forces of the United States. After 


, | i 
\ re than three years in the army he has 
fat turned from the European theater and A | S si E N D I S P L A Y 


the aforementioned firm, of which 


Well Be Seeing You At The 
N. A. D. I. MEETING IN NEW YORK—JUNE 22-29 


rit = — 31 W. 3ist Street, New York City 
. J. Charrot Company is this year 9-7 BR . *h: , 
sii : Werner Lewy. 27 E. Monroe Street. Chicago 


ting its silver jubilee serving the dis- 


Id 
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Get More Attention 


with 


BABY MANNIQUINS 




























real- 


irresistible in’ four 


These 


istic 


lifelike 


baby 


manniquins are 
which offer an infinite 
jackets, 


poses, variety of display 


possibilities for showing bonnets, rompers, dresses 


in fact, anything in infants’ wear. A must for every 
infants’ department. Our baby manniquins are 6 months. 
life size, 24 inches high with adjustable arms 








four dio 
$19.75 


Group ot 





Individually 








eireular on Children Manniquins from tots to 


Write for 


teen age, 





Junior and Senior Manniquins 


MIDWEST 
MANNIQUIN DISPLAYS 


MILWAUKEE 2, 






XN. WATER ST Wis 















Jobb rr Inquirtes on Baby Vanniquins invited 








JUNE MARKET WEEK 


DON’T MISS MOST COM- 
PREHENSIVE DISPLAY LINE SHOWN 
SAVE TIME + DAILY LUNCH ON US 


DARLING DISPLAYS 


47 W. 34TH * NEW YORK ° 
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VERYTHING that comes to an end has 
EK to have a beginning, and this column is 

no exception. The beginning, then, 
December 18, 1935, when I read an 
Associated Press dispatch from Detroit in 
my local South Bend newspaper. The head- 
“Stops to gaze at Santa; 
and I read on, to learn 


Was on 


line said dies.” 


This caught my eye 


that: “David Mayatt, who would have been 
eight vears old on Christmas day, was 
killed when a piece of stone coping fell on 


him as he pressed his face against a store 
window Santa Claus.” 


The item depressed me deeply, and I was 


to gaze at 


moved to sit down at my typewriter and do 
about it by writing an article 
which sent to DISPLAY WORLD. 
The article told the of the little boy 
and brought home the idea that if a display- 
man at Christmas, or other time of the 
year, has the creative power to make people 
stop to look he should have the foresight 
and responsibility to see that the store cop- 
ing at the top of the building be regularly 
inspected to prevent accidents such as this. 


something 
was 
story 


any 


The article, when finished, wasn’t long 
enough but the title I liked because it said: 
“Think This Over.” So to make sure it 
would be published, I wrote a few more 








Think this aver 


ee By FRANK G. BINGHAM =a 


items of interest to with it—and_ thus 
the column was born. 
I mailed the column to Editor Kash an 


few 


£0 


in a days he replied saying he woul 
publish it, providing I would furnish hin 
another one next month and the months 
thereafter. He warned me of the trickines; 
ot deadlines and some of the other irrita- 
writing a regular feature, whic! 
[ found to be quite true in the time sinc 
1935. 

Anyway, the 
column was written in January, 
when 
measured 


tions of 


shortest 
1942, and 
pasted together in a single strip it 
exactly 1 foot. In_ this 
I mentioned our triple responsibility brought 


for record, my 


colum 


on by the war, namely: a responsibility t 
our customers, a responsibility to the entir 
community in which we live, and a responsi- 
bility to keep the light of display burning 
what may so that when the was 
finished and our displaymen came 
home to take up the profession they had left 


in our hands it would have improved despite 


come War 


fellow 


their absence and they could say: “Wel 
done!” 
This was a column that came true, be- 
cause display in general has made. great 
[Continued on page 111] 


















—Officers recently elected by the Chicago Display Club are pictured above. 






Left to right, 


Len Rose, free-lance, treasurer; Wally Medura, Sears, Roebuck & Co., retiring treasurer; 
Marjorie Smith, Edgar Stevens & Co., Evanston, vice-president; Catherine Connolly, Sears, 
Roebuck & Co., secretary, and James Cummins, free-lance, president— 





nd th 
ish al 

would 
ish hi 
months 
ickiness 
irrita- 

whic! 
1e sinc 
shortest 
42, and 
strip it 


columr 
brought 
vility t 
e entire 
Ss ponst- 
burning 
yar was 
n came 
had left 
despite 


“Wel 


“ue, be- 


e great 





right, 
ysurer; 
Sears, 
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"Controlled" Lighting 

W th New Units ~ 

| interesting patented fluorescent light- 

principle, trade named “Tandemlamp,” 

an axial plane mounting which places 

lamp above the other for better utiliza- 

of the particular characteristics of 

fluorescent lamps. mall specular reflectors 

ire used for accurate control of light and 
ybtain compactness of equipment. This 

!) arrangement introduces a minimum of 
ypaque surface into the path of the reflected 

t, blocking less of the reflected light in 
itical size than would 
vith the major axis of the lamp assembly 
positioned laterally. 
louvered plastic 
, trade name of “Louverplas,” 
parallel, translucent 
‘lear plastic spacings fixed in juxtaposition 
ind traversed by minute prisms is used at 
bottom of the fixture for the brightness 
control essential to good lighting and visual 
comfort. 

Ihe units are patented by the Doane Prod- 
ucts Corporation, Meriden, Conn., and rep- 
resented by the Ivan T. Johnson Company, 
nc.. 95 Madison avenue, New York City 16. 


reflectors occur 


material, with 
with fine, 
separated by 


sheet 


louvers 


Cincinnati Club 
ls Active 

the monthly meeting ot the Greater Cin- 
innati Display Club was held on March 
21 at the Chamber of Commerce building 
inder the direction of Andrew Matzer, Roll- 
man’s, president. 
participation in the local May Festival, the 
summer opera season, and the “Paint and 
Clean Up” campaign. 

\ number of club 
luncheon given by the 
Engineering Society on 
1 discussion of modern lighting by 
William F. Rooney, Sylvania Electrical 
Products Corporation, Salem, Mass. 


attended a 
Illuminating 


members 
local 


store 


Considerable interest has been shown 
by other clubs in a proposal by Presi- 
dent Matzer that the display field be 


honored by a special postage stamp for its 
work in behalf of the war effort, Red Cross 
lrives, and similar work. 
other display clubs asking for comment on 
the idea resulted in many favorable replies. 
Some pointed out, however, that even such 
rganizations as the Red Cross have tried 
to have similar stamps issued but without 
success. 


McCorkle Heads Display 
For McCreery & Co. 


lob McCorkle, formerly assistant window 
lisplay manager for R. H. Macy & Co., 
New York City, has joined McCreery & Co., 
1 the same city, as display director. He 
Wells, who will devote 
all his time to planning and supervising the 
store’s modernization program. 





eplaces George J. 


Wrong Dimension 

In Advertisement 

hrough a typographical error, an adver- 
ment for Kingsley Studio, 32 Union 
1are, New York City, in the March issue 
DISPLAY WORLD gave the thickness 
as 5/8-inch. The correct dimension is 5/16- 


Pians were made for club | 


March 20 to hear | 


A letter sent to 
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to the 
SDA 








Your achievement of this Houston Conference is a "FIRST 
NIGHTER" in National Post War Display. . . . Congratu- 
lations and Best Wishes for continued success. 


COOK aa MEIER 


designers and manufacturers of distinctive display properties. 


Factory and 
Showroom 


159-171 NO. MICHIGAN AVENUE 
CHICAGO, ILLINOIS 








THAYER & CHANDLER AIRBRUSH 


. for the particular artist 


Send for Catalog §2 


THAYER & CHANDLER 





910 W.VAN BUREN ST., CHICAGO.ILL 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 











BIRCH POLES 


e@ CEDAR POLES 

@ CEDAR SLABS 

e BIRCH BRANCHES 
e BIRD HOUSES 

e@ RUSTIC DISPLAYS 
e BIRCH DISPLAYS 
e@ RUSTIC FURNITURE 


RUSTIC FURNITURE CO., inc. 


“Parkcraft”’ 
Phone 68 Day— —Night 147 
WILLIAMSTOWN, N. J. 
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Writing Advertisers 





Block’s 


Interior 





Display 


—Most of the interior displays used by Jane 
Collins at the William H. Block Company, In- 
dianapolis, have a definite window display 
technique. Those shown here were used, re- 
spectively, to tie-in with a promotion of Keneth 
Hopkins millinery, the ballet, and the ‘'Ro- 


mantic Era'— 


HItbk much of the interior display 

at the William H. Block Company, 

Indianapolis, takes the form usual 

ly tound of niche treatments, mannequin 

plattorms, and the like, a considerable por 

tion of ait has a definite window display 

technique in other words, complete, detailed 

backgrounds, a full complement of prope 
and attention to atmosphere 

the three interior displays shown hers 

be noted that two could be trans 


d bodily into the windows with equal 


200d effect 


Phe first display was used by Jane Col 


interior display director, when Kenet 
Hopkins, Beverly Hills milliner, spent two 
the store his setting was installed 
the benefit of the sixth floor Tea Room 
trate and involved an ancient bamboo baby 
carriage painted white and having a para 
sol-type cover done in red and white pep 
permiunt-stripe taffeta The buggy was 
filled with red tulips and pink azaleas 
Phe Kenet! Hopkins hats sketched on the 
background were done with chalk. “Tents” 
Fea Room table to announce the 
ot Hopkins also bore the baby buggy 
motit 
Next is a tie-in with the ballet, the display 
occupying a prominent location on the street 
floor; the showeard, done in) book form, 
ding: “Beauty and the Ballet.” Scenes 
om various ballets were sketched on the 
background, and the merchandise presented 
was cosmetics 
\nother Terrace Vea Room display 
seen in the third illustration, used during a 
promotion entitled “The Romantic Era” and 
coinciding with a visit to the store by a used, including a very early love-seat 
famous hair stvlist All antique props were portrait, plus a Victorian brass table 


and 
on 


which was featured a tall glass bell filled 


with 





real 


red 


roses 
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AMC. Executives Discuss 
Expasion Plans 





St architects and building superin- 
tende ts from member stores of the Asso- 
ciate’ Merchandising Corporation recently 
mp ected a four-day building and expan- 
jon meeting in New York City, under the 
chair: ianship of James H. Brewer, building 
superintendent of Bullock's, Los Angeles, 
ind tormerly display director for that firm. 


SPECIAL 
MANNEQUIN REFINISHING 
SERVICE 


\. ©. Thompson, AMC vice-president in j a ¢ 

hat of management, operation and _ re- h | p p s n ¢ 
searcll, stated that the program covered all n oO > Cc r a t | 
phases of member stores’ plans, experiences n oO 


ind ideas relative to fixturing, departmental 
lavouts, lighting, merchandise handling, air ’ ee 
conditioning, vertical transportation, em- | problems if you are located within a |00- 
plovee facilities and office layouts. | mile radius of New York. We pick up 

Richard Bennett, professor of design, fine 


ud applied arts of Yale university, talked and deliver with our own truck. Our com- 


n “The Trend in the Design of Fixtures— | plete service includes 
\pplication and Use.’ 








Frederick A. Rode, lighting engineer on 
the staff of Edward A. Ashley, consulting 
engineering company, reported on the use of 
fluorescent and incandescent lights and fix- 


NEW, LUSTROUS, COMBED HORSE 
HAIR WIG FURNISHED. 


2 CAREFUL REPAIRING OF ALL BREAKS, 


tures 

\be Feder, lighting engineer in charge of | CRACKS AND LOCKS. 
the lighting effects of “Winged Victory,” 
‘Angel Street” and other Broadway shows, 


re shor ALL OVER SPRAY OF SKINTONE, 
nes Prete Ao prs SHADED TO YOUR SPECIFICATIONS. 


wee obtained in non-related fields such 4 CHOICE OF MAKEUPS. 


s the theatre. 





To obtain best results from all building 

programs of member stores, Harold V. Day- 
ton, AMC consultant on interior layout and 
lesign, will follow through on the ideas 
leveloped from this meeting, energizing 
store plans and serving as the AMC con- | 
tact in working with equipment and materi- | 
ls resources, all under the direction of A. 





Writetor Mannequin Refinishing Folder 








Thompson. 


i < i e ‘ f : . @ 
3 a a 5 . 5 % + 
anes ia | meee (i ik. g. Kurtis studio 
Black Light Display | ; 2 
\dvertising is being launched on “Violite.” 
‘new product of Rhode Island Laboratories, | 
Inc. In a message directed to advertising 


_) DISPLAY STYLISTS AND MANUFACTURE, 
et S 





4 
WY. 23,* 


wencies, display managers and_ sales. or- 
ganizations, the firm announces the devel- 
pment of an entirely new type of commer- 
lal display by the employment of black 
ight 


Black light is utilized) with Juminous- 








treated materials to create compelling color 
feets. An electric fixture, actually a stand- 
‘rd into which the display fits, brings to life 

range of colors which authentically re- 


produce the specific product and accent it in M E I A L FO j q DA Dp Le RS 
{ pronounced manner. 


| BRIGHT OR SATIN FINISH 


16 COLORS --- 26” WIDTHS 


Available from stock in Rolls or Sheets—I ply and 4 ply 








Ihe display signs are capable of many 
anlations and are recommended by the or- 


gators as ideal for nationally promoted 
‘oducts that are interested in new promo- 
101 angles. Cigarettes, automobiles, 
smetics, foods, liquors and soit drinks are | 
ited as examples; however, it is pointed | WRITE FOR SAMPLE BOOKLET 1!01!-D 


at the scope of the displays is un- 





nited and that they are applicable to and DEALER INQUIRIES INVITED 

daptable for any merchandise that would | 

ene\t by unusual color effects. S MH O p S i N PA p £ R C O M b A N Y 
* ite displays are being demonstrated | Manufacturers of Paper and Cardboard 


New York office of The Rhode Island | 112 CHARLTON ST. NEW YORK 14, N. Y. 


ite ries 
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Visual Merchandising Council 
To Offer Much To Displaymen 

It is not too soon to start thinking of what 
the Second Annual Visual 
Council has to offer the hundreds of display 


Merchandising 


executives who will attend the Display 
Market Week in New York City the latter 
part of June. Sponsored by the National 


\ssociation of Display Industries, the Coun- 
cil will have display research as its principal 
theme subject dear to the 
hearts of all interested in displav’s advance 

ment, and just as certainly a subject which 
received the attention it 


admittedly a 


has not deserves. 

Probably the first element in any thorough 
study of how display works is to investi 
and the habits of the 


other words, what people have in common 


gate chart eye—in 


in the way they look at a display: where 
do the eyes rest first, where do they glance 
next, on what portion of the space before 
them do they remain longest? How = are 
they affected by color, by height, depth, 


length, motion 
The 


and others not mentioned above, will prob 


answers to many of these questions, 


ably be forthcoming during the Visual Mer 


chandising Council. One of the speakers, 
with half the program time allotted to his 
subject, is Dr. Herman F. Brandt, director 
ot the Visual Research Laboratories of 
drake university and author of the new 
book, “The Psychology of Seeing.” Dr 
Brandt has conducted hundreds of experi 


ments to determine the habits of the human 


eye and their relation to how people shop: 
his part of the Council should be of immense 
value and interest to everyone attending. 
Parenthetically, it remarked that 
Dr. Brandt's discussion of this first phase 
the 


program on 


may be 


of display research may be needed 


stimulus to a wider research 
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display in general. Such research projects 
have been agreed on by various factors in- 
terested in display, but nothing to date has 
been done on them. The possible exception 
is a study financed by the National Retail 
Dry Goods Association and to be conducted 
by the School of Retailing, New York uni- 
versity, but to been 
ported on how the program is progressing. 

Getting back to the Visual Merchandising 
Council itself, the New York City members 
of the NADI congratulated for 
retaining Dana O’Clare to plan and organ- 
O’Clare enviable 
reputation in display 
which makes it certain that any program he 
worth while. 


date nothing has re- 


are to be 


ize the event. has an 


and a background 
will be 
One of O’Clare’s achievements, when he was 
display director Lord & 
to the war, was the conception and first use 


arranges extremely 


for Taylor prior 
of the famous swinging Christmas bell dis 
plays—which drew more than 450,000 wires, 
phone calls and personal messages of con- 
eratulation to the store during the time 
they were on view. 

Under ©O’Clare’s guidance 
of-the Visual Merchandising 
eram is shaping up very well indeed. Some- 
thing of its nature is outlined in an article 
elsewhere in this issue. Present indications 
are that this second annual Council will ex- 
value the which 
an estimated 


the remainder 


Council pro- 


first one, 
1.500 


ceed in lasting 
was attended by 


Frank Bingham 
Says "So Long” 


In this issue appears the final column ot 
“Think This Over,” as written by Frank G. 
singham. Ever first column in 
935 it has been a regular feature of DIS- 
LAY WORLD—and with this one-hun- 
dredth column Bingham relinquishes the 
writing because of the pressure of 


since his 


I 
l 
I 


task of 
work. 
Many thousands of his readers will join 
with the staff of DISPLAY WORLD in re- 
gretting that this 1s necessary for they came 
to realize that Bingham is whole-heartedly 
for anything which will help display and 
displaymen and just as earnestly opposed to 
enything which will have the reverse effect. 
Bingham has always written straight from 
the shoulder, without hesitating to step on 
sensitive toes when he believed that that was 
the course to His sincerity 
has been apparent to read 
his column, and his deep pride and affection 
for his chosen profession have been equally 
And at the same time, his under- 


proper pursue. 


everyone who 


obvious. 


standing and helpful spirit endeared him 
to all. 
Stensgaard Executive, 
Albert Lee, Is Dead 

Albert H. Lee, who joined W. L. Stens- 
gaard & Associates, Inc., Chicago, in 1933 


and served as secretary of the corporation, 
died on April 5. was born in 1889, and 
his business life was spent in the 
He was with the Schack Ar- 
Chicago, 


Lee 
most of 
display field. 
tificial Flower Company, also of 
prior to joining Stensgaard. 

Surviving are the widow and_ three 
children. One son, Ed, recently returned to 
civilian life after several offi- 
cer in the and is now with 
the Stensgaard organization. 


vears as an 


navy affiliated 
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—This is the official poster which will be 
used this year by the Veterans of Foreign 


"Buddy 


connection with Poppy 


Week''— 


Wars in 


News" Display 
Draws Crowds 

One of the most novel window displays tr 
the history of Sacramento set up re- 
cently by Hale Brothers Department Stor 
during the week-long celebration honoring 
the “Richfield Reporter” in the California 
state capital. 

The “Richfield Reporter,” 
est radio newscast, and the local 
tion, KCRA, with Hale 
to stage the window. 


Was 


the West's old- 
NBC sta- 
combined Brothers 

Big cut-out figures of the “Reporter” stafi 
furnished a graphic background for a “live 
United Press teletype working in the win- 
dow. As the news of the world came ove! 
the teletype a girl working in the window 
would select the most important news items 
type them up, and paste them on a window 
under a large arrow bearing the caption 
“Spot News.” 

Another feature of the 
long strip along the bottom of the window 
bearing photographs of the top news stories 
of the past 15 years, since the ‘Reporter’ 


window was. the 


has been on the air. 
The presentation, occupying 400 square 
feet of window space, attracted throngs at 


the busiest corner in Sacramento. 
Building Bought 
By Magnani 

A three-story building on West 40th street 
between Seventh and Eighth avenues, has 
bought by the Magnani Mannequin 
Company, now located at 30 West 13th 
street, New York City, and will be occupied 
by the firm in July. The company will oc- 
cupy a total of 16,000 square feet. 


been 


Sylvia Jaffee Resigns 
Cavendish Post 

Due to ill health, Sylvia Jaffee 
signed her position with Cavendish Trading 
Corporation, New York City, wher: she 
was coordinator of merchandising, publicit) 


has re- 


and display. Her successor has not yet bee! 


named. 
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Bliss 2 Visit 

Wes! Coast 

Alt rt Bliss, president of Bliss Display 
Corp ation, 460 West 34th street, New 


York ity, will go to Los Angeles and San 


Franc sco after the Southern Display As- 
sociation Conference in Houston, to present 
fall and Christmas visual sélling promo- 
tions He will be at the Beverly Hills 


tel, Los Angeles, from April 27 to May 
} and at the Mark Hopkins in San Fran- 
isco irom May 4 to May 7. 

While in Los Angeles Bliss will address 
the Southern California Display Directors 
nd Manufacturers Club on Thursday even- 
ing, May 2, on the subject: “Why Scientific 
Method Must Be Used to Measure the 
Store Traffic as it Shops Visu- 


3e- 
aviol of 
Iv.” 
illV. 


Shopsin Paper Company 

ls Formed 

Morris and Sidney Shopsin have formed 
fhe Shopsin Paper Company at 112 Charl- 
ton street, New York City 14, and have com- 
pleted the installation of equipment for the 
manufacture and conversion of paper and 
ardboard. They now have available guil- 





plays it tine paper cutters which will cut paper 
up am ind board to any size, die-cutting presses 
se Soe vhich will cut any shapes, machines which 
einai vill sheet paper to any width by any length, 
Sites ind converting equipment to laminate paper 
one or two sides in rolls or sheets. A 
we ole sample booklet will be mailed by the firm 
BC st mn request. 
srothe ar 
_ BB Hans Meissner With 
r stat’ Franklin Simon 
“A wd Hans Meissner has been discharged from 
“d the army's Intelligence Service and has 
tial ined the Greenwich, Conn., store of Frank- 
; a Simon as display manager. Meissner 


is formerly with the display departments 
| Gimbel Brothers, Arnold Constable, and 
Miller, all of New York City, and B. 
ertz Company, Jamaica, L. I., and Kresge’s 


window 
captior 


vas the ' J s ° 
a Vepartment Store, Newark. Readers of 
windo aire ; , ; 
: ISPLAY WORLD will recall his article 
stories . ° . . ° 
; n European display in the issue of July, 
porter OAL 7 : 
45 
square 


Roto Color Section 
Shows Displays 

\ fine testimonial to the attractiveness of 
Escher W. Bettis, for The 
Company, Louisville, 


ongs at 


splays by 
Stewart Dry Goods 


as Contained in the Courier-Journal’s color | 


1 street togravure section for March 10. Several 
ies, has | Bettis’ spring promotion displays were 
nnequin Wn on the cover and two additional 
st 13th ages in full color. The accompanying 
ccupied ticle dealt with current fashions. 

will oc- 


Disploy Paper Has 
Patent Leather Finish 














\n nnovation at Display Manufacturers | 

lart, Ine 34 West 35th street, New York 
has fre- t a new display paper with a real 
Trading leather finish, according to Jac M. 
re she Called “Patent,” the material is | 
ublicity coated on kraft paper and for the | 
‘et been ese is available only in black, either | 

in three embossed designs. Sam- 


tches are available on request. 
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Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 


Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 


ARRANJAYS WIG CO., New Yorx city 


Telephone Chelsea 3-8341 

















USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 





SALE! CASEIN PAINT 


$1.30 per gallon 


Black, Coral, Brick Red, 
Ivory, Cream, Pale Green, 


Gray, Buff, Pale Blue. 


Above colors only 


SHOW CARD COLORS-- $1 80 
RED AND ORANGE ONLY. GAL. . 
Minimum order above items—8 Gals. Ass’t. 


H. T. HERBERT CO. 


SCREEN PROCESS & ART SUPPLIES 
33 West 46th Street, New York 19, N. Y. 














@ PLEASE MENTION DISPLAY WORLD WHEN 


WRITING ADVERTISERS 








DISPLAY WORLD APRIL, 1945 











SPRINGTIME 
In St. Louis 


Typical of the displays with which St. Louis displaymen 
greeted spring are these pictured here. 

The first is by William Belenson, of Sonnenfeld’s, pro 
moting suits under the heading: “Spring Ideals.” 

\t the left center is an interior display by S. J. Durham 
Kly & Walker, showing a seamless paper background of sky 
and ocean. A mermaid, made by using the top half of a 
mannequin and a special papier mache tail, was caught in the 
net being hauled in by the man. Heavily puffed spun glass 
covered the floor to simulate water. The man and whart 
were constructed of wallboard. 

For jewel-trimmed footwear, Otto Lasche, Kline's, used 
a treasure chest setting against a background of a pirate 
ship. Another of Lasche’s windows is seen at the upper right. 

Gene McKeehan, Greenfield’s, explains that by handling 
the .store’s nine clothing windows as seen below the small 
wear volume has been greatly increased, while at the same 
time the-names of leading clothing brands are kept before the 





public, Tehe clothing panels are changed each week. 


|ASHION PARK 


CLOTHES 
F 
ie 


[ER 


eee 
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ture Fem Sr It’s Now Ready! 


Taylor, of Lewis's, Ltd.. Birmingham, 
| and, reports that after six years service | 
with the armed forces, Bill Burton (Royal 
\;, Force), Jack Dagnall (Fleet Air Arm), THE NEW 
J Jackson (Royal Air Force), and Arthur | 
( ke (National Fire Force) have received | 


Pawns _ returned to the dis- CT-830 DUO-FAST 


Lewis's. 






the past five years W. Acton, as- 


sisted by H. Taylor, has carried on as dis- | 
pl director. Captain A. Westoby, who 
had charge of the department prior to the | 


\ is now back in England and expects 


eceive his army discharge soon. . Sa 
| C eS g 000-FAse 
_ ee re a A K i R . me oN O8. 300-30)2 


Change In Management 


And Name For Dickson ; a 
\ ae : Dic \ [The Model ‘Ct-830 Duo-Fast Compression Tacker is just what you have been wait- 
The New York firm ot Dickson Mache ing for—and it’s ready for delivery. Goes further than most tackers because it uses 

Displays, 100 ( harles street, creator and up to 34” Genuine Duo-Fast Staple Tacks. 

manutacturer of papier mache and other dis- 

plays, announces a change in the firm name 


a CORR 
FASTENER ©° 


ae 
nic aem% 
be ae 85 
















Every display man, like any mechanic, should have a complete set of tools. Duo- 
Fast Compression Tackers are ideal for window trim, posters, table coverings, back- 
: ; grounds, valances, point of sale advertising and dozens of other uses around the store. 

Miles Dickson has left the company, and Also used for attaching receiving tickets, inventory tags, etc. 

firm 1s now called Mache Displays, Inc. | 
Pobie, well-known designer, make-up  styl- 
st and businesswoman, is president. How- 


and managerial staff. 


This fine tool saves time and speeds 
up work. Tacks in EXACT SPOT. 
Drives %” and 3%” Duo-Fast Staples 
loads 140 staples—has low pressure and 
STRONG drive power. Easy to operate 

minimum parts and quick to service. 





ird WW. Swernoff, secretary-treasurer, was 
irmerly connected with an exclusive hand- 
ag line. Peter Fischer is retained in his 


capacity of business and production man- Chrome finished. Expertly built and 
a ger guaranteed. 
m1, Local Display Awards Use Duo-Fast Hammer tackers for making up display panels and heavy duty con- 
ky \t the March 18 meeting of the St. Loui struction tacking for display equipment. Duo-Fast Hammers use up to 9/16” heavy 

a ene Saas a Nes S * ae Seer duty staples that drive into oak and hard woods and many grades of masonite. 
he Display Guild it was agreed that the club ; a ; . ' 

vill in future make annual awards to the There is no end to uses in display factories, and department stores, and even small 
ISS members having the best displays. The fol- stores find them time and money savers. | Merchandise well displayed is more than half 
urt Sones. caiman: ail cuate conn neediest sold. Let Duo-Fast fasten your displays in the public eye. 

\\ McMahon, Glaser Drug Company, This sturdy, heavy duty Hammer Tacker weighs only 2% lbs. is well balanced 
ed Guild president; Ed Lamprich, Laclede Gas and has low fatigue factor. 168 (2 full strips) Duo-Fast Staple Tacks load easily and 
ite & Light Company: Sid ie ee ot. & quickly in hammer magazine. Operates with one hand, leaving one hand free to hold 
ht. Walker: Paul ‘Kiccics, Unies. Eire material. 
ng Company: Jack aay Pitan Weobhiows OUR STANDARD MODEL HTX 50 uses %” and %” 
all ceca ae “a L; we Khi ee 1 | regular Duo-Fast Staples. Has many of the advantages of the 
me Mf Niche it ae sine > — inlaid an large model—loads 150 staple tacks. Expertly built for serv- 
he a, SETS ve ee ee ice and guaranteed. 





— a Specify Your Requirements 


ghia Write today to FASTENER CORPORATION 


Joske’s, San Antonio, has named Edward 848 FLETCHER ST. CHICAGO 14, ILL. 


Hurwitz as display manager; he has served 





is acting display head since the resignation 
1 Robert Findlay several months ago. Hur- 
Witz operated his own display business in REDIKUT LETTERS 


Boston at one time, and prior to that was Die Cut Cardboard Letters 











“a \ a aes Co., of that city. Popular sizes, styles and colors. Write for 
ig ing the war he was a pilot in the Air your samples and prices. Ask your Dealer. 
. THE REDIKUT LETTER CoO. JUNE MARKET WEEK 
2902 W. 76th St. Los Angeles 43, Calif. 
Bois Smith Ad DON’T MISS MOST COM- 
Seal dha USE THE Ie PREHENSIVE DISPLAY LINE SHOWN 
rvice | 
| | _ || OPPORTUNITY EXCHANGE | | BYWAY NR Ae ose. mL 
window display design and installation For any WANT AD purpose: 


ce for smaller specialty shops has bee 
ce fa eral wpecitty shone tas boon | | ee ety ale eeeaea” || 


, : : = REPRESENTATIVES WANTED 
Y eA . > a6 > - asc > 
itv; in the past the firm has confined $3.00 Per Column Inch — CASH WITH ORDER 47 W. 34TH « NEW YORK 


forts to creating and making display 
rties of various kinds. Under the new 

















props will be supplied to stores on 


tal basis. |« » Please Mention DISPLAY WORLD When Writing Advertisers » » 
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Tomorrows Most Unusual Lucite 
Dintures Ready for You Today! 


Designed by Crystalline Plastics Co., these sparkling fixtures serve your every accessory display 
need both in windows and interiors. Here you have an unusual example of artistic design com 
bined with functional purpose. Represented exclusively in Ohio, Indiana, Kentucky, and West 
Virginia by 


° 62 6 BROADWAY 
Grover Displays CINCINNATI 2, OHIO 














eep in touch with your regular Crescent Board 
dealer for latest developments 


A Product of 


CHICAGO CARDBOARD COMPANY 


670 Washington Boulevard 2 Chicago 6, Illinois 
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Shulton Promotion Involves 
Prestige Window Displays 


Shulton, Inc., will distribute unusual de 
er helps for the Father’s Day promotion of 
its well-known line, “Early American ( 
Spice” for men. Actual reproductions 
nineteenth century museum pieces from 
New York Historical Society's Americanz 
collection are used in a three-piece display 
prepared for drug and department store 
windows. 

An authentic early American shop front, 
measuring 3 feet high by 4% feet wide, has 
been reproduced in full color complete with 
a door and a display window in which “Old 
Spice” merchandise appears. An “Old 
Spice” sign similar to those of the period is 
attached to the shop front, rather than 
from a post. The figure of an old-time 
sailor stands 3 feet high at the left, some- 
what below the shop front. This sailor and 
the ship “Grand Turk” pictured on the shop 
sign tie the theme of the Shulton Father’s 
Day «@tnpaign together—‘Dad’s Ship Is In, 
Father’s Day June 16.” 

Draped across the display top is a swag 
which carries the Father's Day caption 
This is detachable and when removed the 
display is effective for year-'round use; 
continued use is possible because the display 
parts are durably mounted and varnished. 
When set up in a store window, there is 
room at the right or in front for a dealer's 
own large display in addition to the “Old 
Spice” men’s merchandise appearing in the 
shop front window. The display will be 
available countrywide to all dealers through 
Shulton branches after May 1. 





Shane to Speak 
At Conference 

Irwin A. Shane, publisher of The Tele- 
visor, trade journal of the television indus- 
try, left New York City on April 1 for a 
country-wide television survey and speaking 
tour which will include stop-overs in Pitts- 
burgh, St. Louis, Chicago, Columbus, Ohio, 
and Houston. 

Following an address in Chicago, Shane 
will speak at the Southern Display Associa- 
tion Conference in Houston on April 24. 
where his topic will be “Television for the 
Average Store.” His talk will be given in 
the Houston Municipal Auditorium and will 
utilize motion pictures and slides of com- 
mercial shows and intra-store television 
experiments 


Display Fabrics Line 
Announced by Pantasote 

The Pantasote Company, 26 Jefferson 
street, Passaic, N. J., has announced a new 
line of inexpensive, durable and. attractive 
display fabrics. The fabrics are said to 
form an attractive, decorative background 
for store windows, lobbies, or theatrical dis- 
plays. Available in metallic, pearl, or high 
luster finishes and various grain effects, the) 
may be obtained on paper or sheeting, as 
desired. They are easily cleaned with mild 
soap and water. 

Samples of the material will be furnished 
on request. 
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Munsingwear Celebrates 
Anniversary With Exhibit 


celebrate its sixtieth anniversary as a 


pir r manufacturer of knitted underwear, 
\Munsingwear, Inc., recently held an exhibit 
at dio City theatre, Minneapolis, with an 
opening night premiere for special guests 
and the general public. A feature of the 


display was a knitting machine for nylon 
hosicry which attracted great attention. A 
lat panel of photographs taken in_ the 
\Munsingwear hosiery department showed 
the arious steps in the production of the 
finished stocking. 
Contrasts in Munsingwear’s old and new 
t\ and other high-lights of this industry 
were also presented. A series of shadow- 
boxes was used to tell the fabric story as it 
nertained to the various Munsingwear lines 
Labeled “Twenty Steps to Fashion,” a col- 
lection of large photographs of the Mun 
singwear mill gave a picture of manufactur- 
srocesses. Finished garments were also 
pictured in the display. 
Color background of the display was a 
eray, highlighted with vellow and bold 
black relief. The designs were planned and 
executed by Betty Janson, under the direc 
of Mrs. Kathleen Catlin, advertising 
promotion director of the company. 


Display Firm's Building 
ls Total Fire Loss 
On March 16 the place of business otf 
Shur-Nuff Display Materials, 20 North 
Sixth street, Minneapolis, was completely 
lestroved by fire. Louis I. Chernoff, man- 
r, reports that the company is now doing 
business in temporary quarters and will re- 
locate as soon as possible. 
Considerable excitement materialized 
spectators watching the fire when 
saw some of the 200 mannequins being 
sumed and thought they were watching 
iman beings being burned alive. Damage 
to the display firm was estimated at $80,000, 
according to Sam Chernoff, partner in the 
ompany, half of it being covered by in- 


surance, 





Steiner Manufacturing 
Adds Donald White 
Donald White, graduate of Pratt Insti- 
tute in 1943, has joined Steiner Manufac- 
turing Company, 100 Metropolitan avenue, 
srooklyn 11, and will henceforth design the 
lisplay fixtures and other industrial and 
nationally advertised display items for that 
White spent the last three years in 
the army, and prior to that time did some 
ning in the novelty field while attend- 


he « y]. 


Allied Takes Over 
Display "Clics" 
led Display Materials, Inc., 65 Madison 
e, New York City 16, has taken over 
Display “Clics” Studio at 140 West 
41 street, which will be conducted as a 
il department of the company. John 
is in charge of designing and will 
out a line of stvlized decorative artt- 
flowers described by Arnold Janowitz, 
ot Allied, as “quite different.” 
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Send for Free Booklet Taffel Tales” 


TAFFEL BROS. /ne. 


95 MADISON AVENUE + NEW YORK 






>>> te CX < <<< << <<< <<<< 


85 














The BINDER you're 
looking for ++ - 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 


e CLOTH BOUND 
e@ HOLDS 12 COPIES 


These binders are beautifully bound in S 50 Each 


maroon, with the title in gold. Keeps POSTPAID 


copies clean and handy for reference. 


ORDERS ACCEPTED FOR U. S. AND CANADA ONLY. 
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200,000 
windows 
(like this) 

can’t be wrong 





It means more profits when cusvomers 
can see what you're selling. That's 
why Transparent Shades are so popu- 
lar. They protect window merchan- 
dise from sun damage yet they do 
away with unsightly awnings and 
canvases. Complete visibility and 
complete protection are assured with 
long-wearing Transparent Sun- 
Absorption Shades. Write today for 


more detailed information. 








DEPARTMENT 2 
50! North Figueroa Street 
Los Angeles 12, California 
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Sills Given Welcome 
By Detroit Club 


Ralph D. Johnson, J. L. Hudson Company 
and treasurer of the Detroit Display Club, 
reports that Lieut. John Sills, U. S. Marine 
Corps, has returned from the Pacific area 
to his display business in Detroit and was 
given a cordial welcome at a recent meeting 
of the local club. 


District Display 
Observes Anniversary 

The conclusion of its first year in business 
was celebrated March 21 by the District 
Display Company, 608 Atlas building, Wash- 
ington 4, with an open house throughout the 
day. Another room has been added to the 
firm's present space and is being given over 
to the display of Magnani mannequins. 


Claussen Now With 
Flannery, Pittsburgh 


\. Eugene Claussen is now. associated 
with J. Rogers Flannery, Jr. & 


Pittsburgh, as art and design director. He 


\ssociates, 


was previously with Goodyear Tire & Rub- 
\kron, as 
with the firm’s store planning and display 


ber Company, design director 
department 

Claussen started his career in the display 
and design field with Carson Pirie Scott & 
Co., Chicago, in 1929. He then joined W. I 
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Stensgaard & Associates, of the same 
in 1933 and tor 10 years worked dir¢ 
with national manufacturers, chain and 
partment stores in the creation and des 
ing of display and fixture developments 
With Flannery & Associates he will lave 
the opportunity of using his experience over 
The firm is set up to work 
chain stores. 


a broad field. 
with leading 
department stores, and dealer organizations 
on all phases of merchandising, store plan- 


manufacturers, 


ning and display. 


Decorative Plant 


Adds Adams 

The addition of Claude ID. Adams to the 
sales staff of Decorative Plant, Inc., New 
York City, has been announced by Sylvan 
Freund. He will handle part of the East- 
Adams 
was tormerly display manager for stores in 
Oklahoma and in the East, and more re- 
been with Controlled 
New York City. 


ern territory covered by the latter. 


cently has Promo- 
tions, Inec., 


Brooks Now With 
Marx Company 


with Holland's, Jackson, Tenn, 
joined Henry 
Ark., as dis- 


Formerly 
Charles F. 
Marx Company, 


recently 
Bluff, 


Bre « ks 
Pine 


play manager. 








a This 


- Se 








ROSS FRANKEL 
| 1 —_ 





—For Mangel Stores in Birmingham, Ross Frankel, Inc., has designed and is executing a store 


building having an unusual upper facade as pictured here. 
battery of display windows tilted to enforce visual attention from the shopper's level. 


This section of the front has o 


The back- 


grounds for these upper displays will be keyed together with the lower windows in large scale 


seasonal and special occasion displays. 


the use of theatrical spots, floods, and chromatic lighting. 


The lighting will be dramatic and will be achieved by 


Structural portion of the facade is 


of a specially glazed blue terra cotta— 





ne city, 
dire tly 
ind de- 
design- 
nts 

ll have 
ce over 
oO work 
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iZations 
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to the 

New 
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Kast- 
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OMORROW’'S creations produced by master 
craftsmen, are these appealing mannequins destined 
for display fame. These beautifully designed fig- 


ures have been sculptured with infinite care and 


with the finest of detail. 
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e ARTEX Company 


Sixth and Cole Sts. e ST. LOUIS. MO. } 


a) 











IMPROVISATION 


he tollowing article, describing how one 


sh display department replaced scare: 

materials with improvisations, 1s 

printed with permission from the London 
tion, “Display. led.) 

) Improvise, so my dictionary tells 

ne, means to “make, do, or provide 

ffhand Well, that’s as may be. But, 


over the. display scene during the 


W vears, it would seem that many dis 
cn have missed that first little comma: 
have 


nstead of “making” and “doing” 


made do.” And often provided, to say 
ast of it, something very “offhand.” 
es, we know, have been trying; new 


lals scarce or non-existent; staffs de- 

But it is in the face of just these 
ities that one would have expected 
and ingenuity to 
ition, in creative work, is not usually 
enforcing as it does a dis 


often 


thing, 


that license too relaxes. 


tation has, in fact, to far too many of 


forded a comfortable excuse to hi- 


+ 
i 


at, oh! 


treasures with which most display- 


what, became of those dis- 


come to the top. 


By W. R. STANNERS 


Bearman's, Leytonstone 


England 
rooms abound? Just a flick of paint, or a 
brave new twist. and so many of them could 
have brightened up our windows once again 
But how rarely was it done! You do not 
even if vou are an .\ga Khan, throw awa 
a diamond because it 1s in an old-fashioned 
setting. You have it re-set 


Well, the 


from over 


ss : rage 
Mavbe the 1deas were lacking 


need tor improvisation being far 
it may be timely to pass on a few tried and 
successful “brainwaves.” 

Being situated in an area of London that 


came to be known as “homb alley.” we found 


the necessity for improvising, patching, and 
disguising perhaps more urgent than many 
of our contemporaries. Time and again we 


lost our window glass, our background, our 


floorings; and finally we had to meet a 
wrecked interior, too. 

Floorings were a major problem. After 
several “incidents” the felts were ruined 
torn by glass, blackened, stained. New 


felt being out of the question, our first 


thought was for marble chippings; but these, 


in the large quantity we required, were 


too expensive. 
procured a 


So, for about 30 shillings, we 


ton of ordinary granite chippings, such as 


] 


are used tor road-making; sieved them to 


remove dirt and dust, and spread them over 


our floors. The effect was excellent, giving 


the appearance of a pale gray, rather rough- 


textured felt that fitted neatly into every 
corner—and never showed footmarks! After 
a while, we dved them pale blue; later, 


pink: then, white. And if another blitz had 


not mingled glass splinters 


with them, we 
should have been using them vet! 
Subsequently, we tried out straw, cut into 
sawdust—a dved variety 
\merica; 
though not 


inch-long needles; 


of which is used extensively in 


and autumn leaves. Some day 


as an improvisation—we shall use _ ball- 
bearings and glass marbles for the same 
purpose. And maybe we'll find a way to 


illuminate the latter from underneath. 

Plaster of Paris—at about 2% 
lb.—has been a boon and a blessing. 
it, we 
to-date mannequins, painted them pale blue, 
gave them gilded eyelids, with eyelashes and 
modern coiffures of black tulle. The fin- 
ished effect was striking, and gave that air 


pence per 
With 


rough-cast a number of our less up- 


[Continued on page 105] 
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For Your Fur Trim 


52" WIDE 
White—Blue—Green—Chartreuse—Rose 


Creates that Cold Atmosphere you have been 
This Material is FIRE-PROOF. 


striving for. 


A NEW GLASS FIBER MATERIAL 


WITH 


All-over mottled effect of White Frosting 


25' ROLLS 


A NEW LUSTROUS VELOUR PAPER 


“BENGALINE VELOUR” 


36" Wide in 25 ft. or 50 yd. rolls. 


In 15 rich lustrous distinctive colors. 


VISIT US AND SEE THESE AND MORE DURING 


NEW YORK MARKET WEEK, JUNE 24-29 
Write for Samples 


DINGLEMAN-WOLFF CO. 
112 W. 42D STREET 


Originators and Manufacturers of Distinctive Display Papers 


NEW YORK CITY 18 



















CHROME SHELF DISPLAYERS 


NEWEST AND MOST VERSATILE 
ALL PURPOSE DISPLAYER MADE 





. 48 


IN 4 GRADUATED HEIGHTS 


No. 24—24" high, with 2 glass shelves $ 6.50 ea. 


No. 36—36" high, with 3 glass shelves 8.50 ea. 
No. 48—48"' high with 4 glass shelves 10.50 ea. 
No. 60—60"' high with 5 glass shelves 12.50 ea. 


Displayers are made of 


I 


construction. 
chrome finish. 


Clear 


2 


g' 


Packed and sold in 


pairs only. 


30 DAY DELIVERY 


steel rods, welded 


24", 
polished edges. 


Lustrous 


Glass Shelves 
7/32 crystal, 





No. 24 


WRITE FOR OUR LATEST FOLDERS 


HECHT FIXTURE CO. 


CHICAGO 6, 


212 S. FRANKLIN ST. 
ILL. 
















Caddelle Appointed 
By Mangel's 

sovd R. Gasque, display director for Man- 
gel Stores, Inc., has announced the appoint 
ment of W. J. Caddelle as display manaver 
for the Atlanta district. Mangel’s is now 





| operating two stores in Atlanta and has «n- 
| other large unit, which will have 80 feet of 


| To Be Held April 22-27 





| the Plastics Industry, 295 Madison 


windows, now under construction. Besides 
the Atlanta stores, Caddelle will 
dle display for Mangel units in Chatta- 
nooga, Knoxville, Columbus and = Macon. 
Prior to joining Mangel’s, he was with the 
C. O. Miller Company, Stamford, Conn. 
and at one time was with Furchgott's, Jack 
sonville, Fla. 

In line with Mangel’s plan to step-up the 
displays in local stores, competent men are 


also h n 


being placed in key units to supervise dis- 
the whole is 
coordinated under the direction of Gasque 


play in their respective areas; 


Flood or Spot Lighting Effects 
Provided by New Units 

The Edwin F. Guth Company, 2615 Wash- 
ington avenue, St. 
“Hy-Liters” to provide intense spot or flood 
lighting effects for high-lighting 
dise displays and show windows. 
said to adjustment 
90 degree arc downward in all 
The light is directed by turning and tilting 
the louvres to the desired direction. 

The 150-watt spot or flood type projector 


Louis, has announced 
merchan- 
They are 
within a 
directions 


feature easy 


lamps used are shielded by concentric 
louvres which appear almost translucent 
when illuminated. The units are made in 


two styles, for surface or recessed mounting 


California Display Firm 
Purchased by Thrush 


A display company serving the San Joa- 
quin valley in California has been purchased 
by J. Elmer Thrush, at one time display 
manager for The Fair Stores, Kankakee, 
Ill., and more recently engaged as a display 
factor on the West coast. The company has 
been under the of Gen- 
eral Arts Company. 

In addition to selling display materials 
and equipment, Thrush plans to supply 
manufacturers and jobbers with natural 
California coast items such as grape 
trunks, manzanita, yucca, and_ the _ like. 
Headquarters of the firm are in the Holland 
building, Fresno. 


reorganized name 


and 





National Plastics Exposition 


Hundreds of new plastic products and 
plastic parts, ranging from the latest 


velopments in edge-lighted signs, fluorescent 


de- 


| and luminous plastic materials for night dis- 
| plays, plastic fixtures, models, building ma- 


terials and toys will be unveiled to the trade 


and general public at the first National 
Plastic Exposition, which will be held in 
Grand Central Palace, New York City, 
April 22-27. 


The exposition, first ever held on a na- 
tional basis, is sponsored by the Society 0! 
avenue 

New York City; the general public will be 
| admitted beginning Thursday, April 25 
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Taffel’s Son 


Dies Suddenly e 
Man- tanley David Taffel, four year old son of | a 








ypPoit- George and Elaine Taffel, died suddenly on 
inaver March 26. Funeral services were held at | 
5 now Park West Memorial Chapel, Far Rocka- IN SPRING DISPLAYS 
as an- r Long Island, the following day. WITH 
‘eet of orge Taffel, the child’s father, is presi- | 
resides dent of Taffel Brothers, Inc., New York | 
cae Baa) Be a 
hatta- 
Lacon Scheuer Reorganizes, | 
rg te Adds to Facilities 
lack order to render a_ better and more | 
oc Se plete service to its customers, Scheuer | 
ap the M nuiacturing Company, 307, West 38th 
ok abe et, New York City, has reorganized 
«aia and 1s adding greatly to its facilities. With HEPES Eisline won 
iii ae reorganization, the firm's name has | 2EN Es - ivelner eye 
nae he changed to Scheuer Creations, Inc.. | : a E. 
and the staff has been considerably enlarged. | appea in vaton 
lemens Scheuer is head of the c any. ; 
Clemens Scheuer een company | a 
| 
Returned Servicemen | erass - greenness to add 
Bahk Open Display Business 
yunced \ new display firm called Jay Displays zest to your displays. 
~ flood has been opened at 433 “G” street, San : : 
-chan- Diego, by Steve Hager, Lloyd Sanders and Whether used in interior 
>y are \l Gabbs, all returned servicemen. The 
ins mpany will feature everything in display, displays or windows, they 
stions ind will also design and build backgrounds : : 
tilting ind special units. The formal opening of | create the proper back- 


new firm was held the latter part of 


jector March. ground to attract atten- 
‘entric ee ae Re ee ee 

lucent Display Sign Center tion to your merchandise. 
ide in 


In New Location 

Due to the need tor increased facilities, 
Display Sign Center, Inc., 101 East 16th 
treet, New York City, has moved to 35-40 
0th street, Long Island City 1, N. Y. The | 


inting Ask your display jobber 


for this versatile sales ton 


ic now ! 





val announcement concludes:  ‘“Com- 
1 Joa- neing with our removal Display Sign 
hased nter, Inc. also the manufacturers of 
lisplay ‘Majestic’ line of display properties, will 
kakee, known as Majestic Creations, Inc.” 
lisplay — = Display through the courtesy of the 


ry has 7 Greater J. N. Adam Co., Buffalo, New York 
: McKenzie Promoted 


By Gerber's 


terials Formerly first assistant to Jimmy Sims | 
supply it Gerber’s, Memphis, Joe McKenzie has | 
been promoted to the position of window | e 


Gen- 





atural 

grape lisplay manager. Sims, who returned to | 

like. the store a short time ago after nearly four | ” A ss g wu i G 
olland vears in the navy, has been advanced to | 


ther executive position in which he will 
rchase supplies and have charge of the 


e's interior appearance. STORE DIRECTIONAL SIGNS ADD U 

















ie IN NATURAL WOODS OR COLORS 
{ Newdold Now With Store Name Plates ghd — 1 | TO YOUR 
s and and Wood Letters for Ledges an gns 
‘- Rou Store eo! A GIRS Gaanee DISPLAYS WITH 
escent mil Newdold, formerly active in display | 7 Mich PLASTICS 
it dis- vith various stores in Fort Wayne, Ind., | 963 Lake Dr., S. E., Grand Rapids 6, Mich. 
o ma- Peoria, is now display manager for the | Put new selling punch into your work with cut- 
a: Rau Store. Chicago H ail out plastic letters, transparent plastic shelves — 
trade Tan _—e anal USE THE even complete displays and fixtures made of 
| 


crystal-clear plastic! We can supply all materials 


5: | OPPORTUNITY EXCHANGE you need...sheets, rods, tubes, strips, dyes, 





tional 























eld in Berge , 
. P ts, etc., let th tructions. Send 
City, Don’t forget — send in your news | For any WANT AD purpose: pec joo uaniens & a a 
items about all happenings in the dis- POSITION WANTED POSITION VACANT 
4- ‘ . : | USED DISPLAY EQUIPMENT FOR SALE 
a na play field: births, deaths, marriages, TANI LAY TD > RQ A)IN 
ety of changes of position, anything pertain- | REPRESENTATIVES WANTED CAURWUSIN-BIRONSON CO. 
venue, ing to display or displaymen any- $3.00 Per Columa Inch — CASH WITH ORDER 165 East 3rd St., Dept. 4-D Mt. Vernon, N. Y. 
vill be where. 
5 
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FACT, FUN 


AND 


FANTASY 


IN 


DISPLAY 


TO MEET 
YOUR NEEDS 
IN 
ALL MEDIUMS 


TALLY-HO 
DISPLAY STUDIOS ° 


150 EAST 28TH STREET 
NEW YORK CITY 16 




























No a2 4 . 4 


No. 253 5 x 
18” High, ¢ 


Noe. 254 6 x 6 





THEY ARE WINNERS! 
ALL LUCITE BRASSIERE STANDS 


\ 


12° High, Complete with 2 Busts $8.10 each 


x 


omplete with 3 Busts $11.50 each 


X 


24° High, Complete with 4 Busts $15.10 each 





ln Thick Base, 4” Rod, 


Vy, Thick Base, Yo” Rod, 


V4” Thick Base, 1%” Rod, 














314 W. Jackson Blvd. 


THE FIXTURE MART - INC- 


MANNEQUINS—DISPLAY FIXTURES—-SHOW CASES 


Chicago 6, Ill. 




















PEBBLE-TEX 


y cards and cut-outs 


Six Pastel Colors and White 


Sold 7 Leading Display Jobbers 


lusive Distribute 


W. C. HURLOCK 


4105 Taylor Ave. Drexel Hill, 

















Pa. 





USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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| 
| 
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FROM SUNSHINE'S HOME 


[Continued from page 50] 


“Fun ‘n’ Frolic’ window as shown at the 
lower right on page 51. The coke. bar was 
in dark green, trimmed in chartreuse, while 
the background was in pale turquoise to ac- 
centuate the white and chartreuse merchan- 
dise. 

For a beachwear window (lower leit on 
the same page), Klein used cut-out waves 
against cut-out white sails and sea gulls. 
White roping from a red and white Vene- 
tian pole tied the window together. The 
background was in turquoise. 

Harry Eastham at Burdine’s featured a 
painted horse head protruding from a sta- 
ble as a background for the store’s “Hia- 
leah Prints” promotion. A jockey’s silks 
draped over the doorway helped to add the 
sporting blood touch and feeding baskets on 
a sawdust covered flood added more atmos- 
phere. 

\n unusual effect was attained in East- 
ham's “Soda Pop Plaid” window by using 
marble paper for the bar and floor, a large 
painted heart-shaped background with a 
sketched-in booth, and cut-out bar stools 
ind soda fountain. 

\ simulated sun deck was used for his 
sure clothes window, pictured on page 5] 

he upper left. Simplicity was the kev- 
note here, as is readily seen 

For a “Shower of Gold” window, Easthan 
used an enlargement ot the cockatoo design 
in the fabric hkeing promoted \ dogwood 
vine added color to the window 


HOUSTON STAGE IS SET 
[ Continued from page 37] 


Dave Estes 
President, International Association 
of Display, 
Display Director, Bond Clothing Company, 
St. Louis 


\l Pollard 
Managing Director, International 
\ssociation of Display 
\ssistant Display Director, Stix, Baer & 
Fuller, St. Louts 
Carl V. Haecker 
\ssistant Director of Sales Promotion, 
W. T. Grant Company, New York City 
“Specialty Store Displays” 
Svl C. Rieser 
Display Director, Stix, Baer & Fuller, 
St. Louis 


“Department Store Displays” 


Donald D. Kester 
Display Director, Rothschild’s, Kansas City 
“Men's Wear Displays” 
Donald E. Springer 
Display Director, Levy's, Jacksonville, Fla 
“Specialty Store Displays” 
John R. Sims 
Art Director, Harzfeld’s, Inc.. Kansas Cit) 
“Specialty Store Displays” 
Jack Nichols 
Display Director, The Higbee Company, 
Cleveland 
“Interior Displays” 
Questions and Answers 


Luncheon (12:00 to 2:00 p.m.) 
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DISPLAY DEMONSTRATION 
WINDOWS, COLISEUM 
Thursday, April 25, 1946 

,fternoon Session (2:00 to 4:30 p.m.) 

Distributive Education Program 

Thi: program is under the supervision of | 
Plasco G. Moore, «Training Specialist in 
Display, University of Texas, Austin. 


John B. Pope 
Regional Agent for Distributive Education, 
Federal Security Agency, 
U. S. Office of Education. 
Washington 


M. A. Browning 
State Director of Distributive Education 
State Board for Vocational Education, 
Austin 
Brice Cecil 
Teacher-Trainer of Distributive Education 
State Board for Vocational Education 
Austin 


Plasco G. Mocre 
Training Specialist in Display 
University of Texas 
Austin 
George W. Kadel 
Nationally known Commercial Art 
Instructor 
and 
Air Brush Artist 
‘Development of Display Artist” 
ANNUAL BANQUET 
8:00 p.m. Rice Hotel 
\dmission by ticket only 


Friday, April 26, 1946 
MUSIC HALL 
Morning Session 10:00 a.m. to 12:15 
Master of Ceremonies 
Edward J. Rose 
Vernon Jones, 
nager, Store Planning and Display 
Department 
lvear Tire & Rubber Company, Akron 
‘A Pattern for Progress Through Display 
and in Display” 


Emmett H. Fremaux 
Sales Promotional Manager, New Orleans 
Public Service Company, 
New Orleans 


Luncheon (12:15 to 2:00 p.m.) 
Afternoon Session (2:00 p.m. to 4:30) 


George W. Kadel 


lhe Market Surveys and Color Preference | 


Surveys and Their Effect Upon 
Display Design” 
tegration of Modern Merchandising 
Methods with the Present Day 
Principles of Design” 


\NNUAL ELECTION, SOUTHERN 
DISPLAY ASSOCIATION 


Uficers, Directors and Members of the 
5 ern Display Association will hold their 
iniial meeting for the purpose of electing | 


othcers for the coming vear; meeting 


e held in the Board Room of the | 


um, 
Adjournment 
Coliseum is being especially decorated 


e Conterence, and John Sorenson, Bat- | 
ins, who is in charge of this work, 


ises a surprise motif. Booths were 


| 
| 
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AT YOUR WHOLESALERS “BUY REYBURNS--AND YOU BUY THE BEST” fi 


ey rae rr Sw 
THE REYBURN MANUFACTURING CO., INC. 
NEW YORK PHILADELPHIA 32, PA. CHICAGO 














DISPLAY EFFECTS 


Characterized Creations 


2474 W. WASHINGTON BLVD. 
LOS ANGELES 7, CALIF. 


Phone Rochester 2484 















DISPLAY WORLD 


Gorn Reach Wear! 


SEA FANS Small Size. Dozen _ ..§ 3.00, 


Medium Size. Dozen... . 5 ee 7.50 
Large Size. Dozen oer 12.00 | 
Giant Size. Dozen ae 18.00 | 


STAR FISH Dozen $7.50 and $9.00 | 
SEA SHELLS Small Colored. Per lb. $1.00 


Large Conks. Each ag 1.00. 
+ 0 R A L oo Beautiful Twig, etc. Per lb. 7 $1.00 


FISH NET Natural Color. Sq. yd. 25¢ 
Colors. Sq. yd. | 35c 


COLORED SAND 100 lb. Large Bag $7.50 


We match your color. 


SPANISH MOSS Large Bag $5.00 
NATURAL GIANT PHOENIX LEAVES 1.7 #. Dozen $7.50 


NATURAL COLOR RAFFIA GRASS MATS 
32" x 7' on burlap. Each $4.00 


NATURAL COLOR THATCHED ROOFS 
Sewed on burlap 3' x 6’. Each $6.00 


ARTS and FLOWERS 


Manufacturers and Creators 


43 WEST 56TH ST., NEAR 5TH AVE. NEW YORK 19, N. Y. 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 






JUNE MARKET WEEK 


DON’T MISS MOST COM- 
PREHENSIVE DISPLAY LINE SHOWN 
SAVE TIME + DAILY LUNCH ON US 


DARLING DISPLAYS 


47 W. 34TH » NEW YORK 













Largest and oldest school of its kind. 
Founded 1904. 
Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, III. 












« « « When Writing Advertisers Please Mention DISPLAY WORLD » » .» 
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completed by a staff of carpenters and 
electricians several days ago and all is in 
readiness for the arrival of the exhibitors 
and their merchandise. 

At the present time a souvenir program is 
| on the press, containing more than 40 pages 


and filled with approximately 100 illustra- 
tions. This will be distributed to all visi- 
tors. 

A few changes and additions have been 
made to the list of exhibitors published in 
the last issue of DISPLAY WORLD. These 
are as follows: 

James A. Cole Company, New York City, 
Space LS. Crystalline Plastics Company, 
Los Angeles, Space 9. Timely Service, New 
York City, Space 17. © Magnani Statuary 
Company, New York City, Space 28. Wolf 
& Vine, Los Angeles, Space 28-A. Crystal 


Fixture Company, Space 32. Ankerum 
Manufacturing Company, Philadelphia 
Space F-1l. The following spaces are still 


unassigned at this writing: Guy C. Good- 
sell Studios, Dallas; Jean’s Wig Manufac- 
turing Company, St. Louis, and Tropical 
Creations, Kendall, Fla. 


PSYCHOLOGY OF SEEING 
[Continued from page 70] 
a substantial number of subjects by means 
of a special camera described at length in 
the book, Dr. Brandt reports these findings 

When looking at a symmetrically arranged 
held: 

(1) “The median of the first fixation 
for all subjects falls at a point above and 
to the left of the center of the observed 
field. 

(2) “The distribution of time .. . shows 
that there is a strong preference for the leit 
side of the card. 

(3) “Another eve movement tendency is 
that of preferring the top to the bottom 
position of a given page. 

(4) “Successive movement of the eyes 
following the initial fixation is toward the 
left and upward. To move toward the left 
is one of the strongest tendencies in ocular 
performance. Rarely do the eyes make 
more than four movements in the same di- 
rection. They have a strong tendency to 
move in a clockwise manner in the first 
exploratory trip over a layout. The ratio 
of excusion frequency as well as excursion 
distance is about two to one in favor 0! 
horizontal movements. In other words, 
eve movements are facilitated horizontally 
and inhibited when moving vertically.” 

The above findings cover less than two 
pages of Dr. Brandt's 220-page, clearly and 
completely illustrated, work. The other 218 
pages are equally learned and_ inspiring. 
For those of us who grasp for terms, there 
is a valuable glossary. The bibliography) 
is large and up-to-date, including a list of 
the latest articles printed in learned jour- 
nals, and complete books on the subject. 

No resourceful designer of visual sell- 
ing devices can read this work without 
recognizing that the goodness of his compo- 
sitions depends upon his understanding 0! 
ocular behavior. If, as Dr. Brandt finds, the 


| eye fixes itself and explores its field of vis- 


ion with basic movement tendencies, and 1 
our good job of visual selling depends upon 
the speed with which we make the moving 


| eye look and stop at what we wish to sell. 


we will consciously design our relationships 
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at the one clear point of visual attrac- 


Si 


tio: is located in a place that conforms to 
the basic ocular movement tendencies. 
was noted before, Dr. Brandt’s work 
de with how people look at two-dimen- 
si | surfaces. His subjects were in a 
stat position. We should like to know 
hi veople look at*three-dimensional space 
ul ilso how the dynamic physical move- 
mi of our store traffic affects their basic 
eye movement tendencies. Perhaps Dr. 
Brandt will explore the psychology of seeing 


under these conditions. We need his schol- 
arly assistance. 

fhe National Association of Display In- 
dustries has been extremely fortunate in 
obtaining the good services of Dr. Brandt 
to appear on the program of the second 
annual Visual Merchandising Council to 
be held in New York, at 2:00 p.m., Thurs- 
day, June 27, at the theatre in Manhattan 
center. Dr. Bryant will address the two 
thousand-odd members of the display pro- 
fession who will be in New York during the 
June Market Week. His subject will be 
“The Psychology of Seeing” and will be pre- 
sented visually as well as orally. 

Those of the profession who will attend 
the Visual Merchandising Council should 
study Dr. Brandt’s book before the meeting. 
Dr. Brandt will answer questions, but the 
suditorium is very large and therefore ques- 
ions from the floor will be impractical. 
However, they may be written and delivered 
to members of the association before the 
meeting, and these questions will be turned 
over to Dr. Brandt and will be answered 
by him. 

Those who will not be able to attend 
the meeting should study the book “The 
Ps chology of Seeing” so they will be versed 
in what will prove to be the most pertinent 

tribution to the study of visual selling 

it has ever appeared. 

Brandt is the greatest personality vet 
var in the field of visual selling. He 
robably doesn’t know it yet, but there is no 

bt that he has furnished the key to re- 
ise all the pent-up energy and curiosity 


nt 


in the visual selling profession regarding 

finding, research, and yardstick meas- 

that flashes all over the country from 

he intellects of many retail as well as pro- 
ional visual selling organizations. 

Several times this reviewer has suggested 

retail stores consider the possibility ot 


setty 


g up a research department attached to 


visual selling division, as an item of 
perpetual expense. The question is fre- 
juently asked: “Where can we find a per- 
son to do this job?” Perhaps Dr. Brandt can 
inswer that question. Does it not seem 
logical that those students who have 

red in psychology under the guidance 
Brandt, with practice in the visual 
research laboratories at Drake university, 
vould be trained most thoroughly for this 


new day 1s dawning for our profession. 
Dr. Brandt opens the way for research in 
selling to reach the proportions of 
rch in newspaper and radio advertis- 
It is paradoxical that what we in- 
tively feel is the best medium of sales 
Promotion (and know to be the oldest) 
ld be the last to receive the attention of 
irly and scientific investigation. Yes 
new day is dawning. 


t) 
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The DECORATIVE PLANT Corp. 


is pleased to announce that 


CLAUDE ADAMS 


is now associated with the Firm 





























Here is one of the most versatile 
fixtures of our line. 


Lucite or Plexiglas Table 


Attractive and sturdy, suitable for a 
wide variety of merchandise. Made of 
highly polished 34” x 54” square rods. 





No. 744-12, 12” high, with 15” x 22” 
glass top $16.50 ea. 





{sk for circular D-4, showing our 
entire line. 





We are also prepared to manufacture 
special Lucite displays to order. Send 
sketch and state quantity. 






Jobbers’ inquiries invited. 


TRANSPLASTICS 
FABRICATING CO. 


295 HUNTINGTON AVENUE 
BOSTON 15, MASS. 


















BALLOU’S 


CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


will help solve your decorative prob- 
lems. Beautiful effects can be ob- 
tained by applying the Beads and 
Diamond Dust over colors as they 
‘| reflect the color they cover and add 
sparkling beauty to same. 











Glass Tinsels can be supplied in the 
following colors: SILVER, GOLD, 
RED, BLUE, GREEN and BLACK. 


- 
Write for Samples 


Edward C. Ballou Co. 


Tinsel Dept. No. 6 
6 VARICK ST., NEW YORK 13, N.Y. 
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—Swashbuckling pirates, zoot-suiters, Oriental dancers, matadors and a dozen other characters 
were on hand at the Mardi Gras costume dance and buffet supper held by the New Orleans 
Display Club to round out the festival season in that city. The party was given the night of 
February 25, at the New Orleans Athletic Club ballroom— 


New "Kid" Mannequins 


Are Flexible 


Manne 


Is an 


Equipment Cor 


For the first time flexible kiddie 
quins are available to the trade, it 
nounced by the Display 
poration, New York City. The new 





figures 








—''It's a fine how-de-do when | have to use my own shirt to finish dressing a mannequin! —- 


are on display at the firm’s showrooms at 
147 West 37th street. The line comprises 
10 different mannequins taking in all ag 
groups, shown in natural play positions and 
activities. The sculptured, natural — faces 
and wigs, and expressive hands permit hith- 
erto impossible effects, it 1s said 
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Display Visibility 


By ROBERT LATIMER 
St. Louis 


kKCAUSE uninterrupted display visi- 
B ility through the front of the store is 
absolute “must” in sporting goods 
merchandising, Harold Siebens, president of 
the American Sporting Goods Company, St. 
Louis, has “built an air conditioning sys- 
iround it.” 


tem 

The store recently put finishing touches 
a 40-ton Westinghouse air conditioning 

system which involves among other things 


unit in the mixing chamber 
removes all dust and dirt from the 
‘ir passing through. This is expected to 
save upwards of $5,000 per year in mark- 


, “precipitron” 


whicl 


owns on soiled merchandise alone. 


the most unusual features, how- 


ver, is use of the air conditioning system 


One ot 


winter and summer to keep the big plate 


vlass front of the = store absolutely tree 
moisture or dust concentration. Built 
tirely without posts or frames, and in- 


a clear plate door minus hardware, 
e entire front is one huge display window, 
ugh which merchandise 


appears on 


tandard display fixtures. Thus maintaining 
ts clarity is of vital importance. 


Phe St. Louts air conditioning firm which 


the installation solved the problem 
1 by 10-inch duct hidden in the 
vork over the window interior en- 
icross the store front. In winter this 


1 


fed exclusively warm, recirculated 


ich is first passed through a “boost- 
the 
This is concealed, like 
the The 
slit opening along the entire length 


ises atmospheric pres- 


which ra 
40) per cent. 


behind the facing of wall. 


duet thus forces a stream of warmed 
own the window to the floor, removing 
winter at tempera- 


condensation in any 


and in summer flowing torcefully 
to blow away dust settling on the 
The same air, when cooled in sum- 


ilso helps to alleviate the heat caused 
row of direct spotlights 
a powerful concentration of light 
lately behind the glass. 


incandescent 
rOVICING 

same air is also blown down over 
ndow exterior by a duct outlet imme- 
the entering 


ceted by a= stream of 


over door. customers 
; warmth in 
and by cool currents in the summer 
ive extra practical value in that they 
ack flies and other insects attempting 
the 


mito 


enter store, and dust from 


the 


prevent 


otherwise dustless atmos- 


Students Pick Themes 
For Meis' Displays 

| elp secure the interest and patronage 
students, Meis Brothers, 
Haute, Ind., enlisted the help of com- 
trom the junior and senior classes 
local high schools to select display 
and merchandise for a recent promo- 


school 


| 
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Greetings! 


HOUSTON 
DISPLAY CONFERENCE 











$1.70 PER RUNNING YARD 


GENUINE 


FISH NET 


72" WIDE 


Chartreuse, Light Blue, 
Yellow, Orange, Pink, 
Red, Black, Natural 
White, (2" mesh). 





NATURAL CORK FLOATS—21,2" DIA. $9.50 PER 100 





Plastex 
Raffia Flagstone 


A brand new multi-colored stone pat- 
tern outlined with genuine raffia. 
Grass Green 
Chartreuse 
Yellow 
Pink 
Natural 


ROLLS 36" x 24 FEET $18.00 


HAND-MADE THROUGHOUT 
FOR THE BETTER STORE 





NATIONAL DISTRIBUTORS — PLASTEX HAND-MADE VENEERS 


If Your Local Jobber Does Not Carry Our Line 
Wire or Mail Your Order To Us 





4105 TAYLOR AVE. 





W. C. HURLOCK 


DREXEL HILL, PA. 











tion. The committees helped select the ap- 
parel as well, and the displays were installed 
according to the way the students wished to 
them. Votes by 


the winning display, for which $50 was paid; 


sec the public determined 
smaller prizes were awarded the others. 
Modern Artists’ Work 
Available For Display 

\ group of 27 well-known modern artists 
has been formed in New York City, with the 
objective of making the ability of the indi- 
for display, the 
packaging, advertising, and related 
Details handled by 
Lion, head of the modern art di- 
Troeger-Phillips, Inc., 67 West 


viduals available retail 
stage, 


being 


subjects. 

Stephan C. 
vision of 
44th street. 


are 


Father's Day Brochure 
Issued By Timely 

An eight-page brochure has been released 
by Timely Service, 453 Broome street, New 
York City 13, describing numerous Father's 
Day posters, streamers, and related material. 
Copies will be sent on request. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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TRIM BATHING-SUITS 


HERTIE 


No. 122 
28” High 
Self Standing 
a 


Papier-Mache 


$4.75 ea. 





Unbreakable 


$6.00 ea. 


Place Your Or- 
der Now With 
Delivery Date. 


FOR DISPLAY OF 
OF 


e BRASSIERES 
e CORSETS 


e BLOUSES 
e SWEATERS 
eCOATS ~~ eGIRDLES 
eDRESSES~ e SUITS 

@ CHILDREN-WEAR 


IT’S 


RELIEF DISPLAY FORMS 


PRESENTED IN NEW 


a WME 2 


E AL 
UNBREAKABLE DISPLAY winté 





It neither breaks nor chips 
It is light and takes pins 


Try it and you will say: 


For outstanding relief-form display 
It’s Hertie in unbreakable Rub-mache. 


20 Different styles to suit every taste and 
purpose 


Deliveries within two weeks or sooner. 


Whether You Buy Directly or 
Through Your Favorite Jobber 


Be sure you purchase a product of the Creators 
of Relief-Display-Forms 


HERTIE INC. 


ORIGINATORS AND MANUFACTURERS OF 
RELIEF-DISPLAY-FORMS 


345 West Broadway New York, N. Y. 


WoOrth 4-8683 








RUB-MACHE 


National Displays 
Is New Firm 

Paul R. Ganoung has organized a com- 
pany at Olean, N. Y., under the name of 
National Displays; the location is in the 
Palace building. The firm will handle a 
complete line of display fixtures, and will 
operate a window display service for the 
entire southwestern New York — area. 
Ganoung was in the theatrical display and 
commercial sign business for the past 16 
years. 


Taffel Designs Ribbon 
For Stork Displays 

Designed to be used for packages and 
decoratives in “stork” displays. Taffel 
Brothers, Inc., 95 Madison avenue, New 
York City 16, has produced a foil ribbon 
embossed with a smart and appropriate 
motif under the name of “Babyland It is 
furnished in red, silver, pink and blue, and 


samples are available on request. 


DeWeese Firm to Handle 
Natural Florida Products 

Jack DeWeese, who sold his display fix- 
ture business in Pittsburgh recently, has re- 
entered the field with a new firm known 
as Tropical Creations, at Kendall, Fla., near 
Miami. Associated with him is) Glenn 
Zimmerman, known to the trade for 30 years 
as “Zimie,”’ who has been engaged in creat- 
ing unusual display ideas in Chicago and 
Shreveport, La., for some time. 

DeWeese explains that the processing of 
tropical leaves, blossoms, foliage, sea-fans, 
shells, and the like will be done at the 
plant in Kendall; the products will have a 


new finish to be called “Miami Sunset,” 


dg 


son ith ttt hcl ell ls ela 


pa, 


a “. ebb Lats L. bal 


These "before and after" pictures of the plastic plant of L. A. Darling Company at Coldwater, 
Michigan, show the first steps of the expansion program announced last fall. 
job been completed on this plant when another large wing was started at the rear. 
son, the main plant of Darling, a new tool room plant will be started this month. 
tion at the Foundry Division in Coldwater is finished, and now another wing and complete new 
built— 


which is a blending of rich colors, and they 


pastels. 


Ray Hecht Joins 


Father's Business 
Raymond J. 
generation of Hechts to enter the Hecht 





Fixture Company, 212 South Franklin street, 
Chicago 6, has joined his father in the 54- 
vear-old_ firm. 
of Chicago prior to his entrance into the 





offices will 


also be available in sand, white. and 











Hecht, Jr., first of the third 








A 























—Raymond J. Hecht, Jr.— 





He attended the University 


army, where he spent more than three years <j 


the Pacific theatre. 


Hardly had the 
At Bron- 
The new addi- 
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lite, and [Continued from page 60] 
tific approach to the subject of ‘The Psy- 
chol of Seeing, with many illustrations 
sim to those found in my book. Then, 
00, vould show how people read maga- 
he third zines elect greeting, cards, and buy mer- 
e Heck chan ise of certain kinds.’ 
more about Dr. Brandt, see the book 
review on “The Psychology of Seeing” in 
this sue.) 
Because Dr. Brandt is the only man in the 
feld ever to reduce visual research to a 
ientitic method by which the behavior of 
store trafic could be observed, it was agreed 
to turn over half of the program to him. 
he other half of the program is now 1n 


preparation. In view of the fact that the 


ispl directors ho atte ded the fi “st . 2 28 
| Te ee ee | - Here is another MAHARAM original! 


Visu Merchandising Council stated that : 
| , of : 2 bric t -d crepe paper . ith the rich 
' subiec : , ’ A novel fabrication... heavily quilted crepe paper . .. wit 

sini allies ashion would he Ip them appearance of fabric. Excellent medium for smart, effective backgrounds 
most in their work, O’Clare 1s planning an in your window displays, interiors and show cases. 

our on that subject; representatives of the ‘ 10” Wide. Variety of attractive colors: Light Blue, Chartreuse, Nile 

: ee : . Gr > te d ‘Tice Beauty, Yellow, Orange, Gold, Tan, Dark 
fashion magazines will appear in the ireen, Pink, Red, American Beauty ello inge 10] 
é : j : Brown and White. 

ow and new tashions will be shown _ Be the first to show this NEW product in your territory. 
odels \ group ot New York display Illustration one-third actual design 


irectors will design a visual) promotion 


“The House of Service’ 


ramatizing the fashion picture for fall. As 

their composite design unfolds, part by 

int, visually, on the stage, they will ac- 

1. The purpose of a visual promo- 

' tion. 2. Lighting. 3. Color. 4. New con- NEW YORK LOS ANGELES 
struction techniques and new materials. 130 West 46th St. } eet: he ee 
It was agreed that this type of presenta- 
should cover a wide field of method 











in street nthe shortest possible time. It should be 
the a ntertaining and should have publicity sig- 
niversit) nificance. The New York display directors 
into th now working on the details of this pre- 
ee years sentation with O’Clare and in the May 
ssue of DISPLAY WORLD there will be 

— progress report to date on the “Second } 


\nnual Visual Merchandising Council.” 


? 
Pope Takes Over TW 
At Davison-Paxon \ | | | | ad 
The display department of Davison-Pax \ an 
m Company, Atlanta, is now under the di- i \ , 
rection of Dudley B. Pope, who recently 
vas discharged with the rank of captain ts 


irom the Amphibious Engineers division. aa 








He replaces Kenneth Duncan, resigned, who ———————— 


snow in charge of display at Kaufmann’s a 
lepartment Stores, Pittsburgh. IA > 
Pope, a graduate of Pratt Institute, was ME Lio BOARDS 


lormerly with R. H. Macy & Co., New York / | | 


City, and just prior to the war was assistant 


R 6 

' ~ 

splay manager for L. Bamberger & Co., | é a 
=~ NAT MAI 


Santa Barbara Contest 
Wen By Jack Rose 


In a local display contest held in con- | Ceenuine Foil Lined Cardboards 


nection with Santa Barbara’s “California 











Fest of Fashions,” first prize was won by | Available now in moderate quantities, 14. ply 26x44’’. 
€ Jack Rose shop, followed by I. Magnin | ‘c é 
«Co. and J. C. Penney Company, in that | Order from your “Nat-Mat” dealer today! 








iis dhs he is | NATIONAL CARD, MAT & BOARD Co. 


Jews iry Displayers | MANUFACTURERS 
+ Bron- ‘ e at 42 Pearl street, Buffalo, has | 4318-36 CARROLL AVS... CHICAGO 24, § Bi Re 


w addi- = iken by Nicholas Tomasello, Edward 
te new “i and Frank D. Allesandro for the | ALLIED MILLS — LOS ANGELES, CALIF. — PETERBORO, ONT., CAN. 


icture of jewelry display fixtures. 


dwater, 
ad the 




















IN YOUR DISPLAYS 





COLO-CAL 


COLORED CRYSTALS 


Pebble to Fine (sand) sizes 
“SHIMMERY SNO” 
and “CHUNKS” 
KRAK-GLASS 


In Colors and Crystal 


“ICE ROCK” 





COLO-MICA 


More Than a Dozen Colors and White— 


For Borders, Floors, Flocking, etc. 


ceedingly Good Coverage. 


All Our 


Contact Your Jobber or Direct 


Items 





VERMINPROOF. 


are FIREPROOF 


Ex- 


and 


Malros Company 


509-11 





HUDSON ST. 





NEW YORK 


14 








BROAD SATIN STRIPE 


FOIL PAPERS 


26" x 50 ft. 


*3.95 


Per Roll 





ALL COLORS 


°4.75 


Per Roll, 12 Yards 


SEAMLESS 85” WIDE 








“ART 





COLORED TISSUE 


*3.50 


Per Ream 


480 Sheets 20x30" 





\ PAPERS” 


43 W. 56th St., New York 19, N. Y. 
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MACY'S STAR ATTRACTIONS 
[Continued from page 41] 


house was furnished with miniature equip- 
ment, rugs, draperies, lamps, silver, dishes, 


lighting fixtures, plumbing, refrigerator, 
stove and cooking utensils. The model 
even included three tiny figures—a man, 
woman and child — occupying the living 


woman seated on the couch, the 
man reading a paper, and the child playing 
floor. 


room, the 
with toys on the 
On opposite corners of the lawn were 
placed two large books containing a dozen 
architects’ blue-prints of house floor plans, 
and scaled 14 inch to 1 foot. 


In the “New Freedom” rooms on the same 
floor one found the old standbys and period 
furniture placed in new settings. The idea was 
that the have to. style 
her furnishings according to the period of 
“New 


materials, drapes, 


housewife does not 


her furniture, she has a Freedom” in 


the use otf new concep 


tions in upholstery materials, etc. 
Next 


Or rooms 


“Modernmates,” a_ series 
modern style, all 
The latest 
addition to these is the “Three-Way-room” 


came the 
executed in the 
Macy conceived and Macy built. 


one large floor area divided into three sec- 


tions. An elongated “S” partition (really 
cupboard which comes to a point at 
width of 4 feet 
at the other) is placed at waist level. Built 
across the this partition 

floor three parts, 


furnished as a sitting room, a library, and 


a bie 


one end and expands to a 


diagonally room, 


divides the area into 


a game or dining room. 
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Continuing our review of the room ex. 
hibits at Macy’s, mention must be made oj 


the “Plan-a-Home Row.” 
In this section one finds 20 individual 
display units. Each unit is named accord. 


ing to the bed coverings, curtains, and sty) 
oft furniture displayed. As an example, 4 
bed is covered with a white tufted sprea 
with ruffles made of chintz. The chintz pat- 
tern is green-and-white striped, in a. stick 
candy pattern; matching curtains of marquis. 
ette with chintz ruffles are hung at. th 
window. This particular exhibit is 
the “Candy Ensemble” room. 


hame 


Other bedroom exhibits are named “Nor 
“Sharkskin,” 
“Nosegay.” Then 
named “Cuisine in the Country.” A 
named 

drawing 


“Coquette,” an 
setting 
studi 
Flemington-to-the 
calle 


mandy,” 
there is another 
ensemble 1S ” 
while a room. 1s 
Sanctum.” 


Fore,” 
“Sunny 

And now, before ringing down the curtat 
on “Macy's Star Attractions,” a 
should be 


short ex- 


planation given about how and 


why a star instead of an apostrophe is in the 
store's name in all of all Macy's advertising 


Rowland H. Macy, the store's founder 
was a retired sea captain. He took as his 
emblem one of the stars which had always 


guided him in his many vovages. 


Macy’s star is everywhere evident in th 


store’s displays. First, one sees it outline 


in different colors on a white wall back 
ground or the star is painted on interior 
backgrounds. Macy's star attractions ar 


which = ar 
about the 


displays; they are the beacons 


ever guiding one’s way store. 
























—Left to right, Mrs. Anna Udin, buyer of books at The Higbee Company, Cleveland; Bob 
Hope, Jerry Colonna, Jack Burnett, Tony Romano, and J. C. Nichols, Higbee's display director. 
Hope and his troupe spent a day described by Nichols as "exciting" at the store recently 


in connection with a promotion on Colonna's book, "Who Threw that Coconut?"— 
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CHICAGO DISPLAY SCENE 


[Continued from page 49] 


packages the shopper saw attached to 


were actually nail polish bottles. The 
in the center read: “See McCall's 
Light wardrobes tor your Pan-Amer- 


lippet ‘| rip Oa Our Aisle o Fashion 
* A potted palm and the ‘Cloud-like 
n on 2 light blue background com- 


1 pleasing p-cture. 

; Cooper, display director at Mandel’s, 

ed a striking picture basing his theme 

new spring fashion silhouette. Every- 

in the window was. silhouetied—the 

brac, the potted plants, the statuettes, 
out, as did the one coat shown 


center. A modern stylized show- 
stood in bold reliet through = strong 
° on the background. The card 
ting matched the pattern on the cabi- 
read: “Your New Spring Silhouette 
rounded—jfeminine—tfeaturing Mid- 


Vaist Line, full push-up Bloomer-Girl 
tel Sanfra Tello, display manager of 


(ver Shoes, is a newcomer in the dis- 


was formerly a landscape and 
painter. He achieved a “depart- 
re look” to one t his first spring 
s by using a pair of waltzers made 
asbestos to tie-in with: “Waltzing 


’§ a Cloud Into Spring With Walk 


\ large satin-covered trame teatured 


message: “Tales from the Vienna Woods 


Johann Strauss.” The background was 
voile pleated and the display of mer- 
also followed more of the “loose” 


partment store pattern 


DISPLAY HERE AND THERE 


[Continued from page 62] 


bv a single small column and with 


ing on the floor. These lisplavs 
lack, green, gunmetal and brilliant 
ereen effectively. 
lower left is a display by Frank 
e, Maison Blanche Company, New 
ns, featuring Currier & Ives. scarfs 
plaster forms were used on which 
pe the merchandise, while tall plaster 
with simple capitals had morning 
twined around them and served as 
yund 
Celanese Corporation ot \merica 
el “Two Ocean” prints in its New 
City showrooms with the = spiralled 
shown in the second photograph 
bottom of page 62 
he final display pictured, Guy Malloy 
man-Marecus Company, Dallas, em 
two: lonic columns to support glass 
m which were displayed accessories 





We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
Sources for all types of display mate- 
rial and equipment from air brushes 


zebras (stuffed), or for general con- 


Sultation on display problems. No 
arge is made for this service, of 
urse, 
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UNITED WALLPAPER INC. 
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Glowers and Foliage 


FOR FALL: 


We offer true to nature Foliages, Berry and Fruit sprays, Leaf and Grass plants 
—Natural Prepared (dyed and painted) Foliage and Grasses made into clever 
realistic looking Plants and arrangements 





FOR CHRISTMAS: 


OLTMANNS first introduced Fiber Pine Branches, trees and garlands made of 
spun Brush Fiber sprigs to the display trade. We have steadily improved our 
process and methods on this item, and offer a variety of sizes. Our newest ad- 
dition is CRISTALITE TARNISHPROOF TINSEL PINE made of brilliant silver 


metal needles. 


SEE US AT HOUSTON 
BOOTH 33A 


OLTMANING cuaga 2. weer. 

























We Have Nylon---Any Color 


Also Black and White 
CURLY SHREDDED NYLON 


Some of the Best Department Stores are Now Using it. 
Shimmery, Glassy Effect—High Luster— 
Easy to Handle. 


s 
Sold in 5 lb. Cartons $3.85 per carton 
WRITE FOR SAMPLE OF COLOR DESIRED. 


























DISPLAY MANUFACTURERS MART, inc. 
“Euerything for Display” 

















PRESENTS ... 


QUALITY 
DISPLAY 
FIXTURES 















No. K140—TRIPLE SHELF DISPLAYER 


glass shelves 10” diameter, on a_ pickle 

















ne stand 4 high Sase 1s 334” x 834” 


HAND-RUB DISPLAY FIXTURES 


Smartly conceived of wood and glass, hand 
fixtures present to the displayman 
t beautiful and effective medium of dis 
playing merchandise Every inch of the 


\ 1 surface moothly hand-rubbed t 
fine pickle-pine finish, and both the glass 
nd the wood edges are beveled. Each piece 
represents true value in its price range 





No. K141—-TRIPLE SHELF DISPLAYER 


iss shelves diameter, on a. pickle 


ne stand high 


TRENTON DISPLAYS 


FRONT & WARREN ST. 
TRENTON, N. J. 
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Pearl Essence and Display 


By WILLIAM E. DECKER 


APRIL, 1946 





Decker Laboratories, Inc., Malden, Mass. 


HAT energetic rosary maker, Jaquin, 
who during the latter part of the 17th 
century scraped the scales from 40,000 
little silvery fish to obtain two pounds of 
pearl essence, must certainly have been the 
forerunner of a hardy line of displaymen. 
This example of expenditure of effort, time 
and money on the part of M. Jaquin in order 
to obtain a precise decorative effect could 
be duplicated almost any day by canvassing 
the workshops of modern display directors. 
The increase in the number and variety of 
materials that has occurred during the last 
20 years makes it almost imperative for a 
display department to take advantage of the 
services of a chemist or engineer to make 
available information regarding such ma- 
terials and the necessary technical knowl- 
edge to make use of them. 
It is proposed here to assemble some facts 
regarding pearl essence and its synthetic 


TRADE PERSONALITIES jo. 3s 


homologues that have developed as a result 
of the fish scraping venture referred to jn 
the opening paragraph. Jaquin had _ noticed 
the silvery sheen of the scales on a small 
fish (Alburnus lucidus) in the streams of 
He wished to duplicate the effect 
So with true displayman in- 


France. 
on his beads. 
stinct he set about scraping the scales trom 
these little fish and collecting them in a pan. 
By agitating in water and numerous decan- 
tations of the supernatant liquid he collected 
a slimy, pearly paste. This he applied to 
the surface of his beads and so originated 
the imitation pearl business, headquarters 
for which remained in Paris 150 vears. Oj 
course the technique was improved—pre- 
servatives added and the essence dispersed 
in water resistant lacquers, but the source 
still remained the small fish. 

With the outbreak of the first world war 

[Continued on page 107] 


by Tony Brinker 








ASSO 15 ONE OF THE PIONEERS 
IN THE MANNEQUIN FIELD. FOLLOW- 
ING HIS ASSOCIATION WITH SIEGEL, 
OF PARIS, HE CAME TO NEW YORK 
city AND BEGAN TO MAKE 
MILLINERY HEADS in Licu 
OF THE WOODEN STANDS USED 
AT THAT TIME. THEY WERE RE- 
CEIVED SKEPTICALLY BY THE MiLLI- 
NERY FIELD AND IT WAS ONLY 
AFTER LONG, HARD WORK THAT 
MA640 GRAOUALLY “PUT THEM 
OVER“ HE FOLLOWED UP WITH 
LADIES’ AND CHILDRENS MANNE- 
QUINS AND 1S TODAY ONE OF THE 
INDUSTRY'S WELL —KNOWN 
FIGURES. 


HEAD OF 


DISPLAY MANNEQUIN ,INC., 


NEW YORK CiTy 





Massos HOBBY 15 EXPERIMENTING 

IN PLASTIC COMPOSITION. HE 15 
AN INVETERATE FISHERMAN 
AND MOTOR- BOATER. HIS FAMILY 
CONSISTS OF HIS WIFE AND Two 
CHARMING DAUGHTERS, TO WHOM 
HE 1S DEVOTED. 
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DISPLAY AT SIMPSON'S 
47] 


[Continued from page 


pl the hard way. He started with the 
( any back in 1914 and for some forgot 
ter reason he had to put in his first display 


w without help ,and with no experi- 
When one stgps to realize that Simp- 
shopping 


society's favorite 


well imagine 


is one of 
s, you may 
t! window 


for the first time, trying to 
re imported French wax mannequins | 
al vith display stands made from packing 


wrapped in crepe paper. 


first pay envelope contained just $1.50 


k, and he had to walk five miles to and 
work every day and carry his lunch. 
His first raise was 50 cents a week. Hosk- 


ivs he wouldn't give up his experience 
e world, and neither would he take the 
world to go through it again. At any rate, 


1e continued on as displayman until he left 


iverseas during the first World War 
On his return in 1919 he was sent to the 
company's Toronto store, where he stayed 
11 November, 1919, when they returned 
him to Montreal as director of display; he 
has been there ever since. Incidentally, he 
is the only English display director in the 
laree department stores ot Montreal. Dur- 


e last war his patriotic displays were 


among the best in the Dominion of Canada. 
Hosking believes in a minimum of man- 
us per window, and no amount of 


ision can make him crowd a display; 


sales records made directly from his win- 
have long since convinced the com- 
that he is right. 
mail is literally swamped with re- 
to sell or donate his window props 
for one cause or another. While the writer 


office he carefully 
golden 
a mother 
nly son overseas came with her daugh- 

the the shock of her 
had upset her so much that the daugh- 
as trying interested in life 
this little 
snow in one 
the spell 


a Hosking’s 
little 
! that recently 


was 
and he 
who had lost 


cking a deer, ex- 


store: son's 


to get her 
The 


standing in 


mother saw 
the 
and 


more. 
deer 


RO ell 


windows, smiled, was 
the little 


had cheered 


so Hosking sending 


» the mother 


was 
because it 


He is 
tarted to progress, 
facturers get into their stride 
ings out of their factories 

dream about 


of the opinion that display has onl) 
and that as soon as 
we will 
coming 
we only dared before 
ir. 

television is just around the 
as it hits Montreal he 
the first place 
Simpson’s ; 90 per 


( mercial 
and 
vinced 


as soon 
that 
hind it will be 


you will 
cent 
and 
that 


a schedule 


for 
windows promotions, 
ion is a natural the 
nes its windows with such 


follow 
for 


1° 
1s 


store 


So there you have it. Display at Simp- 
a serious thing, and it is one depart- 
to which the management gives deep 
t; it is sold on display as a definite 
lorce. 
li Simpson’s the display department 
tely comes first whenever a promotion 
ned, 


his feeling in | 
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PAPIER MACHE DECORATIONS 


No. 540 — Seagu! 
each $1.75—dc 

No. 541 — Seag | 
eacn $2.25—d. Z. 

No. 546 — Swallc 
doz. $15.00. 









DIS PLAY 


XO) UG By co 


WHEN 


Ww 





SUMMER 


WINDOW 
and 
INTERIOR 
DISPLAYS 

eDeep bas-relief 
e@Chalk white finish 
eVery light in weight 
@ Unbreakable 

e@Easy shipping 


IMMEDIATE 
DELIVERY 


20 wide. Price No. 542 — Small Anchor, 20" high. Pri $2.25 
. $19.00. —doz. $25.00. 
30"' wide Price: No. 543 — Large Anchor, 30" high. Price each $3.50 
$25.00. —doz. $37.50. 
12’ wide. Price: No. 544 — Small life preserver. Completely assembled 
with white cord and canvas stripes—!8'' diamet 
Price: each $3.50—doz. $37.50. 
No. 545 — Large life preserver. Completely as 
sembled with white cord and canvas stripe 
—24'' diam. Price: each $4.75—doz. $50.00. 


eR 


612 WEST LAKE ST., CHICAGO 6, | 





moe 5 


IN CHICAGO VISIT OUR SHOWROOMS —IT PAYS 
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SUN-SHADES 








AVAIL YOURSELF OF THIS UNIQUE SUN-PROTECTION FOR 
YOUR DISPLAY MERCHANDISE. 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR AVE. 





is 





WRITE FOR OUR BOOKLET E 





You can get fast 


IRVINGTON II, 


the time to buy 
them. 


delivery. 


You may have 
them installed. 


N. J. 
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Henry’s 


PLASTIC HANGERS 
for DISPLAY 


“We make the better Hanger 
For the better Merchant” 


12" Size 
“KIDDIE HANGER" 








14!/," Size 
“JUNIOR HANGER 


THE BEST 
HANGERS 
MADE 17" Size 

“LADIES HANGER” 


A Hanger of Superior Quality 


“THE HANGER KING” * Pioneer of Plastic Hangers 


HENRY HANGER CO. of AMERICA 





450 Seventh Ave. N. Y.1, Dept. DW . 
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Larger Quarters 


For Zaria 

In order to cope with greatly 
business, an entire building at 404 Sixth 
avenue has been taken over by Zaria, New 
York City display firm. The company was 
formerly located at 461 Sixth avenue. Franz 
Gobbi, head of Zaria, was formerly display 
director for De Pinna’s. 


increasing 


Sauter Resigns Altman 
Interior Display Post 
Frank Sauter, 


who rejoined B. Altman & 





Co., New York City, as interior display 
manager following his return from the 
armed forces, has announced his resignation 
in order to enter a different field. His suc- 
cessor has not yet been named. 
Comorat Returns 
From Navy 

Tony Comorat is again handling display 
for Jonas Shoppes in Richmond, Norfolk, 
Newport News and Portsmouth, Va., fol- 


His head- 


lowing his release by the 
Richmond. 


navy. 
quarters are in 


APRIL, 


1946 











QUEEN for a DAY 
and MANY MORE 


You can keep the Regal appearance of 
your MANIKIN QUEENS by taking advan- 
tage of our expert manikin maintenance 
service— 


. Complete manikin reconditioning:— re- 
gardless of the degree of breakage we can 
restore like new your old manikins and 
refinish with fresh skin-tone enamels and 
modern face make-up and new wig. 


Wig conditioning:—clean and redress or 
recolor the old wig; replace with new 
modern style and color change. 
Restore your QUEENS’ original lustre 
and sparkle with REFRESH, our modern 
harmless liquid cleaner. Your favorite 
salesman should have it or order direct 
from us. 
We shall be proud to serve and help you 
accomplish your manikin ambitions. 
Plastic-Weld $1.50 4 Oz. 
Refresh—$1.25 Qt, 


Everett M. Bridge 


991 Main St. Buffalo 3, N. Y. 


WORLD’S MOST EXCLUSIVE MANIKIN 
SPECIALISTS 


— 


nN 


w~ 

















THE DISPLAY PARADE no. 


82 by Tony Brinker 





| ASSURE YOU THIS 

CONFERENCE IN HOUSTON 
WILL BE THE BIG EVENT OF 
THE YEAR IN DISPLAY | 





MMaLioy #As BEEN WITH THE 
NEIMAN~MARCUS CO, FOR 22 YEARS. 
¥#E 1S MARRIED TO HIS FIRST 
ASSISTANT, THELMA MALLOY, AND 
1s PRESIOENT OF THE SOUTH- 
ERN DISPLAY ASSOCIATION 
AND THE DRIVING FORCE BEHIND 
THE CONFERENCE TO BE HELD 

IN HOUSTON IN APRIL. HE IS ONE 
OF DISPLAY’S BEST-LIKED 
PERSONALITIES 





nyypy 


DISPLAY DIRECTOR, 
NEIMAN- MARCUS CO. 
DALLAS, TEXAS 





J wane OF GAINSVILLE, TEXAS, HE 
GOT HIS START IN DISPLAY IN 

HIS HOME TOWN... LATER STUDIED 

DISPLAY IN CHICAGO AND BECAME DISPLAY 

MANAGER FOR GOTTLIEB/S, KENOSHA, 

WIS. RETURNING TO TEXAS, HE WAS IN 

CHARGE OF DISPLAY FOR A DALLAS 

FIRM FOR 10 YEARS, THEN JOINED NEIMAN-~ 

MARCUS AND HAS BEEN THERE EVER SINCE. 
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THE BOSTON STORE'S 
"FASHION COLONY" 


[Continued from page 43] 


problem children, a hallway  front- 
ing an elevator bank. The Boston Store 
it into a display aisle with set-in 
45 for sportswear, walled it with mir- 
ind found it an attractive bid to “step 
xround the corner” for other exciting things. 
In the department for Fashion Colony 
footwear there’s a little lesson in customer 


psychology. It seems that most people who 
hoes bring a friend or relative along 
ind they hitch their chairs around to an 


angle comfortable for conversation. Here 
[The Boston Store beat them to the draw, 
owing the walls so that a circular arrange- 
it of a majority of the seats could be 
made. Here also is an interesting use of 
beige walls, again in marbleized pattern, 


with black upholstered chairs. At the far 


mel 


end of the salon, against a background of | 


aqua blue, are rose and gray chairs in a 
tweedy homespun. And here again, as all 
through the Fashion Colony, lavish use was 
made of mirrors to erase the blemish of 
‘olumnar supports and uninteresting struc- 
tural necessities. 

Color isn’t expensive; it’s the way you use 
t that sets the pace, that makes each depart- 
ment a second invitation to stop and look 


and buy. Mirrors are available, and every 
piece you use multiplies its attraction by 
two. Wood is decorative, it has a_ rich- 


ness of quality never available in metals. 

olors, mirrors and wood make a _ three- 

point recipe for display excitement that see- 

ng is believing ... and you've an invita- 

tion to see it any day at The Boston Store 
Milwaukee. 





Oslo Display Teaches 
Relative Values 
\ series of window displays recently used 
Steen & Strom, the largest store in Oslo, 
Norway, was dedicated to the theme of 
rebuilding the ravaged country. One of the 
lisplavs showed the necessity of weighing 
the comparative values of merchandise when 


making purchases. To contrast two types of | 


goods, on one side of the display was a 


bottle of aquavit, the Norwegian liquor, 
vith its price of 15 kronen. On the other 
side of the window was a variety of articles 
ncluding milk, flour, potatoes, sugar and 
ther food stuffs, costing a total of 15 
rone! too. 


Herbert Adrian Joins 

Pennsylvania Store 

Formerly with Genung’s, Mt. Vernon, N. 
Herbert Adrian is now in charge of 

lisp] for the Bon Ton Department Store, 

Hazleton, Pa. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
tlal and equipment from air brushes 
to zebras (stuffed), or for general con- 
Sultation on display problems. No 
Charge is made for this service, of 
course, 


— 
Wee 
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Colored Granular Materials Gives Your 
Displays Color and Effect 


THEY ARE CREATIVE—COLORS FOR EVERY SEASON 


Wood Flakes, Kubes, Chips, colored Sand, Stones, Tinsels, Diamond Dust. Beads, 

Pearl Chips, Sea Shells, Fibre Glass, ete. Manufactured in all rich standard colors. Fits 

| most displays. Can be used in exterior and interior displays. Good around tree trunks. 

| pedestals, posts, odd spaces, etc. Most leading stores are using these Realistic Displays. 

Gives greater coverage. Easy to handle. No experience necessary. Anyone can sprinkle 
them around. 









































182P—Wood Kubes No. I—Flat Wood Flakes No. 6—Wood Chips 


| NATIONAL SAWDUST CO., Inc. 


Display Dept. 
165 NORTH 6th ST. SROOCRL IM £1, Ne Yi 


“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 


DISPLAYMAKERS 


DISPLAYS 


OF 


DISTINCTION 





533 HUDSON ST. NEW YORK CITY 14 














Meet the 


DISPLAYMATES 


Cutest Trio of Sales-Builders Ever Designed 











Eye-appealing attention getters, these cute 
and clever kids. Designed to attract and 
make your customers want to buy. In sets 
of three. Each complete 

with 8" circular glass ie $22.50 
Mail coupon for yours today. SET OF 3 
APPROX. a SE ittneuisssisniuntinensnmnaninaciemassionasnamensinenanubniot 


gail tage a ART R. COHEN COMPANY 
810 PENN AVE., PITTSBURGH, PENNA. 


8"GLASS Send | set DISPLAYMATES to us immediately. 
TRAY Check enclosed. [] Bill us for $22.50. 






















 é FIRM NAME 
t ADDRESS 


CITY 





















































LIGHTHOUSE 


Merchandise your colorful Summer 

accessories with this practical 

display unit finished 

in sparkling white bright red 
trim and display shelves 

papier mache rocks . . . sand and sea 

shells included .. . 46” high 

14” diameter at base 


Lots of 6 9.50 ea. $9.95 
(DOERR eee 


Second and Massie Sts., Portsmouth, Ohio 





*60” WIDTH RIGID 
DISPLAY NETTING 


ate delivery ot ce 


ise vellow white, spring 


blue, pink. 


60c per vard 


*w*ATLAS TWEED 
LEATHERETTE 


cherry, 
rreen, yellow, wine, 


geshell. $2.50 per roll 
Usual jobber discount. 


Ceun 


Ave., New York 16 
Randolph St. 


} lioht 
eC light 


by 25 ft. white, 
aT ee 
1¢ 


} 


Products Inc., 460 4th 
Branch 180 W. 


Chicago 
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ODA News Notes 


By ©. H. 


APRIL, 


1946 





FADEM 


Secretary 


LANS ior the first Ohio As- 
sociation’s Educational Conference and 
Exhibition are rapidly making progress. 

The dates, May 24-26, at the Carter hotel in 
Cleveland, fit in very aptly with the opening 
of Ohio’s Mid-American Exposition. 


Display 


This will be Ohio's first big display ex- 
hition and, if the manner in which exhib- 
itors are buying space can be used as a 


barometer, this state meeting will be a suc- 
cess. The success of this display meeting 
will give evidence to the display profession 
and the display industry of the part the 
Ohio Display Association is playing in this 
reconversion period. 

The educational program will be 
It is designed to give to the members of the 
ODA and other delegates an insight into the 
serious study of interior and window display 
merchandising principles and practices; to 
deal with the basic fundamentals of the 
many phases of display that will help to 
reveal new ideas as well as interesting and 
enlightening developments in the retail 
store field; to work for good tellowship and 
understanding of the common 
between employees, employers, 


superb. 


a better 
problems 


and manufacturers. 
We will have three display windows 
erected in the convention hall where indi- 


vidual competitive demonstrations will take 
place. Three demonstrations will take place 
at one time, with a 40-minute time limit for 
each contestant to install his display. You 
will see some of Ohio’s top ranking display 
men at with new and short- 
cuts to modern merchandise showings; 
will see speed specialists in showeard writ- 


work twists 


you 


you will see how mannequins are re- 
The will be full of 
constructive information that will 
influence help to the display 


ing; 
paired. three days 
display 
be an and 
profession 

This 
cally designed to give 
men covering Ohio the opportunity to serve 
their Ohio under root, 
with a min‘mum of traveling and expense. 

For the manufacturers, it will open a new 
field of contacts with individual small store 
can not afford the 
they can come to Cleveland at 


plan is also. specifi- 


manutacturers’ sales- 


state meeting 


customers, all one 


owners who services ot 
displaymen ; 
small traveling cost to buy decorations, fix- 
tures, mannequins, and other equipment. 

It will small store displaymen the 
chance to attend a display convention at 
small travel expense, with very little worry 
about train and hotel accommodations. 

The large ballroom and the entire mez- 
zanine floor have assigned for this 
meeting and exhibition. Nationally known 
speakers and manufacturers in the display 
field will help make up this first Ohio Dis- 
play Exhibition. 


give 


been 


DAYTON. Joe Vent, display director for 
the Rike-Kumler Company, reports that his 
store has made some very extensive remod- 
eling changes. The display windows have 
been changed to include many new features. 


windows; (2) new lighting: (3 
two-way speaker communication system t 
all windows and the display department: 
(4) air-conditioning; (5) background 
ment. 

All partitions usually dividing the wip- 
dows have been removed, making them muct 
larger and more flexible. Attractive dra- 
matic effects may be achieved. . F luores- 
cent and incandescent lighting have bee 
combined, fluorescent used on_ the 
floor, concealed in a five-inch trough to the 
rear of the windows; this 
act reflections and silhouettes the merchan- 
dise during the day. The two-way speaker 
system offers direct and constant contact 
with display people working in windows 
and also expedites customer window-call 
service. Air-conditioning in the windows js 
an innovation and helps employee morak 
and health. Window backgrounds made of 
plywood covered with burlap, treated wit! 
new twists in painting, lend themselves t 
an endless variety of effects for many special 


(1) 


open 


treat- 


being 


acts to counter- 


and seasonal changes. 

STEUBENVILLE. A. R. Guinn,’ display 
director at Reiner’s Department Store, has 
returned to take up his old duties as display 
manager. He recently leit 
Roebuck & Co., Tulsa. Virginia 
Westand, formerly of The Hub Department 
Store's display H 


and advertising 
Sears, 


department, is now at Th 
May & Leopold Company, handling adver 
tising and display. P. J. Westland, dis 
play director at The Hub, has plans in th 
making for throughout 
the entire store... . The Cooper-Kline Com 
pany modernized its entire first floot 
with new showcases and counters finished i1 
birdseye maple, fluorescent lighting through- 
out, and the addition of seven new depart- 
ments. 

YOUNGSTOWN. Morris L. Black, dis- 
play director for The Strouss-Hirshberg 
Company, and president of the Youngstown 
Display Guild, writes that this club 
at the Pick-Ohio hotel dining room ever! 
Tuesday and it is here that plans are formu- 
lated for the club's activities. Technicolor 
movies that were taken of their last Christ 
party were shown at the last meeting 

The monthly club meetings are held at the 
different stores of the members. McKelvey’s 
is the next meeting place. 

AKRON. Lloyd Jensvold, store planning 
and display director for the Seiberling Rub- 
ber Company, will have much to do at the 
ODA Educational and Exhibi- 
tion mentioned above. 

COLUMBUS. Maury L. Sultan, displa) 
director for The Union Company, is 0 
rounding up members, and is also booked 
to present some display ideas at the ODA 
meeting. 

CLEVELAND. The Cleveland 
Guild, under the direction of its president 
Frank Collins, is busy holding special meet 
ings developing plans that will help pM 
over the ODA Conference. 


extensive changes 


has 


meets 


Mas 


Conference 


Display 
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IMPROVISATION BN ES mE Se 
[Continued from page 87] NS Ns at oN &6 PATENT 33 


wie ty so difficult to achieve in times ot | saa aaa 4 LUXURIOUS DISPLAY COVERING 
When we lost the glass from our island | (epee tS Saas Genuine Patent Leather Finish 
windows, it was decided to board up the se ee : ’ : age i? 
acks, and to replacer only the front panes. 
In consequence, we had to find some means 

ng; (3 ff creating a background — without, of 

stem t uurse, the help of our old friend wall- 

irtiment oa We surmounted the difficulty by 

id treat- making a framework of the sides, wings, | 


ick panel, from odd pieces of wood; 


he win- oevering this with sacking—seamed _ to- 
‘m mucl vet! by our furnishing factory — and 
ve dra- painting the whole with plaster of Paris. | 
Fluores he result was a solid-looking, modern | § teat pees > PLAIN $7.50 per roll 
ve beer indow-setting that lends itself admirably ok Se ON BOSSED DESIGNS $8.95 per roll 
on 1¢ eatchinog surface = . te q . . 

mp : oa ae ee See > Seen AVAILABLE AT PRESENT IN BLACK ONLY. 
counter A Ne SO f EXCELLENT FOR COVERING BACK GROUNDS, 

Another use for plaster of Faris came to “ SME PANELS, PLATFORMS, FLOORS AND CASES. 

wishin <4 nind as the result of a trick learned during N\(/7 ej . MERE DL IABLE ; STURDY _ WASHABLE 
speake some experience of stage design. We - pis te. 7 rN —" : 
contact tacked sacking on to a batten in the form of 
vindows tains and pelmets, painted them with 
dow-call laster of Paris—which set in rich, sculp- 
ndows 1s tured folds—and aiter distempering in a 

moral stel shade, stencilled conventional designs 

made oi nd fringes on them. These were admirable 


ted wit ivering up large blitzed areas, and for 


elves t our furniture displays. It was sur- 


Vv special a ‘bis EE PO AAT PD - ¥ * - a : , ‘ 4 
> num er of customers who want / A et DISPLAY MANUFACTURERS MART, INC. 








them: 

, displa On the purely decorative side, ideas came a J “Everything for Display” . 
ore, has Brick and fast. We used surplus white | SMG 34 WEST 35th STREET NEW YORK I, N. Y. 
s displa 1 ring, 36 inches wide—at a cost of ats eT ae an r > ; . r , aie ~ . 
ntly leit bout 3 pence per vard for graceful, 

Virginia thed curtain effects; and when soiled, | 
partment e material over a row of bowls of | 

at Th ntrasting dyes, allowing the colors to run 
g adver t ch other. The result was rich and 
and, dis ental 
is in th Scraps of paper and fabric in bright colors 
roughout led endless possibilities, and none, S 
ine Con r small, was ever thrown away. As- Ciule ?" ‘ 

rst floo1 mbled in vivid contrasts, these made floral he — PR | C e TT] C K & T S$ 
nished 11 sliaue <liccts: ax Medwesitaaiek utils tae) ss se 

through: kground panels. Carrying the idea a | G) £ d ‘ p 

depart: irther, we then produced a frieze of or very iAplay wiyrose 


round the whole of the interior, 


ack, dis- ling this with pleated bandaging to 

lirshberg iten the outline. Above this we placed 

ingstow! vavy-edged pelmet made from al of Now! More than were Bai need 

ab meets ird covered with “drape.” This was so price tickets with ‘‘buy’’ appeal. 

ym ever iwcesstul that we now redecorate for each ee P > 

e formu- ison, changing the color of the pelmet s : ws With your Store Name 
chnicolor nd substituting a suitable design under- pert. ’ . 

t Christ it] ee Ge bo and any ass’t of prices 
meeting For instance, at Christmas, the flowers PER 100_ imprinted. 

‘Id at the gave place to cut-out gift boxes in bright 

>Kelvey s lors, tied with ribbons of metallic paper, 


ole spattered by stars under scarlet SEND FOR OUR COMPLETE CATALOG 


planning mets. The plaster curtains were re- \ 
ing Rub- ‘intel with red stars and fringe. \ 
lo at th e pillars—there are 40 of them—were 











I xhibi- tessed with broad red bands of “drape,” JOBBERS’ INQUIRIES 
tom which was suspended a candle-and- ; . a 
displa star coration Pree from old showcards eth 227 S. Fifth Street, Phila. 6, Pa. 
is out nl tubes from the silk department, painted 
 booke lite Thirty full-sized Christmas trees. ——_ ——_____ — — 
he ODA J “orsted—in “the absence of tinsel and | for Exclusive PROPS, SCREENS, FIGURES, | ORIGINAL EARLY COSTUMES 
“lass haubles—with shoe boxes covered and PLATFORMS, ART WORKS, etc. 18th and pg gy Be 4 ene Skirts 
Displa ' match the wall decoration, were set from % to % off ORIGINAL PRICE Bustled, Leg O’Mutton Sleeved, 


-aewent uu he store. Incidentally, these trees . ; 
preside! Bi vere all sold on Christmas. eve, canceling | Stillman ART DISPLAY excuance prmneayleg oregy 


ial meet- 354 W. 42nd St. N.Y.C. 18 10 page circular and photos on request. 


help put also COMPLETE INSTALLATION SERVICE KATHERINE BURR FLEMING 


[Continued on page 113] | 3129 Whitney Ave. Mt. Carmel, Conn. 


st as a display medium. A special 
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SPORTSWEAR FORM 


All 


Enamel 
« 


Muscular 
Type 


No. N558 


+] a 


Each 


QUENSELL DISPLAYS, Inc, 


71-23 Austin Street, Forest Hills, N. Y. 
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AT LAST! 
Rubber Cement 


$2.75 gallon 
85c quart 


55c pint 
35c 2 pint 


Mat Showcard Colors 


35c 1% pint 65c pint 
$1.00 quart $3.00 gallon 


Windex 


Resin Emulsion Background Paint 
White—$1.75 gallon 
$1.65 gallon in 5 gal. cans 


Decorators Gold Bronze Powders 
Now Available 








JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 


618 MARKET ST. PHILADELPHIA 6, PA. 
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MODERN DESIGN 


[Continued from page 55] 


is the great variety of materials available 


for use: new ones are appearing on the 
market today faster than a list of them 
could be printed. Most of them—glass 


fabrics, sheet aluminum, and colored plastics 
for example—have a quality of their own 
that is 
simply in 
had before. 


best used for its own sake and not 


imitation of a material we have 

Although a large number of period set- 
tings are used in display, and very hand- 
somely used, modernity is likely to furnish 
the main keynote in the next few years. As 
civilian products appear in greater quantity 
in the market, the public will 
probably become accustomed to contempor- 
ary design associate it with 
There will be a marked delineation between 
the postwar and the prewar and the former 


postwar 


and newness. 


will be preferable because it will be new. 
For that reason display should be based 
on the concepts of modern design. The 


unit, and the display as a whole, should have 
lightness cleanliness in 
the modern building. 
Platforms and blocks should, in a modern 
setting, rest upon a smaller than the 
main body, to achieve a feeling of lightness. 
The pyramid, or a series of mouldings on a 
suggest that the object is 
so heavy it requires a massive base to sup- 


a feeling of and 


keeping with store 


base 


pyramid shape, 


port its weight. Conversly, a diminishing 
base suggests its lightness, even though it 
be made ot stone, real or simulated. The 
base might well be lighter in color and 
smocther in texture, too. The contained 
form and avoiding cluttering up the unit 
with non-functional ornament will further 


its modernity. 
One of the factors in merchandising is the 
belief of the buyer in the integrity of the 
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—"'Now where did | hang that invisible wire?'"— 


APRIL, 1946 














—The design by Paul McCobb has complete 
freedom from traditional or naturalistic shapes, 
and possesses a definite feeling of lightness— 
seller. The customer is likely to place 
greater faith in an up-to-date presentatior 
of the merchandise because the 
tion implies that the merchandise itself in- 
cludes the latest developments in material 
and manufacture. It is for this reason that 
the displayman should know and understand 
the underlying principles of modern design 
today. 


presenta- 
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PEARL ESSENCE AND DISPLAY 


[Continued from page 100] 


this Parisian pearl essence industry became 


dis srganized and a demand for the develop- 


me of pearl essence sprang up in the 


United States. Now at least three manufac- 
turcrs have their plarfts on the Maine coast. 


The center of the industry is at Eastport. 
The essence is collected from the scales of 
a species of herring that is 80 cooperative 


it sheds its scales when tossed into a boat. 
The fishermen have only to remove the 
fish with a net and scoop up the scales. It 
takes at least 100 pounds of scales to yield 
2? pounds of essence and the method for 
getting this clean and transferred to a lac- 
quer base is tedious and highly technical. 
The writer has seen the essence sell for as 
high as $300 per pound. In recent years it 
has averaged (in a lacquer concentrate) 
from $5 to $10 per pound, although now 
the price is again soaring. 


There have been developed synthetic crys- 
tals to make an imitation of the natural es- 
sence. These approach, but do not equal, 
the natural essence in quality of luster. A 
combination of these and the natural prod- 
uct, however, is very satisfactory. 


It has been called to the attention of the 
author that many times attempts have been 
made to reproduce the delicate, but brilliant 
luster of a pearl in display effects. The lac- 
quers used for coating imitation pearls have 
irequently been purchased regardless of ex- 
pense. The results, in general so far as 
lisplay effects were concerned, have been 
disappointing. An examination of the tech- 
nical requirements to produce a fine pearl 
finish will make the reasons for failure ap- 
parent. The pearl luster arises as a result 

light interference, by the laminations of 
the coating as well as the crystals dispersed 
through it. The more opaque the object 
oated, the more layers of translucent coat- 
ing required. A beautiful pearl bead has 
either a glass, alabaster or translucent 
plastic core and there may be as many as 
§ or 10 coats of pearl lacquer carefully 
superimposed upon this. Obviously such a 
procedure is not practicable for most dis- 
play objects. In fact, since most of these 
ire Opaque, a prohibitive number of coats 
vould be required to produce the desired 
ffect One solution for this is now availa- 
ble. It is possible to use lacquer made from 
the new synthetic crystals. While this 1s 
not so lustrous as natural essence lacquer it 

ore opaque and two coats will, as a 

give a covering. Then a coat of clear 
lacquer can be superimposed on top which 
nhances the luster and approaches the et- 
lect of many more layers of the more trans- 
cent natural pearl lacquer. 


ther form of the synthetic pearl es- 
sence Is an aqueous cream or paste that can 

ubbed on plaster or surfaces painted 
ith water color and imparts to this surface 
{ soit pearly and satiny sheen. 


principal component of natural pear] 
ce has been identified as guanine. 


Suenine can be synthesized but when abso- 


pure does not possess the pearly 
This is the “added ingredient” con- 
ted by the fish, much to the consterna 
f many chemists. 
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FOR 


Display Week in New 






DISPLAY MEN 


You are cordially invited to make your 


headquarters at the 


ve Brueser Studios, Inc. 


22 WEST 38TH STREET 
NEW YORK 18, N. Y. 


York, June 22-28 











OLF EM Wet sirer 


Lord & Taylor—Design by Henry F. Callahan 
Century Reflect-o-sphere No. 348 


Diagonal adjustment of beam. Revolves 360° 
around canopy. Easy lamp access. Uses 
150/300 Watt, R40, PAR38 Reflector bulb. 


LIST PRICE $18.00 


419 WEST 55TH STREET 





Make 


CENTURY 
Reflect -O - lites 


your 
“tools of display” 


WHY? Because Century Reflect-o- 
lites are DISPLAY DESIGNED. Used 
dramatically, Reflect-o-lites help you 
ACCENT—to make customers see 
and BUY—what you design into a 
display. 


JOIN America’s Leading Smart 
Stores! Order NOW! (Ask for Store 
Lighting Catalog.) 


PROMPT DELIVERY 


CENTURY LIGHTING INC. 
NEW YORK CITY 19, NEW YORK 
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display 


2491/2 E, 13th St. NYC 3 
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PAPIER MACHE 
FROG 


Sitting on Mushroom 


BY 


LYNN DISPLAY 


17 W. 45th St. New York 19 








Sensational Lining and Cov- 
ering Papers By Makers of 
COVERAY give you the rich appear- 


ance of costly rare wood panels at lower cost 


than many ordinary display papers. Ideal for 
backgrounds — lining display cases — covering 
shelves and tables or any similar use. Easily 
tacked, glued or pasted on and is ready for 
immediate use. Some numbers have a 100% 
washable baked-on enamel finish—all printed 
in washable inks. Unusually wide—40” to 48” 
—25-ft. rolls—$1.75 to $2.25. Many other ef- 
fects available with CLOPAY display papers. 
Write for samples. 


1629 Locust st. ST. LOUIS, MO. 
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The Charleston, W. Va., Association of 
Displaymen decided to organize a_ state 
association, and plans for a two-day con- 
vention were worked out. These were the 
officers of the group: Homer Seay, presi- 
dent; James Evans, first vice-president; C. 
H. Davidson, second vice-president; H. H. 


Hoke, secretary, and M. C. Nelms, treasurer. 
H. H. Tarrasch, Stix, Baer & 
Company, appointed convention 
the St. Display- 
men’s Club to arrange for attendance by lo- 
at the Paul of the 
International Association of Display Men. 


Was 


mittee chairman by Louis 


cal men St convention 


The following were display managers for 
their respective stores: G. E. Berson, The 
Boston Store, Fort Smith, Ark.; Howard 
Bartlett, Golden Rule, St. Paul; Carl 


Goettmann, Joseph Horne & Co., Pittsburgh, 
\. G. Rohl, Moffatt & Co., San 
Francisco; Clinton Clark, Burdine’s, Miami; 
Matt Markusich, Saul Wolfson Dry Goods 
Company, San Antonio, Carl F. Skaer, T. 
S. Martin Company, Sioux City, Iowa. 


()’Connor, 


advertising in cur- 
rent Barlow-Kim 
net Company (mannequins), New York City; 
French Wax Company, Milwaukee; 
J. F. Gasthoff Company (float decorations 
and novelties), Danville, Ill.; Detroit School 
\rtificial Flower 
Imans 
I-ixture 


\mong display firms 


trade magazines were: 


Figure 


of Lettering; Service 


(manne- 
Company, 


Pierre 
Feldman 


Company, Chicago; 
quins), Paris; 


New York City 


APRIL, 1936 
Voslet ’ 


mervice 


Cincinnati 
ot 


the 
president 
Club, 


ot 
former 
Display 


Walter 
Display 
the 


head 
and 
Greater Cincinnati 


aiter a lengthy illness. 
William F. Brink 
position as display manager for Maurice L. 
Rothchild & Co., Minneapolis. 
The International Association of Display 
Men announced the winners of the National 
Window Display Week contest; among them 


returned to his 
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All types of flags for pe 
window and store dis- : 
play purposes. Imme- ry 
diate deliveries in all 
sizes and materials— | 
grosgrain rayon, taf- | 


feta, and_ standard 
bunting. Also, special 
sizes and types made 
to order. 


Write For 
Illustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 
tions, etc. Write today for our 
prices and free catalogue. 


_ REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 


died 


former | 


were Bob Hanson, Nelson-Moore Company, | 


San Diego; Armand Raining, Boyd’s, 
Louis; 
Company, Kansas City; Fred Rude, Baskin’s, 
Chicago; E. E. O’Donnell, Sisson Brothers 
Welden Company, Binghamton, N. Y.; Eyrle 
Day, Turrell’s, Seattle; John Flotten, Har- 
ris & Frank, Los Angeles; Lloyd Walter, 
More’s, San Francisco, and Ray W. Parks, 
Leavitt’s, Manchester, N. H. 

W. L. Huntsman, for 16 years in charge 
of display for The Fair Store, Fort Worth, 
died after an illness of two months. 

Henry Dietzel became display manager 
of Jas. A. Hearn & Co., New York City, 
following the of Charles De 
Vausney because of ill health. 

Alvin Tarpey joined De Jong's, Evans- 
ville, as display manager. He had_ been 
with the display department of Wm. H. 
Block & Co., Indianapolis. 


resignation 


St. | 
George H. Wagner, George G. Peck | 
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Whenever you find a product with hr 
a SpeedWay Motor as the power 1 
unit, buy with confidence. Coming V1 
in innumerable standard, semi-stand- 0. 
ard and special types—SpeedWay aI 
Motors are engineered to each prod- as 
uct application — give dependable, = 


full power, long life, trouble-free 
service. 1/3000 to 1/3 horse power 
Electric Motors and Gear Motors. 


SPEEDWAY MFG. CO. 


1897 S. 52nd Ave. Cicero 50, Ill. 


— 















NEW YORK DISPLAYS 
[Continued from page 45] 


. section thickness was in French blue, | 


at hing the backwall, and illuminated by 
s carried at the base. 

vod accessories were also dramatized at 
vit’s suggesting %a red plucked from 
heart of your gentlemen’s carnation” 


labeled “Bachelor's Carnation.” The | 


lor in each display was a thin wood 
it and in this setting was painted in 


shades of blue to suggest a tweed suit. | 


hands and portion of his face were left 
itural tones, while the suggested shadow 
is left cheek (painted solid blue and 
ching the hat) accented his intriguing 
pearance. A fresh red carnation was 
in the lapel, and real carnations in the 
rent shades of red made the corsage 
by the mannequin. 
ashion goes romantic ... and you're a 
ely lady in our newest hats of poetic 
and blue” was the message for a 
ming series of windows by E. W. Wool- 
display director at Arnold Constable's. 
hat box took the form of a decorative 
ch, this in pink papier mache with intro- 
ions of gold. A light was concealed 
ler the purple transparent bow placed on 
of the coach. The lady, in miniature, 
a black dress and a hat of pink roses 
hats in this window featuring pink. 
miniature coachman, complementing the 
fashioned coach, was in papier mache 
ha Louis XIV wig and gold ruffle trim. 
lid of a hat box in the foreground bore 
“AC” monogram. The background was 
ely in black. 


Sherwin-Williams Reorganizes 

Graphic Arts Department 

rhe Graphic Arts Department of the Sher- 
Williams Company, Cleveland, one of 
pioneer companies in the graphic arts 
has been reorganized to give better 

rvice to this expanding market, Charles 
lLemperly, vice-president and director of 

iles, has announced. 

The retail and wholesale sections have 
combined into one department. Charles 
Ziroli, well-known graphic arts repre- 

sentative in the Mid-West, has been ap- 

pointed general manager of the department 

nd Bert C. Zahn, a pioneer in the methods 
silk screen processing, has been ap- 

inted sales manager. 

Since 1938 when Ziroli was appointed 

epresentative for the Mississippi valley 


istrict, he has been a member of the | 


raphic Arts department. 
Zahn has a national reputation for his 
screen work. He was one of the first 
men in the country to work with this 
of reproduction. Since joining Sher- 
Williams in 1937 he has written several 
ioks on the process under the titles, “Silk 
Sereen Methods of Reproduction,” and “Silk 

Screen Process Printing.” 


_— 
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Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
Changes of position, anything pertain- 
ing to display or displayman any- 
where, 


— 
mete 
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11,500 


COPIES 


* 


This issue of DISPLAY WORLD attains a new cir- 
culation high of 11,500 copies, a gain of 1,500 
since the start of the year. Subscriptions are 
being accepted for immediate entry, for the 
present at least, although the paper shortage 
may make a resumption of a subscription waiting 


list necessary later. 


* 




















pC} for our EXTENDED ARM 


Re 


* * * * * * * * * 


Our bright modern display, adjustable from 12" to 32" long. Thin wooden strips. Deep 
green and fuchsia with light blue tulle (or your own color choice)... . $55.00 dozen 


FEDER INDUSTRIES, INC., 116 W. 48 St., New York, N. Y. 

















Brush, pen, pastel lettering 

fur posters and _ reproduction; 

solid nformatior on every 

page $1.00 

Your talent and this book are 

a great combination! Tells 

thumbnails to 
$1.00 

First steps for the begin 

ner but plenty of old 


all; from 


finishes 


timers are ordering it, 
too! $1.00 
Everything you 
know to 
striking 
$1.00 
Learn how by see 
ing how This 
book shows how 
with inspiring ex 
amples on every 


page $1.00 


need to 
create 
posters 


See your 

art dealer 

or book shop 

or order directly from 


HOUSE OF LITTLE BOOKS 


80 East ilth St. New York 3, N. Y. 
Send for our complete book list — FREE! 





METALLIC 


CHRISTMAS 
BALLS 


WITH METAL CAPS AND 
HANGING HOOKS 


RED @e GREEN e BLUE e 
GOLD e ASSORTED 


SILVER PACKED SEPARATELY 


214 INCH $ 8.00 GROSS 
25% INCH 10.75 GROSS 
2% INCH 14.40 GROSS 


ORDERS MUST BE PLACED 
NOW! 


ALLIED DISPLAY 


SERVICE 


200 N. PEARL ST. 
BALTIMORE |, MD. 


| 
| 
| 
| 
| 
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Indianapolis Club 
Is Organized 

An organization meeting was held the 
March 18 by Indianapolis dis- 
playmen, at which time the Indianapolis 
Display Club was formally created with a 
charter membership of 35. Officers elected 
include Charles R. Ayres, Banner-Whitehill, 
president; Ken Ikerd, Richman Broth- 
first vice-president; Carl Bisselberg, 
free-lance, second vice-president; Roy Car- 
michael, Vonnegut Hardware Company, sec- 
retary-treasurer, and Dave Schuler, 
Roebuck & Co., corresponding secretary. 

The plans interesting 
educational well as timely 
will junior 
memberships as regular member- 
ships in order to encourage apprentice dis- 
men and women who 


evening of 


Inc., 


ers, 


Sears, 
new organization 
programs as 

The club 


well as 


social events have 


playmen and young 
are entering the field. 

For the first post-organization meeting the 
speaker will be R. C. Kash, editor, DIS- 
PLAY WORLD; the meeting will be held 
the evening of April 15. 

Charter members of the club, in addition 
to those mentioned above, are: O. B. Beck, 
Dayan’s, Inc.; V. S. Buckner, J. C. Penney 
Company; Marion E. Clark, Sears, Roebuck 
& Co.; Milton E. Campbell, The Fair Store; 


—Officers of the newly formed Indianapolis 
Display Club. Seated, in the usual order, 
Carl Bisselberg, second vice-president; Charles 
Ayres, Banner-Whitehill, Inc., president; Ken 
lkerd, Richman's, first vice-president. Stand- 
ing, A. Clark, chairman of the board; Roy 
Carmichael, Vonnegut's, secretary-treasurer, 
and Dave Schuler, Sears, Roebuck & Co., cor- 
responding secretary— 
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National 
Ray Coy, L. § 


William Cox, Jr., 
Hardware Association; 
Ayres & Co.; M. G. Forsyth, The Star 
Store; Samuel H. Green, Dayan’s, Inc.: 
Robert A. Hopkins, Peoples Outfitting Com- 
pany; Earl E. Hoppes, L. S. Ayres & ( 

Jack Krumholz, Pearson Company; Lee 
Munger, Banner-Whitehill, Inc.; O. J. 
McCormack, Morrison’s; Harold F. Mur- 
phy, Pearson's; Harry Peale, H. P. Wasson 
& Co.; O. B. Springer, H. P. Wasson & Co,: 
Joe B. Suding, Colonial Furniture Com- 
pany; Robert J. Singer, Guarantee 
Stores; Don Wilson, G. C. Murphy Com- 
pany; Herschel Wheeler and Raymond J. 
Wager, William H. Block Company. 

Associate members are Ray C. Miller, 
Display Supply Company; Z. R. Botkin and 
Rowen Hicks, National Decorators Supply 
Company. 


John Retail 


Auto 





Lord & Taylor Uses 
Plastic Mannequin 

Produced by The Greneker Corporation, 
a new plastic mannequin made its bow to 
display a short time ago via the Exhibit of 
Accessories at Lord & Taylor, New York 
City. The figure is translucent, and was 
hand-made. It is exclusive with Lord & 
Taylor for 90 days. 





Wise Made Vice-President 
By Reyburn 

After 17 years of service with the Reyburn 
Manufacturing Company, Philadelphia, P. 
L. Wise has been appointed vice-president in 
charge of the firm’s display materials, crepe 
paper and paper napkin division. 
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Jewelry Displayer 





| 
| 
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24 inches high, 8 inch 
shelves, covered in 
rich, durable, trans- 
parent black chiffon 
velvet. Sturdily con- 
structed. 


$7.30 
it Liyloys 


CUSTOM BUILT PLATFORMS 





GRamercy 7-0175 r 
225 Mercer St., N. Y. 12, N. Y. 
































PAPIER 
MACHE 
SUN 


23" diam. 


$6.95 





PAPIER 
MACHE 
FISH 


16" x 18" 


$4.95 











JONAS DISPLAY 


154 EAST 33RD ST. NEW YORK CITY 16 
MUrray Hill 4-3785 
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THINK THIS OVER 
[Continued from page 76] 


advancement and the years ahead look 
bright because they will be filled with dis- 
play always thought were 
‘just Even by 
1950 unbelievable 
display unfolding before our 
eyes and will pinch 
make sure we are finally seeing what we 
have dreamed about all these years. 


realizations we 
around the next 
most of 
happenings 
perhaps 


corner.” 
will see almost 


ourselves to 


My longest column was written in June, 
1943, for the “Convention-In-Print” 
where the writer visited all the “convention 


issue, 


exhibits” represented by the advertisements 
in DISPLAY WORLD and “met” hundreds 
of display personalities. For the sake of 


comparison, this column measured well over 
8 feet in length. 





little boy looked at a 
Claus in a Detroit window 
the display profession what I hope has been 
some better thinking, some facts, and some 
You 
readers by your cards and letters and per- 
sonal words have given me much encourage- 


Santa 
gave to 


that 
show 


So a 


reading enjoyment over these years. 


ment. The editor of DISPLAY WORLD, 
R. C. Kash, has been a true friend and a 
great help. My good wife, who has been 
my “first reader,” has contributed some 


better English and helped to fill the waste- 
basket with some things written when my 
Irish got the better of me. 

And since everything that has a beginning 
must have an ending, so we come to the end 
of this column—the one-hundredth I have 
written. The friends I have made 
ally and the friends that are but names on 
the DISPLAY WORLD subscription list 
I will cherish always. You have been kind 
to me for no reason at all; you have been 
kind when I did not deserve it, and you 
have kind when I needed kindness 
desperately. For this I say “Thank you!”, 
and may your luck be of the best—today, 
and forever. 


person- 


been 


tomorrow 


National Form, Pin-Rose 
Combine Showrooms 

Joint sales and showrooms are now being 
operated by Pin-Rose Studios and National 
Form & Fixture Company, at the former’s 
address at 57 West 28th street, New York 
City. The firms continue to be operated in- 
dividually, and the merged showrooms are 
only for the convenience of displaymen, ac- 


cording to Sam Rosenberg, head of Pin- 
Rose. The latter firm has taken additional 
space in an adjoining building for manu- 


facturing stated. National 
Form & Fixture Company continues to make 
its products at its plant in Brooklyn. 


purposes, it 1s 


Buck Replaces Ferguson 
At Frank Brothers 


William R. Buck, a former captain with 
the Seventh Photo Reconnaissance Group in 
I-urope, has replaced French 
display manager for Frank 
Antonio. Buck 
head for The same 
Ferguson has been in ill health for 
time, but hopes to re-enter display 
months. 


Ferguson as 
Brothers, San 
was at time display 
Vogue, of the city. 
some 
within 


one 


a few 















“I Don’t Believe 
It, But Show Me” 


New Fixtures 
Displays Dolls and Signs 


The fact is: 10 out of every 10 
informed display men say, “The 
new PIN-UP DISPLAY STAND 
for Stuffed Animals and Dolls is 
just what we need to hold up and 
drape our scroll ‘half sheet’ win- 
dow signs.” 


How to Display a Half Sheet 


All you do is set the stand where 
you want to display a sign. Pull 
up a telescope tube which has two 
pins in the end of it. Drape your 
“half sheet” and 





push pins 
through the paper sign. That’s 
all! 


Description of Display Stand 
No. PDS-117 


This new stand is made of sparkling, 
stainless metal of streamlined design. 


It is adjustable with two heavy patented 
pins on the end of a sliding telescope 
tube which is mounted on a triangle 
base. 


The patented telescope erector can be 
raised or lowered to desired heighths of 
9 to 18 inches. The base is a 6 by 5 
inch triangle. 


Limited Quantity Available 


This novel fixture was a triumph at the 
American Toy Fair. It is a fine stand 
for both Dolls and Signs. 


If you want to receive a new circular 
about it, write us. A few stands are 
available. PDS/117 is priced at $22 per 
dozen. Order a half a dozen if you 
care to. 


e Vie tal ‘Displays (0. of (hicago 


30 N. LaSalle Street Chicago, Illinois 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 


















Out of the Sea 


FOR YOUR 


Under Sea Effects 


Natural Seafeathers . $6.00 dz. 
Natural Star Fish . $6.00 dz. 
Natural Sea Fans... $4.50 dz. 








GIANT CONCH SHELLS 
Extra Large - High Polished 


715.00 doz. 


Large assortment of shells 
in many sizes and shapes 





PAPIER MACHE 
Sea Horse, 12 in... . $8.50 ea. 


Fish, 23 in. $8.00 ea. 





BONAFIDE DISPLAY 
& DECORATIVE CO. 
61 WEST 37TH ST. N. Y. C. 

















we 
introns wont 


8 
<pies> 
TLCS ns 


Contacts are being estab- 
lished NOW in 
and other oversea markets. 
In fact 
are already 
keted here 


be added as they arrive. 


Europe 


new import items 
being mar- 


with others to 


Our representative will be 
in Europe this summer. 
We are open NOW to ex- 
port and import inquiries 
in the Display Field and 
other kindred lines. 


DISPLAY EXIMPORT 


INCORPORATED 
si W. SIST ST., N. Y. C. 



































DISPLAY WORLD 


Col 


Knelosed please find money order paya- 
ble in American funds to the amount of $5 
for a two-year subscription to DISPLAY 








WORLD. 
need to tell vou of the 
from this mag 
awaited for 
brings us in contact with other 
establishments with 
display 


Montreal. 


I doubt very much if there is any 
amount of benefit we 
azine. Each edition 
and its perusal 
far-off mer- 
their ideas 
set-ups.—Alex 


derive 


is eagerly 


chandising 
on up-to-the-minute 
Carsley, Carsley’s, 
I would like to make a correction § of 
your items in the March issue. 
116 you state that Mr. Arthur Held, 
formerly with the Darling Shop, has joined 
the display department of the Marian Shops. 
Mr. Held’s capacity with the Marian Shops 
is that of general Marian 
Shops consist of the Goold Shop, which is our 
Birmingham, and six 
Gadsden, 


one ol news 


On page 


manager. The 


home store here in 


other shops, located in Anniston, 
Huntsville and Bessemer, Ala. 
We are and building a central 
department to service these 
l am in charge ot all display and mainte- 
this group of and, frankly, 


I do most of the actual display work at the 


organizing 
display stores. 


nance for stores, 


present—but we will grow! 

I would like to mention here that I enjoy 
DISPLAY WORLD very much and consid- 
er it most helpful in my work. Paul 
Branch, The Marian Shops, Inc., Birming- 
ham. 

We are a new firm composed of veterans, 
operating as manutacturers’ agents, jobbers, 
retailers and manutacturers of display ma- 
terials, equipment, displays and = custom- 
made plastic furniture. We are lining up 
all the lines of fabric and paper materials 
and display equipment we can find and 
have written to many of your advertisers 


their lines. 


\t present we are the 


asking for 
only firm in the 
Hawaiian islands specializing in the display 
material and equipment field. Most of our 
men have years in this business 
in various parts of the mainland. We ex- 
pect to move into our new building in the 
heart of the exclusive Waikiki shopping dis- 
trict next month. We will have a display 
room and retail department there that will 
be in the ultra-modern style; the building 
will ultra-smart besides 
our displavs—De Emerson Thornton, gen- 
eral manager, Aloha Land Display Company, 
Honolulu. 


been many 


house four shops 


I have just finished reading an article 


your February issue entitled “Items Hard to 
Display.” I had hoped to find some men- 
tion of displaying wallpaper! 


As teacher of distributive education in San 
Jacinto High School, I try to help each 
student working with cooperative merchants 
to bring something of value to his employer. 
One girl is employed with the largest estab- 
lishment in Houston dealing in wallpaper, 
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paint, and art pictures. Our problem is 
finding new and proper means of display 
Could you help us along this line by sug- 
books, or people whom ve 
might contact? I appreciate your interest 
in this matter. I might mention that DIS- 
PLAY WORLD is required reading in the 
and I should add “desired” reading, 
Yedda Flatow, Coordinator of 

Education, San Jacinto 
Houston. 


gesting articles, 


class, 
—Mrs. 
tributive 
School, 


Dis- 


High 


As a subscriber, I avail myself of your 
services offered in your DISPLAY WORLD. 
I shall be very grateful to you if you will 
use your good office and order or buy on my 
behalf a staple gun together with 50,000 
staples to be sent direct to my address. 

Furthermore I would like you to contact 
any manufacturers or agents for crepe 
paper. Unfortunately I have no shipper, but 
if any firm is prepared to accept a small 
order of five 
these could 
cel post. 

Should 


to ten gross in assorted colors 
sent to South Africa by par- 


you know of any display firm 
likely to be interested in the South African 
market, inform them that I am 
prepared to take over their agencies for any 
I am also interested and would 

details about transparent 
should be a good line in a 
South Africa—L. Weiss- 
Display Studio, Kim- 


please 


good seller. 
like to 
blinds, 
sunny country like 
Weissmann’s 
South Africa. 


know 
which 


mann, 
berley, 

It may know that I have 
received inquiries from almost every quarter 
of the globe little ad DISPLAY 
WORLD, made sales to such far 
countries as South Africa, Brazil, 
A subscriber in South 
translate the 
what- 


interest vou 
from my 
and have 
awa\ 
British 
Africa wants 
course into the 
ever that is. 
DISPLAY WORLD surely gets 
Will H. Ellsworth, I]. 


Guiana, etc. 
permission to 
Afrikaans language- 


around. 


Bates, 


clients often ask us about the 
subscribe to DISPLAY 
e should like to hear from 
you whether you already have an agent for 
Holland. With regard to the present cur- 
rency restrictions, we can get permission for 
payment for a limited number 
tions only, but in time these difficulties will 
be done away with. We therefore offer you 
our services for this country. On the other 
hand, if already have an agent for 
Holland, please send us his address that 
we can communicate with him directly.—W. 
W. Stefanski, Display Service, Amsterdam, 
Holland. 


\s all our 
possibility to 
WORLD again, w 


of subscrip- 


you 


In your February and March issues of 
DISPLAY WORLD I noticed two very 
timely editorial articles concerning the need 
for a practical display school. In Texas 
during the past few years we have operated 
an itinerant school in serving the merchants 
in the various cities of the state. This 
course, as has been true of many others, 
has been operated on a more or less theo- 
retical basis. Now we are planning to re- 
vise it and to make it more practical. 

You will be interested to know that we are 
constructing an equipment trailer which will 
house window fixtures, miniature display 
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“OUR TRUNKS ONCE HAD \ 

bs = al iy 

we - CY 
f 


TENDER VINES” 
\ 





MANUFACTURERS! 
JOBBERS! 
QUANTITY BUYERS! 


Write, Wire, Phone for Quantity 
Prices on 18 to 36 Inch Muscat 


GRAPE TRUNKS 


(MINE RUN) 
They will glorify the displays of 
America’s Finest Stores. 
e 


SOLD ONLY IN 100 LOTS 


GENERAL ARTS CO. 


P. O. BOX 1322 
FRESNO, CALIFORNIA 











ANAGLYPTA 


(simulated ornamental plaster) 


IT'S UNIQUE 


a molded rag stock, light in weight, 
flexible, pliable and durable. 100 uses. 
Indispensable to the display man. 

Hundreds of designs, including Cornices, 


Moldings, Decorative treatments and 
backgrounds. 


Imported in period and modern architec- 
tural designs. 





METAPHANE 
—the new wall covering in silver and 
gold, ideal for showroom coverings 
and backgrounds; durable; washable. 
Large variety of designs. 





SAMPLES ON REQUEST 
Write Mr. Ryan or Mr. Ferreri 


W.H.S. Lloyd Co., Inc. 
Sole Exclusive U. S. Agents 

48 W. 48th St., New York City 19 

Offices New York, Chicago, Boston, Newark 
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USE THIS 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


JSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 


00 Per Column Inch — CASH WITH ORDER 








DISPLAY WORLD 


windows, miniature mannequins, suit forms 
and merchandise. 
to bring practical instruction to the student. 
fixtures at a cost which we can afford to 
pay. 
and concerning 
ment of these supplies. We can 
the miniature clothing, but we will have to 
procure the mannequins and fixtures. The 
scale we wish to use is one-fifth the stand- 
ard Moore, Bureau of In- 


dustrial Teacher-Training, The University of 


suggestions the procure- 


provide 


size.—Plasco G. 


Texas, Austin. 


We are an advertising agency and are 
also printing placards in silk screen. We 
are therefore very interested in all that is 


new in these special sphere. As we suppose 
that you in America are far ahead in these 
sphere, than we are here in Denmark, we 
beg you to write us whether you will be 


able to give us some informations about the | 


newest silk We 
are specially interested to hear whether you 


new concerning screen. 


in America have automatic printing-ma- 
chines for silk screen, and we hope that 
you will give us the best informations.— 


Prostholm Silketryk, Copenhagen, Denmark. 


May I offer my congratulations on your 
last issue? It was splendid, and I think the 
cooperation of DISPLAY WORLD has had 
much to do with the success of the coming 
Conference in Houston.—Mrs. Dorothy Pax- 
ton Southern Display Association 
Conference Headquarters, Houston 


Giese, 


IMPROVISATION 
page 


set-piece of singing choir-boys, with a set- 


| © 
| 


[Continued from 105] 


ting of organ pipes and candles, was en- 


tirely constructed from scrap. The boys 
| were modeled from papier mache, and 
| cf . rn 
| looked extremely life-like. Thus a very 


large ground-floor space was lavishly decor- 
ated at a negligible cost. 

But indefinitely. To 
brighten up the China and glass department, 


one could ZO on 


| we set hundreds of tumblers in rows, one 
| above the other, along the top of the fix- 
! tures. Each row was filled with a different 

colored water, and when lit from behind 


provided a sparkling decoration. 


Bricks, plentifully bestrewed around our 
premises, as might 
lected. Painted bright red, or gilded, these 


have many uses and possibilities. 


one were col- 


guess, 


Hands from old models have been painted 
and for At the 
moment of writing, complete arms, from the 
thrusting 

birds’ 


used accessory groups. 


may be from 
plaster marrows, balancing 
emerging from Dutch 
little absurdities for 
series of displays. 


same source, seen 
nests, 
make up 


Picasso- Matisse 


sabots, to 


our 


Enthusiasm and determined improvisation 
have enabled us to install a complete theme 
throughout our windows each fortnight dur- 
ing many difficult months; the foregoing are 
just some of the means we have used. If 
they prove of interest, or supply inspiration 
to flagging spirits, the recounting of them 
will have been more than worth while. 


In this manner we hope | 
| Right now we are trying to locate miniature | 


We shall greatly appreciate your help | 
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Hand woven crushed 


BAMBOO MAT 


A STRONG, LIGHTWEIGHT, SELECTED 


structural material of unusual texture. 
Washable finish. Good big sheets that adapt 
easily as backgrounds, flooring, dividers. 
Send for samples 3%’ x 5%’ mat $3.95. 


YUCCA POLES 







Give high dramatic 
lines to your win- 
dows! Light weight, 


durable. 1” to 6” 
diameters. Prompt 
delivery. 3” diameter 
++ and over 6 ft. high, 
§ each $2.40. 








Teoricratt 


532 SUTTER ST. 


SAN FRANCISCO 2, CALIF. 











Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White Litho- 
Lined Display Boards carried in 
sizes 





28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
2§x44—90 pt. (28 ply) 
40x60—14 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 

now as suppl 


Place your orders 
is limited. Jobbers inquiries invited. 


MURRAY TOLL 
Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 2078 and 2011 
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Opportunity Exchange 











SALESMEN 
Now Calling on Display Trade 


We still have a few choice territories 
open for our novel, fast selling line 
of display materials, something en- 
tirely new in the display field. Fall 
and Christmas lines now ready. 


Commission basis. 


Address “‘B. A.” 
Care of DISPLAY WORLD 


HELP!!! HELP!!! 

Please help us! Let us help you! We are 

veterans just released from the service. 

Ready and anxious to serve you as 

agents, manuiacturers representatives, 

and jobbers of display materials and 
equipment. 

Help us live up to our slogan— 
“Everything for Displays, 
Displays for everything” 

Appoint us as your distributors for the 

Hawaiian Islands. 

We offer the tops in distributor organi- 

zations to manufacturers of top grade 

display merchandise. 

Send us your catalogues and literature, 

we will send you our orders, accompanied 

by our check. 


ALOHA LAND DISPLAYS 


P. O. BOX 3949 
HONOLULJ, T. H. 











DISPLAY MAN 


Young, Single, Neat ap- 
pearing to trim fine new 


WANTED 
DISPLAY MAN 


men’s Store Windows. Capable of creating nice windows 
| for quality Men’s Clothing Store. 
Open May 5. One who is willing to sell in spare 
. . time. 
Experience and high grade oT 
reference necessary. aerate 


THE MARX COMPANY STECKLER’S MEN’S SHOP 





ARTIST 
Letterer Layout Man 


For permanent lucrative 
position with Philadel- 
phia’s leading Advertising 
Display House. 


Address “BOX D. F.”’ 
Care of DISPLAY WORLD 











Complete charge of 


New England city 


tos of window wo 


pected 
Address 





erous equipment and budget for same. 


type and most attractive store in the 
State. Address corr 


Care of DISP 


displays with gen- 


Care of DISPLAY WORLD 








of 35,000. Highest 





espondence and pho- W ANT ED 
cleats DISPLAY SALESMAN 
— 2” For whole Southern Territory. Salesman 
LAY WORLD who has a following with Department 
and Specialty Stores. Outstanding line 
of novelties, papers, etc. Numerous ac- 





counts established already. Write to— 





WINDOW 


Enlarging display staff 
~ « ipable ot doing 


country Knowledge 
ficial for trimmers but 





Address “BOX W. C.” 





of art-cards, etc., bene 


ARTISTS: JR. AND SR. CHIFFRE 


TRIMMER Or see— 


; need good display art MR. H. GORDON 


backgrounds—lettering, 


Muncie, Indiana ASHLAND, KY. 
WANTED 
DISPLAY MAN WANTED Eaperienced Sheamegele Solemn 50th ANNIVERSARY 
Windows and Interior Displays, Card On Jobber or Commission basis. To DECORATIONS 
Wi oiktmes helpful i sitainine position. handle modern and dignified line of man- COMPLETE SET FOR SALE 
nequins. Address “G. M. C.’”\ 


Handsome, dignified, suitable for three- 
story store and windows. 

Gold-painted wedding rings, sprays of 
wheat, plaster ribbon-effect streamers, 
electrically-operated set pieces. 

Prices low. Photos and further descrip- 
tions on request. 


ANTHONY’S 
West Palm Beach, Fla. 











etc. Sr. trimmer 2 to 5 years experience capa During Convention at— 

ble of trimming all type windows. Junior trim HOTEL SAN JACINTO 

mer helper. Single, healthy, Protestant young ‘ : 

man preferred who desires to live in the best Houston, Texas from April 20 to 26. 
itv in Florida and be permanently connected 

with one of the most progressive firms in the 





not essential. Excellent 


working conditions and opportunity for pro WANT ADS—Of all kinds eligible for 
ressive, sober, energetic parties None others ° , 

need apply. Send complete outline of experi the Opportunity Exchange. Onl) $3.00 

ence, age, names of past employers and refer : . ¢ 

ence and samples of ma k in first letter. All per inch, cash W ith order. May forms 
replies confidential close May 10. ' 


Care DISPLAY WORLD 














DISPLAY JOBBERS 
WANTED 


To carry Fine Line of Artificial 
Flowers. 
Fall Samples are ready Now. 
Samples submitted at Cost. 
We offer excellent jobbers’ discount. 


Address “F. L.” 


Care DISPLAY WORLD 
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ARTIST 


Top Flight Creative Designer for 
Advertising Display to Work in lith- 
ography, wood, plastic, etc. This 
organization aggressive; personnel 
very young; working conditions 
good. All traveling and moving ex- 
penses paid. 


L. A. SAUER 


357 E. ERIE STREET 
MILWAUKEE 2, WIS. 





ATTENTION 
DISPLAY DIRECTORS! 


WANTED 


Used and Obsolete Display Fabrics 
Short Lengths or Full Pieces. 
Cotton—Rayon or any other fabric. 
Send Samples and Details to 


I. H. RABSTEIN & SONS 


637 BROADWAY 
NEW YORK 12, N. Y. 


FOR SALE 


Mannequin Refinishing and Repair 
Studio, complete equipment—Estab- 
lished accounts—selling due to ill- 
ness — exceptional opportunity—em- 
ploy two artists. $3,000.00. 

Write or Wire— 


N. DOLAN 


2509 EAST 126th STREET 
CLEVELAND 20, OHIO 











CAPITAL WANTED 
High Class Display Studio with unlimited 
future needs additional capital 
for expansion. 
Address “T...C. B.” 
Care of DISPLAY WORLD 





SALE! CASEIN SHOWCARD COLOR 


Closing out 1,000 gallons Casein and 
Show Card Colors. Call or write for de- 
tails. H. T. HERBERT CO. 


33 W. 46th St., N. Y. BRyant 9-0934 








Opportunity for Experienced 

Displayman 
Medium sized, midwestern, quality de- 
partment store has an opening for an ag- 
gressive, talented, creative and thorough- 
ly experienced display man and card 
writer. Excellent future for young man. 
Please furnish references, salary ex- 
pected, sample photos of displays and 
cards with first letter. All replies strict- 
ly confidential. 


Address “‘B. J.”’ 


Care DISPLAY WORLD 


SALESMEN WANTED—All Territor- 
ies Open. For line of fine wood displays 
—Disholders, Cup and Saucer Holders, 
Platter Holders. Write to 

J. J. EINHORN 
Malley Bldg. New Haven 10, Conn. 











POSITION WANTED 
Display Manager having many years ex- 
perience with well known firm desires 
change. Outstanding Work. 

Address “M. W.” 
Care of DISPLAY WORLD 











WANTED SALESMAN 
To sell western displays in Mid-West 
and East for California manufacturer. 
Commission basis. Good side line. 
Address “T. D.” 
Care DISPLAY WORLD 








CORRESPONDENCE INSTRUCTION—In Win- 
low Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
he world, New graphic instruction and new 
hort courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 








DISPLAY MANAGER WANTED 


For women’s apparel chain in the East. Must 
be excelient window trimmer and have ability 
to teach store managers. Excellent opportunity 
and salary for right person. 


NUGENTS NATIONAL STORES 
370 W. 35th Street, N. Y. C. 








NEW LINES WANTED 


Southern California jobber and dis- 


tributor desires new lines for rapidly 
growing market. 
We can offer display manufacturers 


excellent representation in this area. 


Address “*M. G.”’ 


Care DISPLAY WORLD 





DISPLAY SALESMAN 


Has New York Office—Will represent 
Manufacturer — Wood, Metal, Plastic 
Fixtures, Papier Mache and Artificial 


Flowers, etc. 


Address “A. P.” care DISPLAY WORLD 




















Home Study 
“LESSONS IN WINDOW DISPLAY” 
low priced, practical and up-to-date course 
vering all phases of the subject. Of value to 
e experienced trimmer as well as the begin- 
Over 500 pages with 1,000 sketches to show 
how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill. 


FOR SALE 


REYNOLDS PRINTASIGN 
MACHINE—$500 


CLEAN WORKING CONDITION. 
WRITE 
MR. HOLMES 


FAMOUS DEPARTMENT STORE 
LOS ANGELES, 15, CALIF. 








POSITION WANTED 


Display Manager with utmost ability in 
mely and window merchandising with one 
m ll years desires to make connections with 
‘jor Department Store. Vicinity of Los 
ngeles, Calif. 


\ddress “BOX O.C.” care DISPLAY WORLD 








DISPLAY SUPPLIES NEEDED! 


We welcome offers for any Display Material 
allowed for export. Quote competitive prices 
and send sample swatches and catalogues. 


A. SERAFIMIDIS & J. GEORGAKAS 
Display Jobbers 
3 Santaroza St., Athens, Greece 











DISPLAY ASSISTANT 
WANTED 


For large Chicago Neighborhood De- 
partment Store. Window trimming and 
background construction work. To as- 
sume added responsibility later. Fine 


opportunity. Good starting salary. 


Address “S. C. D.” 


Care of DISPLAY WORLD 











Lord & Taylor Windows 
To Display Priceless Paintings 


For the first time in history, a department 


store is being entrusted by the . Metropol 
tan Museum of Art with paintings from 1 
historic collection. On Thursday, April 1 


i 
ts 


l, 


Lord & Taylor’s Fifth avenue windows re- 
vealed seven celebrated canvases, never be- 


fore seen in such informal settings. TI 


1e€ 


paintings were selected by the New York 


store to present five centuries of fascina 


ing women. 


Cincinnati Club 
Elects Officers 

At an 
Club of 
Andrew 
president 


meeting of the 
Greater Cincinnati on 

Matzer, Rollman’s, was 
for the ensuing year. 


election 
April 1 


t- 


Display 


l, 


reelected 
Norman 


Feldhaus, The Big Store, was named treas- 
urer, succeeding William Grover, of Grover 


Displays. The executive committee is con 


l- 


posed of Lawrence Reisenbeck, Alms & 
Doepke; Cyrenus Parker, McAlpin’s, and 
Barney Meyers, Kline’s. Junius Fisher, 


General Display Corporation, and Cogswe 


ll 


Cromwell, H. & S. Pogue Company, are in 


charge of publicity. 


Better Facilities 
For Crystalline 


Henry S. Schwarz, head of 


Crystalline 


Plastics Company, has announced a change 


of location for the firm. 


The new address 


is 1026 Venice boulevard, Los Angeles 15; 


it was formerly at 2812 West Ninth stree 


t. 


The new site will provide better facilities 
and much more space for the production of 


the firm’s distinctive plastic display fixture 


Ss. 
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Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any displav problem. 

© Air Brushes 
|} Airpainting Equipment 
Animated Signs 
() Artificial Flowers 
|) Artificial Snow 
] Backgrounds 
{] Background Colors 
() Background Coverings 
{) Brushes and Pens 
[) Card & Mat Board 
() Cardwriters’ Materials 
{} Color Lighting 
}] Composition Pieces 
{) Crepe Papers 
() Cut-out Letters 
[}] Cutting Machines 
[] Decalcomania 
() Decorative Papers 
[) Display Forms 
} Display Furniture 
[] Display Letters 
] Display Racks 
] Drawing Boards 
| Dye, Rug and Carpet 
) Enlarging Projectors 
} Fabrics and Trimmings 
] Fixtures 
) Flags and Banners 
() Foils 

} Glass Specialties 

Grass Mats 
(] Hosiery & Shoe Forms 

Invisible Glass 
] Lithographed Displays 

Mannequins 

Metal Sheets 

Millinery Heads 
} Motion Displays 
[} Motion Mechanisms 
{) Mouldings 
{] Natural Foliage 
() Pageants & Exhibits 
{) Paper Sculpture Displays 

] Papier Mache Specialties 

Photographic Blowups 

Plaques (Window) 

] Plastics 

] Price Cards—Tickets 

] Price Ticket Holders 

] Ribbons 

] Sale Banners 

] Show Card Colors 

| Show Cards 

Show Case Lighting 
[) Show Cases 
(] Store Designing 
{) Socks—Window 
| Store Equipment 
) Signs—Brass—Bronze 
] Signs—Card Holders 
) Signs—Electric 

Sign Printing Machines 
] Sleeve Forms 
] Store Fronts 
Tackers 
| Time Switches 
| Turntables 
Veneers (Imitation) 

) Wall Board 
[> Wigs 
{] Window Lighting 

] Do you wish a copy of their catalogue? 

|} Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 


Wmnmomo¢«, 
aad 


Firm 
Display Manager 
Street 


City State 
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Artex Corp. .. 87 Lynn Display 
Arts & Flowers . 92 
Arts in Papers _- Displays 
Austen Display 75 Madisonia Manikins 
Magnani Mannequin Co. 
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Cook & Meier 77. National Ass'n Display Industries 
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Doniger & Co., David D. 12. Regalia Manufacturing Co. 
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Facil Fabrics Co. 25 Scheuer Creations, Inc.. Inside Fron 
Fastener Corporation 83 Senker, Phil 
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Frankel Associates 34 


Fren-Zee Store Equipment & Fixture Co. 4 


Garrison-Wagner Co. 108 
General Arts Co. 113 
General Display Corporation 73 
Grover Display 84 
Hecht Fixture Co., The 88 
Henry Hanger Co. of America 102 
Herbert Co., H. T. 8I 
Hertie, Inc. 96 
House of Little Books 110 
Hurlock, W. C. 90, 95 
Ilumino Corp. 27 


Jo-Mart Displays Vt 
Jonas Display I 


Kaplan Products & Textile, Inc. 104 
Koester School 92 
Korrect Way Products 66, 67 
Kurtis Studio, K. G. 79 


Speedway Manufacturing Co. 
Staples-Smith, Inc. 

Stensgaard & Associates, Inc., W. L. 
Stillman Art Display Exchange 
Sun-Shade Co., The 


Taffel Bros. 

Tally-Ho Display Studio 
Thayer & Chandler 
Timbertone Decorative Co., Inc. 
Toll, Murray 

Transplastic Fabricating Co. 
Transparent Shade Co. 
Trenton Displays 
Tropicraft 


U. S. Plywood Corp. 
United Wallpaper, Inc. 


Wabash Appliance Corporation 
Williams, Inc., Jas. B. 


Zeppen-Field Studios, W. M. 
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y VISIT OUR NEW YORK 


PTET ae tele). 5 


DURING DISPLAY MARKET WEEK 


JUNE 22-29 


Everything You Need in 
Display Equipment 
SAVE TIME — HAVE LUNCH ON US 


SUITE 735 MARBRIDGE BLDG. 
47 WEST 34th STREET 


Make this a ‘must do’ on your list 


OUR NEW YORK AND CHICAGO 
DISPLAY ROOMS ARE MAIN- 
TAINED FOR YOUR CONVENIENCE 
MAKE FULL USE OF THEM! 


L. A. DARLING COMPANY 
BRONSON, MICHIGAN 








PRODUCTION COMPLICATIONS MAKE 
IT IMPERATIVE THIS YEAR THAT YOU 
ORDER YOUR CHRISTMAS VISUAL SELL- 
ING PROMOTIONS NO LATER THAN 
THE 


BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING 460 WEST 34 ST., NEW YORK |! 





